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BUILT  RIGHT 

•  ••  to  work  right 

Men  who  take  pride  in  their  work 
put  something  more  into  it. than 
the  blue-prints  coll  lor.  Thot  some- 
_ .  thing  is  Character. 


Some  of  the  lOI  features  of  the 

STREAMLINED  INTERTYPES 


Gentlemen  of  the  Graphic  Arts  .  .  . 
step  up  and  examine  the  new  Stream¬ 
lined  Intertypes  as  we  throw  a  spot¬ 
light  on  some  of  their  101  features. 

Let’s  look  at  them  from  the  owner’s 
viewpoint.  In  other  words,  what  do 


New  Streamlined 
Wide  Pedestal  Base 


these  features  mean  from  the 
point  of  operating  costs  and  profits? 
Let’s  take,  for  example,  feature  No.  74, 


Here’s  a  big  improvement  in  appear¬ 
ance,  you’ll  readily  agree;  but  is  that 
all?  By  no  means!  That  new  base  has 
several  advantages: 

1.  Ninety  pounds  heavier  in  weight 
. .  .  lower  center  of  gravity  ...  a  betlir 
distribution  of  weight  over  a  widp 
area  .  .  .  increased  stability  and  ill- 
proved  balance  .  .  .  less  vibration. 

2.  Greater  freedom  of  movement  for 
the  operator  in  his  position  at  the  key¬ 
board. 

3.  Easier  cleaning  under  machi|l. 
Fewer  hiding  places  for  stray  matri^ 

All  of  which  means,  from  the  ownip 


New  Streamlined  Intertype  pedestal  base  viewpoint,  smoother  machine  open- 


»  crcater  comfort  for  the  operator, 
Ifc^tput,  easier  maintenance. 

Kit  any  wonder  that  practical  ma- 
K  men  have  welcomed  this  new 
^Ewith  such  unusual  enthusiasm? 
jKisider,  then,  another  streamlined 
improvement.  This  one  was 
^Sgned  a  special  number  in  the 
KnOl  features,  yet  it  is  well  worth 

Hew  Sfreamlined 
JT  Front  Covers 

^  new  covers  have  several  impor- 
pt  advantages  in  addition  to  their 
imoved  appearance ; 

L  They  protect  the  operator’s  eyes 
hperves  from  the  distraction  of  mov- 
^larts  of  the  assembling  mechanism. 
ftThey  deaden  the  sound  of  these 
misg  parts,  thus  shutting  off  another 
of  distraction. 

3.  They  also  protect  the  assembling 
mechanism  from  accumulations  of  dust 
and  other  foreign  matter. 

4.  They  are  attractively  and  perma¬ 
nently  dull-finished  in  black,  thus  com- 
idetely  eliminating  glare  and  further 
pomoting  eye  comfort. 

5.  They  are  hinged,  as  you  see,  to 


New  one-piece  double  distributor  bracket 


Isn’t  it  obvious  that  a  heavier  one- 
piece  bracket  is  stronger  and  more 
rigid  than  a  bolted  bracket? 

Of  course.  And  it  is  equally  apparent 
that  the  new  streamlined  bracket  re¬ 
duces  vibration  and  eliminates  any 
possibility  of  sagging  .  .  .  insuring  a 
better  and  permanent  line-up  between 
the  distributor  and  channel  entrance. 

Hence  . . .  better  distribution  of  mat¬ 
rices  and,  again,  more  dependable  ma¬ 
chine  operation. 

Now  let’s  look  at  feature  No.  5  .  .  . 


Improved  Finger-Tip 
Mixer  Shift  Lever 

What  could  be  simpler? 

The  flip  of  a  finger  changes  instantly 
from  one  font  of  matrices  to  another. 

And  note  the  convenient  new  loca¬ 
tion  of  this  lightning-quick  control  .  .  . 
right  there  at  the  left  of  the  keyboard 
where  the  operator  can  reach  it  with 
minimum  effort. 

Most  important  of  all,  of  course,  is, 
the  amazing  simplicity  of  the  direct 
mechanical  action  which  this  lever  con¬ 
trols  ...  a  movement  of  less  than  an 
inch  in  the  position  of  the  keyboard 
rods  (reeds). 


^  New  One-Piece  Double 
1/  Distributor  Bracket 

Isn’t  this  new  bracket  (see  picture) 
much  better  looking  than  the  old-style 
construction? 


Hinged  front  covers  provide  for  instant  accessibility  to  the  assembling  mechanism 


1 

^  P  *  I 

^  .  1 

Finger-flip  lever  used  for  changing  from  one 
font  of  type  to  another  on  mixer  machines 


It  is  this  feature  .  .  .  plus  simplified 
distribution  .  .  .  that  makes  Intertype 
mixer  machine  operation  so  smooth, 
fast,  and  reliable. 

It  facilitates  setting  up  complicated 
mixed  composition,  such  as  food  store 
ads  in  newspapers  and  other  work  in 
which  different  type  faces  must  be 
used  together  in  the  same  line. 
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Six  Combinations  of 
Standard  Magazines 


5.  One  90  and  three  72-channel  mag¬ 
azines.  Mixer. 


6.  One  72  and  three  90-channel  ma; 

azines.  Mixer. 


Both  types  of  magazines,  90-channel 
and  7  2 -channel,  are  perfectly  inter, 
changeable  on  other  Intertypes. 


Four-Deck  Side  Unit 
Has  Many  Advantages 


Your  Streamlined  Intertype  can  be 
practically  made  to  order  to  suit  your 
special  requirements.  Note  these  mag¬ 
azine  equipments: 

1.  Four  standard  90-channel  maga¬ 
zines.  Mixer. 

2.  Four  standard  90-channel  maga¬ 
zines.  Non-mixer. 

3.  Four  wide  72 -channel  big  display 
magazines.  Non-mixer. 

4.  Two  90  and  two  72 -channel  mag¬ 
azines.  Mixer. 
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Now  let’s  turn  our  spotlight  on  feature 
No.  8  ...  the  new  Streamlined  Inter¬ 
type  four-deck  side  unit. 

Note  that  the  side  magazines  are 
carried  in  a  stack  one  above  the  other, 
the  same  as  the  main  magazines,  and 
that  each  side  magazine  has  its  own 
stub.  Hence  .  .  . 

1.  The  side  magazines  and  their 
stubs  do  not  separate  when  the  opera¬ 
tor  shifts  from  one  magazine  to  an¬ 
other.  Perfect  alignment  is  maintained. 

2.  There  is  no  chance  that  a  stuck 
matrix,  straddling  the  gap  between  the 
magazines  and  stub,  can  cause  trouble 
and  damage  when  the  magazines  are 
shifted. 

3.  A  full  channel  of  twenty  matrices 
can  be  carried  if  required  .  .  !  such  as 
the  em  or  en  space  matrices,  for  exam¬ 
ple  .  .  .  instead  of  only  eight  matrices. 
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One-Handle  Control 
Of  Eight  Magazines 


tried  and  true 


Here’s  an  old  friend 
.  .  .  with  two  new  contributions  to  im¬ 
proved  machine  operation.  1 

It’s  the  well-known  Intertype  light 
action  chain  shift,  'used  for  shifting 
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feature 
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one  magazine  to  another.  The 
J5V features  are: 

1  Easier  shifting  of  magazines,  due 
a  new  method  of  counterbalancing 

Je  weight  of  the  four-magazine  unit. 

2  A  simple  switch  which  changes 
action  from  main  to  side  maga- 

noes,  or  vice  versa,  making  it  possible 
Ii^ntrol  eight  magazines  .  .  .  four 
jiain  and  four  side  .  .  .  with  this  one 

quick-shift  handle. 

It  all  boils  down  to  (1)  easier  opera¬ 
tion,  (2)  less  mechanism  to  maintain. 
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Two-Letter  18  and 
24-Point  tAat rices 


Here’s  a  new  Intertype  feature  that 
I  appeals  alike  to  operators  and  execu¬ 
tives.  Briefly . . . 

Intertype  two-letter  matrices  are 
DOW  available  in  sizes  up  to  and  includ- 
iog  24  point. 

This  means  that  two  18-point  or  two 
24-point  faces  can  now  be  carried  in 
one  Intertype  magazine  ...  a  100  per 
cent  increase  in  the  type  face  capacity 
of  Intertypes  equipped  for  these  sizes 
of  display  composition. 

Fewer  magazines  are  required  and 
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Hogailnes  easily  replaced  from  the  front 


Two-letter  24-point  matrices  now  available 


there  is  less  changing  from  one  maga¬ 
zine  to  another. 

No  special  mechanism  of  any  kind  is 
needed.  The  mold  body  used  is  exactly 
the  same  as  the  one  used  regularly  for 
casting  large  display  faces. 


Easy  Front  Removal 
OfAli  Magazines 


All  Streamlined  Intertype  magazines 
are  easily  removed  and  replaced  from 
the  front  of  the  machine.  Sliding  car¬ 
riages  support  the  weight  of  the  maga¬ 
zines  as  they  are  brought  forward  and 
downward  to  a  position  where  they  are 
easy  to  lift  and  handle. 

Full-length  or  split  magazines  can  be 
used  in  any  position.  The  split  maga¬ 
zines  can  be  had  in  either  the  half  or 
three-quarter  length. 

Side  magazines,  like  the  main  maga¬ 
zines,  are  easily  removed  and  replaced 
from  the  front. 


So  now  you  have  seen  a  few  of  the  101 
features  of  the  new  Streamlined  Inter¬ 
types  .  .  .  eight  of  them,  to  be  exact. 
Wouldn’t  you  like  to  examine  the  other 
ninety-three  of  these  features? 

INTERTYPE  •  BROOKLYN.  N.  Y. 


For  More  Information 


Use  Quickmail  Coupon  No  19 


STEP  AHEAD  WITH  THE  NEW 

streamlined  intertypes 


VOGUE  FAMILY  AND  BOOKFACE 


^PHM  Bl' 


•  Accuracy,  speed  and  safety,  bigger  volumes  and  steadier 
operations,  are  required,  and  accomplished  in  the  Seybold 
Precision  Automatic  Clamp  Cutter.  Its  centralized  clamp¬ 
ing  —  pressure  indicator  —  safety  washer  —  powerful 
friction  brake  —  simple  clutch  —  double  shear  knife 
action  —  all  Seybold  features  make  it  the  machine 
for  surer,  greater  cutting  profits  in  any  size  shop. 

Numerous  plants  during  the  past  year  modernized  their 
cutting  machine  equipment  —  these  firms  greatly  re¬ 
duced  their  operating  costs  and  were  able  to  pay  divi¬ 
dends  from  their  profits.  A  Seybold  representative  will 
show  you  how  to  accomplish  similar  savings  in  1937- 
Write  now.  No  obligation. 

HARRIS  •  SEYBOLD  •  POTTER  COMPANY 
SEYBOLD  DIVISION  •  DAYTON,  OHIO 

Sales  and  Semce  ^  Departments  conveniently  locoted 

New  Yoik;  'Atlanta:'  Toronto:  ^ 

E.  P.  Uw,on  Co.;  Wc.  ■  J.H.Schrp««^Bn>,.I„c.  J 

426-438  W.  33rd  Street-  San  Frandsco,Ios  Angeles.  ^^,(^<100,  England: 

Seattle:  I  rd. 


Chicago: 

Chas.N. Stevens  Co., Inc. 
110-116  .W.  Harrison  Sc; 


W  ij  -  II  I-  Srayth-Horne,  Ltd. 

Harry  W.  Bnnmall  Co. 


Dayton: 

Seybold  Factory 


West  Indie^  Natioflal 
Paper  &  Tyf^  Co, 


t  !  a  H  r u  rr £  a  s 


PLUG  IN 


Answer  this  ad  with  QUICEMAIL  Coupon  No.  29 


Portable  outfits  with  compressor  Portable  outfits  without  compressor 
One  gun;  pressure  feed  One  gun;  gravity  feed  One  gun;  gravity  feed  One  gun;  pressure  feed 
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All  DeVilbiss  Spray  Outfits  for  print¬ 
ing  and  offset  presses  operate  on  the 
same  basic  principle.  But  they  are  distin¬ 
guished  from  each  other  in  four  ways. 

1»  An  outfit  may  be  portable  or 
stationary. 

2,  It  may  have  its  own  air  compres¬ 
sor,  or  it  can  be  operated  from  a  central 
compressed  air  source. 

3b  a  portable  outfit  may  have  pressure  or  gravity  fluid  feed. 

4b  Each  outfit  may  have  one  or  two  spray  guns. 

Below  are  shown  four  of  the  portable  outfits.  All  are  marked  by  the  same 
simplicity,  the  same  freedom  from  complicated  controls,  the  same  careful 
adaption  to  practical  pressroom  needs.  These  outfits  can  ordinarily  be 
placed  in  operation  within  fifteen  minutes  after  being  uncrated  at  your  plant. 
Installation  is  as  simple  as  plugging  in  a  floor  lamp. 

The  DeVilbiss  Spray  System  for  printing  and  offset  presses  includes 
everything  you  need — spray  outfits,  air  compressors,  exhaust  systems,  and 
spray  solution.  Write  for  full  information.  ^ 

The  DeVilbiss  Company  •  Toledo,  Ohio  (MiM 
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Company 


The  popularity  of  presswork  by  Epsen 
. . .  creative  stylists  of  lithography  . . . 
has  necessitated  enlargement  and  mod¬ 
ernization  of  the  plant  at  Omaha, 
Nebraska.  The  new  building  shown 
here  with  an  architect’s  drawing  will 
be  completed  early  next  month. 

Behind  the  walls  of  this  hand¬ 
some  mid-western  plant  will  be  six 
Hoe  Super-Offset  Presses  .  .  .  three 
two-color  and  three  single-color  mod¬ 
els.  Thereafter  most  of  the  multi¬ 


color  work  with  which  Epsen  has 
won  such  an  enviable  reputation  will 
be  printed  on  Hoe  Super-Offset 
Presses. 

Hoe  is  proud  of  its  mechanical 
contribution  to  the  pressroom  of 
Epsen  Lithographing  Company  .  .  . 
and  pleased  with  this  recognition  of 
Hoe’s  superior  press  design  and  con¬ 
struction  by  a  progressive  and  suc¬ 
cessful  lithographer. 

Send  Quickmall  Coupon  No.  9  for  Information 


K.  HOE  &  CO..  Inc.  General  Offices;  910  East  138th  St.  (at  East  River) 

NEW  YORK  CITY 

Boston  San  Francisco  Chicago  Birmingham  London 


TEXT  PAPERS... 


L  ±  X iVi  Jjj  JllIo  •  •  •  Improve  Prirding 

OF  ALL  plans  to  improve  the  appearance  and  effectiveness  of  a 
printed  mailing  piece  none  other  is  so  simple  or  effective  as 
the  use  of  Text  paper  instead  of  a  commonplace,  characterlesssheet. 

Text  paper  is  inherently  beautiful  and  elegant  and  when  print¬ 
ed  in  gc^  taste  at  once  lifts  the  work  produced  out  of  the  class 
of  the  ordinary  and  uninteresting. 

We  manufacture  three  grades  of  Text  paper,  which  are  coming 
more  and  more  into  general  use  because  they  enable  the  printer 
to  deliver  a  finer  product,  more  impressive  in  appearance  and 
richer  in  results,  at  little  or  no  increase  in  cost. 

BUCKEYE  TEXT,  in  white  or  ivory,  laid  or  wove,  made  with 
deckle  edge,  will  give  printing  beauty  and  distinction  comparable 
to  the  effects  produced  by  the  costliest  handmade  papers.  Its 
price  is  moderate. 

BECKETT  TEXT  is  low  in  price  and  rich  in  beauty.  In  addi¬ 
tion  to  white  and  India  it  is  manufactured  in  corn,  green,  blue 
and  gray.  The  colors  have  a  soft  granite  effect,  enhancing  their 
appearance  and  in  no  way  affecting  their  printing  qualities.  Deckle 
edge  is  standard. 

TWEED  TEXT  is  in  the  lowest  price  class  and  its  surface  is 
very  distinctive  and  pleasing.  The  colors  are  white,  ivory,  gray, 
blue,  canary  and  green.  It  will  improve  the  appearance  of  any  job 
and  will  save  money  on  your  paper  bill. 

Our  Text  papers  are  surfaced  sized  and  are  equally  adapted  to 
letterpress  or  offset. 
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THE  BECKETT  PAPER  CO.  .  .  .  Hamaton,  Ohio 

Makers  of  Good  Paper  Since  i8U8 
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YES,  I  KNOW 
HAMMERMILL  BOND- 

but  not  the  other 

PAPER.  PUT  OUR  JOB 
ON  HAMMERMILL 


Picture  of  a  man  you  know! 

He  is  one  of  many  thousand  buyers 
of  printing  who  will  help  you  build 
a  bigger,  more  profitable  business 


You  buy  the  things  you  know 
about.  So  do  your  customers. 
When  you  mention  Hammermill 
Bond*  for  any  paper  use,  it’s  ten  to 
one  your  customer  knows  about  it. 
So  your  selling  job  is  easier. 

Among  several  hundred  thousand 
business  men,  Hammermill  Bond  has 
proved  to  be  a  paper  that  meets  their 
needs  with  satisfaction.  With  its  whiter 
white  sheet  and  time-tested,  practical 
colors . .  .  with  its  properly  sized  sur¬ 
face  for  writing  or  printing  .  .  .  with 
its  strength,  character  and  bulk  .  .  . 
and  its  record  for  speedy,  trouble-free 


pressroom  performance,  Hammermill 
Bond  more  than  ever  before  enables 
you  to  do  a  satisfactory  job  for  your 
customers. 

*See  pa^es  3  to  42  in  new  Hammermill 
Comprehensive  Sample  Book. 


Use  QUICKMAIL  COUPON 
NO.  18  for  Hammermill 
Bond  Working  Kit  of  Letter¬ 
heads  and  Printed  Forms 
that  contains  valuable  help 
in  selling  printing  jobs. 
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No.  3  VANDERCOOK  Proof  Press 

is  the  selection  of  good  printers  because 
it  is  versatile,  fast  and  easy  to  operate. 
It  is  efficient  for  general  proving  and 
pre-make-ready.  It  is  non-slurring  and 
sharp  printing  for  reproduction  proofs. 
It  is  accurate  and  efficient  for  color  pro¬ 
cess  work. 

Rigid  bed  construction,  large  impres¬ 
sion  cylinder,  and  automatic  inking  in¬ 
sure  fine  proofs  of  forms  up  to  14  x  18. 

Complete  information  on  the  No.  3 
Vandercook  Proof  Press  or  any  of  the  25 
sizes  and  models  will  be  mailed  upon 
request  and  without  any  obligation.  Use 
Quickmail  Coupon  No.  8,  or  outline 
your  special  proving  problem. 


main  office  and  FACTORY 
■0  North  Kilpatrick  Ave.,  Chicago 


EASTERN  BRANCH 
218  East  45th  Street,  New  York  City 


ARNOLD 


We  have  now  arrived  at  a  point  in  the 
history  of  patent  overlays  which  brings 
us  to  the  last  and  most  successful  of 
them  all,  the  chalk  overlay,  with  which 
you  are  all  more  or  less  familiar.  How¬ 
ever,  before  we  go  into  the  details  at¬ 
tending  the  manufacture  of  chalk  pa¬ 
per,  etching,  and  utility  of  the  overlay, 
it  might  be  of  interest  to  touch  on  one 
type  of  patent  overlay  and  not  yet  men¬ 
tioned.  This  was  known  as  the  rubber 
overlay  and  although  never  extensively 
used,  its  history  is  interesting.  First, 
because  it  was  probably  the  earliest  at¬ 
tempt  to  make  a  strictly  mechanical 
overlay,  and  second,  on  account  of  the 
large  sum  of  money  expended  in  its 
development.  It  is  said  that  DeVinne 
spent  over  $50,000.00  on  equipment  and 
salaries,  and  employed  chemists  and 
pressmen  to  develop  this  overlay.  When 
the  experiments  were  concluded  they 
had  a  rubber  overlay  that  gave  pretty 
fair  results  but  would  not  do  for  a  long 
run  as  it  soon  wore  out.  The  method  of 
making  this  overlay  was  very  ingenious 
and  required  considerable  skill  as  well 
as  knowledge  of  photography.  To  make 
this  overlay  it  was  necessary  to  photo¬ 
graph  the  cut  and  when  the  plate  was 
being  developed,  plaster  of  paris  was 
spread  over  it  while  still  wet.  The  plas¬ 
ter  mold  was  then  removed  and  put 
in  a  hydraulic  press  and  a  thin  sheet 
of  rubber  placed  over  it.  This  was  sub¬ 


jected  to  tremendous  pressure,  the  rub¬ 
ber  meantime  being  somewhat  softened 
by  applying  heat  while  in  the  press. 
After  sustaining  this  heavy  pressure 
for  a  few  minutes  it  was  allowed  to  cool 
and  harden.  It  was  then  ready  for  use. 
As  has  already  been  stated  the  rubber 
overlay  was  unsuccessful  yet  despite 
the  fact  that  a  great  deal  of  money  had 
already  been  expended  without  satis¬ 
factory  results,  so  much  importance 
was  attached  to  the  subject  that  print¬ 
ers  everywhere  continued  their  experi¬ 
ments  to  produce  a  patent  overlay  that 
would  combine  economy  of  manufac¬ 
ture  with  practicability.  The  chalk  over¬ 
lay  is  the  product  of  a  German  scien¬ 
tist,  and  was  first  placed  on  the  market 
in  1905.  It  was  brought  to  this  country 
in  1907,  and  was  soon  in  general  use. 
It  is  made  in  three  weights,  8  pt.,  10 
pt.  and  12  pt.  The  body  paper  is  the 
same  in  all  weights,  that  is  to  say,  4 
pts.  There  is  an  equal  coating  of  chalk 
on  each  side  of  this  body  paper  so  that 
when  an  overlay  is  printed  on  both 
sides  the  solids  on  an  8  pt.  chalk  will  be 
4  pts.,  on  a  10  pt.  chalk,  6  pts.  and  on 
a  12  pt.  chalk,  8  pts.  All  the  shades 
carry  a  varying  degree  of  thickness 
according  to  the  amount  of  ink  on 
the  sheet.  The  amount  of  ink  to  be 
carried  is  determined  by  the  nature 
of  the  cut.  A  good  rule  to  follow  in 
pulling  proofs  for  cut  overlays  is, 
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Foi  Best  Modern 

HAKEREADY 


first,  a  light  impression,  and  second, 
firry  all  the  ink  the  cut  will  take  with¬ 
out  filling  up  the  highlights.  A  light 
impression  is  necessary  on  account  of 
the  difficulty  in  removing  the  type,  rules 
and  hard  edges  which  get  forced  into 
the  body  paper  under  heavy  pressure. 
Heavy  inking  enables  you  to  hold  the 
jfllids  and  detail  with  a  greater  degree 
of  smoothness  and  gradation  than 
would  be  possible  with  a  light  color, 
or  small  amount  of  ink.  The  reason 
for  this  is  that  the  etching  fluid  does 
not  readily  attack  the  parts  covered 
with  ink.  Chloride  of  lime  is  the  chemi¬ 
cal  used  to*  etch  chalk  overlays.  This 
lime  is  dissolved  in  water ;  a  sufficient 
quantity  of  lime  and  water  is  put 
in  a  large  stone  crock,  the  lime 
dissolved  50-50,  and  water  added  un¬ 
til  it  attains  a  specific  gravity  of 
10  when  measured  with  a  Baume 
hydrometer.  Equal  portions  of  this 
mixture  and  clear  water  make  a  per¬ 
fect  etching  fluid.  The  temperature 
of  this  mixture  should  not  exceed  70® 
Fahrenheit.  Warm  water  will  cut 
through  the  ink  and  cause  the  lighter 
shades  to  break  away.  In  warm  weather 
it  is  often  necessary  to  put  ice  in  the 
water  to  maintain  the  right  ’  tempera¬ 
ture.  One  or  two  sided  chalks  may  be 
made.  Two  sided  chalks  are  best  and 
are  not  so  apt  to  require  a  highlight 
sheet  when  used  to  print  rough  stock. 
Id  making  a  pull  for  a  two  sided  chalk 
care  must  be  taken  to  insure  a  perfect 
register.  Best  results  are  had  by  dou¬ 
ble  rolling  the  form  and  printing  two 
hnpressions  on  the  packing.  Heavy  en¬ 
amel  is  the  best  paper  to  use  for  this 
work.  Carry  enough  ink  to  cover  well 
vilhout  filling  up  the  highlights.  When 
two  impressions  have  been  taken  on 
the  enamel  paper  lay  the  chalk  paper 
in  the  grippers  and  turn  the  cylinder 
at  an  even  speed.  The  offset  from  the 
CDwiel  draw-sheet  will  give  a  clear 
print  on  one  side  and  the  plate  will 
print  the  other  side  of  the  chalk.  An¬ 
other  method  of  printing  two  sides  is 


WITH  American  chalk 
relief  overlay  board 
you  save  over  70%  in  time, 
and  get  results  that  have 
the  precision  of  mechan¬ 
ical  control. 

SIMPLY  pull  proof  with 
special  Ink.  Then  im¬ 
merse  in  a  chlorinated  lime 
solution,  which  etches  the 
heavy  coating  quickly,  pro¬ 
ducing  a  perfect  relief  over¬ 
lay. 

Write  for  full  particulars. 

NOTE:  Genuine  American 
Chalk  Relief  Overlay  Board 
Is  made  and  sold  only  by . . . 

The  MARTIN  CANTINE  CO. 

Saugerties,  N.  Y. 

• 

AMERICAN 

OVERLAY 

HOARD 
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LACOTE 

A  NEW  COATING 
PROCESS 


For  magazine  or  book  covers, 
labels,  display  cards,  calendars, 
box  covers,  cartons,  packages 
of  all  kinds,  window  streamers, 
reel  strips,  die  cut-outs^  etc. 

LACOTE  is  the  last  word  in 
coating  processes.  It  has  the 
sheen  of  baked  enamel.  It  is 
moist-proof,  scuff  proof,  heat 
and  light-proof.  Its  finish  is 
permanent  and  durable. 

LACOTE  enhances  attention 
value  and  increases  the  sales 
appeal  of  printed  matter.  All 
your  customers  will  demand 
LACOTE  after  it  has  once  been 
used  on  one  of  their  jobs. 

Ask  us  for  further  information 


AMEBIGAN  FINISHING  CO. 

500  South  Peoria  St.  Chicago.  Ill. 
Telephone  Haymarket  2446 


to  use  a  sheet  of  celluloid.  This  will  M 
not  give  as  good  a  print  as  enamel  di  ■ 
per  but  IS  quicker  because  the  ink  can  ■ 
be  washed  off  and  a  new  impression 
made  as  often  as  needed.  When  usins 
celluloid  be  especially  careful  to  earn 
a  light  impression  so  as  not  to  indent 
the  celluloid  with  type  and  rule  marks.  i 
The  next  step  after  the  chalk  sheet  is 
printed  is  the  etching.  This  work  r^ 
quires  some  technical  skill  which  it  is 
not  practical  to  impart  to  the  student 
except  by  personal  instruction.  How¬ 
ever  certain  basic  principles  can  be  set  i 
down  in  this  article  which  will  serve  as 
a  starting  point  for  the  beginner.  After 
the  etching  fluid  has  been  prepared  a 
flat  pan  about  2  x  ft.  in  size  is  used 
to  hold  the  fluid.  This  pan  should  be 
about  3  inches  high  to  prevent  slopping 
over  when  “rocking.”  The  rocker  is 
made  by  putting  a  stick  of  wood  under 
the  center  of  the  pan.  Before  etching 
it  is  necessary  to  either  wash  with  ben¬ 
zine  or  scrape  off  the  type,  rules  and 
hard  edges  on  the  overlay.  When  the 
chalk  is  put  in  the  bath  it  should  be 
completely  immersed  and  the  fluid  I 
“flowed”  over  it  with  a  rocking  motion 
about  a  dozen  times.  The  etch  has  now 
begun  to  “cut”  and  the  overlay  must  be 
taken  out  and  rinsed  in  clear  water. 
This  stops  the  etching  and  permits  time 
for  manipulation  with  the  brush.  What 
this  manipulation  is  and  how  it  is  car¬ 
ried  out  is  too  involved  to  be  described 
here  because  no  two  cuts  are  alike. 
Good  results  can  only  be  attained  by 
practical  experience,  and  the  operator 
must  have  makeready  experience  to  un¬ 
derstand  what  is  to  be  done  in  the  way 
of  brushing  and  further  etching.  When 
the  overlay  is  finished  it  should  he  laid 
on  a  sheet  of  glass  or  other  perfect  sur¬ 
face  so  that  it  may  dry  out  smooth. 
When  wet  chalks  are  put  between  blot¬ 
ters  they  dry  out  more  or  less  wrinkled 
and  are  quite  difficult  to  handle.  There 
is  also  more  chance  of  the  ovenay 
shrinking  when  put  in  blotters  than 
when  dryed  on  glass. 
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I  Alio  guaranteed  not  to  offset — not 
lo  scratch — ^to  stay  open  on  the 
ims  longer — dry  faster  on  the 


IWotta  Non -Scratch  printing 
inh  are  made  for  excellent 
iMolts  on  enamel  and  bond 
liocb;  also  in  vivid  colors. 


E.J.  KELLY  GO. 

KALAMAZOO, 

MICHIGAN 


Don't  pay  for  ink  you  can't  use — 
ink  that  is  skinned  over  in  the  can. 
You  lose  money  when  your  ink 
gets  a  thick,  wrinkled  hide. 

Use  Wotta  Non-Scratch.  Halftone 
Black — guaranteed  not  to  skin  in 
the  can  for  four  or  five  days — ^it 
gives  more  printing  per  pound  than 
any  ordinary  ink. 

Get  a  trial  order  of  Wotta  Non- 
Scratch  Halftone  Black.  Notice  how 
long  it  stays  non-skin  in  the  can. 
Use  it  on  a  live  job — ^prove  to  your¬ 
self  what  fine  results  it  produces. 


Use  Quickmail  Coupon  No.  30 

for  details  of  Special  Trial  Offer 
on  Wotta  Black  Inks. 


PRINTEBS: 

Shun  Unsound  Financuu) 

By  GEORGE  M.  HENDRY 


Unsound  financing  must  be  avoid¬ 
ed  by  printers  if  they  wish  to  suc¬ 
ceed  in  business  and  to  pass  on  to  their 
children  names  of  which  they  will  be 
proud. 

One  phase  of  sound  financing  was 
outlined  in  the  article  of  last  month 
on  “How  Printers  Should  Deal  with 
Bankers.”  In  this  month’s  article,  cov¬ 
ering  one  phase  of  unsound  financing, 
my  suggestion  is  that  printers  should 
shun  what  I  shall  call  ‘financial  ter¬ 
mites.” 

Were  this  presentation  a  talk  to  a 
roomful  of  printers  instead  of  an  ar¬ 
ticle  to  them  in  the  most  widely  read 
of  graphic  arts  publications,  someone 
would  be  sure  to  ask  the  question : 
“What  are  financial  termites?”  My 
answer  would  be  and  is:  “Financial 
termites  are  unseen  destructive  insects 
that  secretly  prey  upon  badly  financed 
business  structures,  and  whose  opera¬ 
tions  will  not  survive  the  light  of  pub¬ 
licity.” 

If  and  when  lenders  of  money  to  bus¬ 
iness  men  are  willing  to  go  into  open 
court  to  defend  their  interests,  and 
there  submit  their  contracts  and  docu¬ 
mentary  evidences  of  debts  owing  to 
them,  to  the  scrutiny  of  the  presiding 
judge,  and  have  themselves  cross-ex¬ 
amined  by  opposing  counsel,  such  lend¬ 
ers  of  money  can  not  be  considered 
‘financial  termites.” 

One  set  of  financial  termites  who 
filed  a  claim  in  excess  of  $20,000  for 
alleged  advances  made  to  a  printing 
concern  on  its  customers’  accounts, 
failed  to  go  into  court  and  submit  evi¬ 
dence  concerning  their  dealings  with 
the  printer  who  had  been  forced  into 
bankruptcy  by  aggrieved  employes  and 
supply  concerns  who  did  not  know  of 


the  destructive  draining  operations  of 
the  rapacious  lenders  of  money.  These 
lenders,  like  other  creditors  of  the  de¬ 
funct  concern,  filed  claims  in  the  hanV 
ruptcy  court.  The  lenders’  claim  cJn- 
sisted  of  a  series  of  assertions  together 
with  a  list  of  customers’  accounts  which 
they  stated  had  been  purchased  by 
them.  In  addition,  thereto,  they  sub¬ 
mitted  as  “Exhibit  B,”  a  blank  form 
of  contract  which  they  said  was  the 
kind  of  document  which  the  printer 
had  signed.  None  of  the  blank  spaces 
in  the  printed  form  of  contract  were 
filled  in  to  indicate  the  rate  of  interest 
nor  how  much  money  had  been  paid 
by  the  printer  to  the  lending  concern 
as  compensation  for  the  money  ad¬ 
vanced  and  services  rendered.  Nor  was 
there  any  statement  made  by  the  lend¬ 
ers  as  to  the  actual  amount  of  money 
which  they  had  advanced  to  the  printer 
on  those  customers’  accounts  which 
they  alleged  had  been  assigned  to  them. 

The  court  records  in  that  case  show 
that  the  receiver,  appointed  by  the  Fed¬ 
eral  Court,  included  all  accounts  re¬ 
ceivable  of  the  debtor  concern  as  assets 
of  the  bankrupt’s  estate  and  refused 
to  recognize  the  validity  of  the  claim 
of  the  lending  concern  on  the  ground 
that  insufficient  evidence  concerning 
the  existence  of  a  valid  contract  had 
been  presented.  For  that  reason  his 
attorneys  formally  moved  that  the 
court  deny  the  money  lenders’  claim. 
Had  the  lenders  been  in  the  legitimate 
banking  business,  they  would  have  pre¬ 
sented  as  evidence  the  original  con¬ 
tracts  and  other  documentary  evidence 
covering  the  transactions,  and  unques¬ 
tionably  their  claim  would  have  been 
allowed.  Thus  they  would  have  shared 
with  other  secured  creditors  the  hene- 
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Jhe  Spiral  organizaf Ion  is  elastic  enough  to  adjust  itself  to  unusual  demands.  .  .  .  When, 
itecause  of  exceptional  circumstances,  a  job  cannot  be  sent  to  a  Spiral  plant,  a  Spiral 
plant  comes  to  the  job!  .  .  .  Spiral  equipment,  personnel 
and  materials  are  transplanted  to  become  a  part  of  the 
client's  own  organization,  if  by  this  means,  the  job  can 
besf  be  produced  rapidly,  accurately,  promptly  and 
Konomically! 


«  Seml-concealed  Spiral  •  Completely  concealed 
Spiral  •  Single  Spiral  •  Double  Spiral  •  lAetalUc 
Spiral  •  Colored  Spiral  •  Kamket  Loose-leaf,  etc. 

CASH  AlfVARDS— Enter  your  Spiral-bound  catalogs, 
brochures,  publications,  etc.  .  .  .  In  the  SPIRAL 
SINDING  PRODUCTS  EXHIBITION,  to  be  held 
October,  1937.  Ask  your  Spiral  representative. 


mrsim  cauiog  m 


SPIRAL  BINDING  COMPANY,  INC. 

fAANUFACTURERS  OF  MODERN  WIRE  BINDINGS 


148  LAFAYETTE  STREET  .  NEW  YORK  •  CANAL  6-0865 

»«rOI(/f$  AND  Offices:  HOLYOKE.  MASS..  54  W.nttt  SL:  CHICAGO.  ILL..  73Z  Sherman  St;  fHILADELPHIA.  124  N.  tSM  St;  BOSTON. 
•’0 MhnlK  Ave.;  ST.  LOUIS.  105  S.  9lh  St;  CLEVELAND.  HOI  Power  Ave.  UCENSEES:  BALTIIAOPE.  The  Oscar  T.  Smith  6  Son  Co..  407  E. 
imcqe  Su  KOCHESTER.  Wm.  f.  Zahrndl  6  Sons.  77  St.  Paul  St.;  DETROIT.  The  BurkhordI  Company.  Lamed  &  Second  Sts.;  LOS  ANGELES. 
1.  k.  hlettare.  1220  hkople  Ave.;  SAN  FRANCISCO.  T.  J.  Cardoso.  Ltd..  511  Howard  St  REPRESENTATirES:  PITTSBURGH.  S.  A.  Stewart  Co.. 
01427  7lli  Ave.;  NEWARK.  N.  J..  Brown  6  Mcf»on.  Inc.  71  Clinton  St. 

Monulociured  under  U  S  Pa’ems  I  Sit  432  I  942  026.  I  98S  77i.  Olhc'  pon.  pending  Potems  lor  Splrol  Jinding  owned  by  Spirol  Binding  Co. 


Answer  this  ad  with  QUICKMAIL  Coupon  No.  36 
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fits  to  which  their  legitimate  contracts 
entitled  them.  But  the  lenders  in  this 
case  submitted  no  such  documents  with 
the  result  that  the  court  disallowed 
the  S20,000  claim.  Hence,  according 
to  my  idea,  these  lenders  proved  them¬ 
selves  to  be  “financial  termites.”  They 
feared  to  expose  their  methods  of  op¬ 
eration  to  the  light  of  publicity. 

In  numerous  cases  which  I  have 
studied,  where  financial  termites  in¬ 
fested  business  concerns,  the  losers 
were  the  printers  themselves  in  addi¬ 
tion  to  the  unsecured  supply  concerns 
which  extended  credit  to  the  printers. 

It  simply  is  impossible  to  pay  em¬ 
ployes  their  earned  wages,  and  to  pay 
for  supplies  under  normal  competitive 
conditions  if  printers  pay  as  much  as 
20  per  cent  of  their  gross  income  to 
money  lenders.  Just  consider  that  fig¬ 
ure  of  20  per  cent  of  gross  income  or 
even  5  per  cent,  in  the  light  of  the  fact 
that  successfully  operated  printing 
concerns  that  borrow  money  legiti¬ 
mately  from  banks  at  6  per  cent  per 
annum,  and  take  advantage  of  all  dis¬ 
counts  on  purchases  of  supplies,  net 
on  an  average  of  only  about  3  per  cent 
on  their  entire  billings  during  the 
course  of  the  year.  Members  of  Typo- 
thetae  can  check  up  this  statement  con¬ 
cerning  average  net  profits  by  referring 
to  the  book  on  ratio  figures  supplied  by 
the  U.  T.  A. 

No  one  can  explain  why  printers  will 
pay  such  exorbitant  rates  of  interest 
plus  monthly  service  charges  and  com¬ 
missions  for  the  use  of  money,  except 
to  say  that  the  printers  bedbme  des¬ 
perate  in  their  efforts  to  save  them¬ 
selves  from  the  sure  evil  consequences 
of  their  own  unsound  financial  prac¬ 
tices.  That  there  are  a  lot  of  other 
business  men  that  avail  themselves  of 
the  suicidal  opportunities  furnished  by 
financial  termites  is  evidenced  by  the 
fact  that  in  every  printing  center — 
which  is  also  an  industrial  center — 
not  only  are  there  lending  concerns 
that  specialize  in  their  operations 


among  printers,  but  they  specialize  in 
other  industries  as  well. 

One  trade  association  secretary,  when 
asked  why  his  organization  did  not 
clean  up  the  printing  industry  in  his  ' 
city  of  the  illegal  lenders  of  money 
that  were  responsible  for  much  of  the 
bad  competition  furnished  by  enslaved 
printers,  expressed  concern  over  con¬ 
ditions  but  explained  that  his  was  an 
educational  and  not  a  crusading  organ¬ 
ization. 

“We  try  to  keep  our  printer  members 
informed  about  the  right  way  of  man¬ 
aging  their  businesses,  and  we  teach 
sound  practices  in  financing  as  well  as 
in  other  branches  of  management,  but 
we  can  not  stick  our  necks  out  trying 
to  fight  these  lending  concerns  that 
work  under  cover  and  get  printers  into 
their  clutches,”  explained  this  secre¬ 
tary.  “The  credit  men  of  this  city  are 
doing  what  they  can  to  discourage 
printers  and  lithographers  from  sup¬ 
porting  such  money  lenders,  and  we 
are  co-operating  in  support  of  this  pol¬ 
icy  as  far  as  our  resources  and  oppor¬ 
tunities  will  permit.” 

Different  operators  in  such  ques¬ 
tionable  money  lending  businesses  have 
different  methods  of  extorting  usurious 
rates  from  their  victims.  One  method 
is  for  the  lending  concern  to  purchase 
customers’  accounts  at  an  agreed  dis¬ 
count  figure,  then  to  charge  as  interest 
a  specified  fraction  of  one  per  cent  PER 
DAY  of  the  face  amount  of  the  ac¬ 
counts  for  each  day  from  date  of  pur¬ 
chase  of  the  accounts,  until  all  are 
paid.  In  addition,  the  borrower  pays 
to  the  lender  a  specified  sum  of  monev 
as  commission  on  each  per  thousand 
dollars  on  the  face  of  the  accounts  that 
have  been  purchased  or  otherwise  pays 
the  lender  additional  commissions  or 
service  charges.  As  long  as  things  go 
right  with  the  borrower,  he  may  act  as 
collector  of  the  accounts  so  his  cus¬ 
tomers  are  not  aware  of  the  deal. 

The  whole  arrangement  is  quite  con¬ 
fusing  and  it  seems  to  have  been  so 
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Craftsman 

line -UP  and  REGISTER  TARLE 


Built  in  Four  Standard  Sizes:  25x38",  38x50", 

45x65",  50x75" 

ACCURACY,  SPEED  and  PROFITS 

For  Letterpress  Printer^  Lithographer^  Offset 
and  Rotogravure  Printer 

Combining  the  geared  method  of  line-up  with  an  illuminating 
compartment  for  registering,  the  Craftsman  Geared  Line-up  a^ 
Register  Table  is  the  most  complete  precision  instrument  of  its 
kind  known.  It  will  produce  hairline  register  on  every  close 
register  job  in  a  fraction  of  the  time  usually  required  with  straight 
edge  and  pencil.  Send  for  Folder. 

Craftsman  Line-Up  Table  Corporation 

Makers  of  the  World's  Leading  Line-up  Devices  for 
Printers  and  Lithographers 

49^9  River  Street  Waltham,  Massachusetts 

Midwestern  Office:  Rand-McNaUy  Bldg.,  Bm.  901,  538  S.  Clark  St.,  Chicago 


Answer  this  ad  with  QUICKMAIL  Coupon  No.  28 
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designed  by  the  lenders.  I  have  seen 
several  statements  of  such  concerns 
which  purport  to  be  monthly  state¬ 
ments  of  daily  averages  of  accounts 
upon  which  the  daily  interest  charge 
applies.  While  I  can  read  with  a  de¬ 
gree  of  intelligence  financial  state¬ 
ments  of  organizations  prepared  by  cer¬ 
tified  public  accountants,  I  must  con¬ 
fess  inability  to  understand  the  ramifi¬ 
cations  of  the  complicated  statements 
submitted  to  printers  by  money  lenders 
whom  I  call  ‘financial  termites.” 

The  reasons  why  such  lending  con¬ 
cerns  do  not  figure  much  in  court  cases 
is  because  the  borrower  of  money  spe¬ 
cifically  agrees  every  time  he  signs  his 
name  to  an  assignment  of  customers’ 
accounts,  or  other  document,  to  waive 
court  processes  in  case  of  default,  in¬ 
cluding  trial  of  the  case  by  jury.  The 
borrower  also  authorizes  the  lender  to 
engage  attorneys  to  go  into  court  on 
behalf  of  the  borrower  and  in  his  name 
confess  judgment,  with  the  inclusion 
of  attorneys  fees  amounting  to  a  pro¬ 
portionate  share  of  the  amount  of 
money  involved.  Such  is  the  “strip” 
process  employed  by  financial  termites. 

Naturally  printers  who  go  into  deals 
of  that  kind  with  their  eyes  open,  get 
little  or  no  sympathy  when  they  arrive 
at  the  end  of  the  stripping  operations 
minus  their  plants  and  their  pants. 

>l>  Ik  * 

Now  for  a  brighter  picture.  A  suc¬ 
cessful  printer  in  New  England,  com¬ 
menting  upon  the  article  on  printers’ 
dealings  with  bankers  which  appeared 
in  last  month’s  issue  of  this  publica¬ 
tion,  told  of  his  happy  experience 
which  corroborated  statements  made  in 
that  article.  He  wrote  that  he  has  a 
good  credit  rating  with  Dun-Bradstreet 
in  which  he  “takes  considerable  pride,” 
and  he  also  has  a  “quick  bank  credit.” 
He  referred  to  the  manner  in  which  he 
first  obtained  credit  from  the  bank. 
One  month  he  wanted  to  discount  his 
supply  bills  but  did  not  have  sufficient 
money  to  do  so.  He  went  to  his  banker 
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and  explained  the  situation,  statine 
how  much  money  he  could  gain  by  the 
transaction.  The  banker  extended  the 
necessary  credit,  and  the  printer  signed 
a  thirty  day  note.  The  note  was  met 
in  due  time,  and  then  the  operation 
was  repeated.  Subsequently,  the  banker 
asked  for  a  financial  statement  which 
the  printer  furnished,  and  pleasant  re¬ 
lations  continued.  Wanting  more  m- 
formation  on  the  subject,  the  printer 
purchased  a  book  about  banking  and 
studied  it  with  the  result  that  he  be¬ 
came  a  better  business  man.  He  now 
mails  a  yearly  statement  to  Dun-Brad¬ 
street  which  accounts  for  his  “good 
credit  rating.”  The  final  paragraph  of 
the  printer’s  interesting  1,000  word 
letter,  reads: 

“In  closing,  I  will  say  that  by  these 
methods  I  have  never  had  any  lack  of 
credit  either  at  banks  or  supply  houses. 
My  trouble  has  been  to  keep  stock  and 
equipment  salesmen  from  selling  me 
something  I  might  like  but  do  not  need. 
Often  to  stall  them,  I  say  I  haven’t 
money,  and  the  come-back  is  that  my 
credit  is  good.  To  that  I  reply:  ‘You’re 
dam  tooting  it  is,  and  I’m  going  to  keep 
it  that  way.’  ” 

In  a  postscript,  this  printer  adds: 
“When  purchasing  expensive  equip¬ 
ment,  I  no  longer  give  notes  to  equip¬ 
ment  manufacturers,  but  take  the  5 
per  cent  cash  discount,  and  borrow  the 
needed  balance  at  the  local  bank.” 
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Here  have  been  presented  two  pic¬ 
tures  of  printers  for  readers  to  visualize 
and  to  contrast.  The  first  is  the  pic¬ 
ture  of  a  harrassed,  pitied,  busted 
printer  whose  name  will  go  down  in 
printing  history  as  the  victim  of  the 
preying  habits  of  destructive  financial 
termites.  The  other  picture  is  that  of 
a  happy,  unworried  printer  who  has 
learned  to  be  a  good  business  man.  He 
avoids  unsound  financial  practices  and 
maintains  a  reputation  for  honest  deal¬ 
ings  which  makes  his  name  one  hh 
children  will  be  proud  to  bear. 


USE  WOOD  TYPE 

iHEN  VOP  need  the  larger  SIZES! 


Wood  type  is  sold  in  fonts  or 
,ny  quantity  of  sorts  from  stock 


Write  for  free  wood  type  catalog 
showing  sizes  from  4  to  36  picas 


SPECIMENS  BELOW  ARE  6  PICAS  (SCRIPT  IS  8  PICAS) 
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Gothic  Mo.  500, 

Mo.  510,  No. 

540 

tpica 

Caps  $5.25 

Fig.  $1.82 

Sorts 

11c 

i|ka 

*'  6.75 

"  2.34 

** 

14c 

Upca 

"  7.50 

"  2.60 

15c 

llpica 

”  9.00 

"  3.12 

18c 

lipica 

"  10.50 

"  3.64 

21c 

bM,  Mode  Bold  and  Cond.,  Chelt.  Bold  and 
Cnuf.,  Cooper  Black  and  Cond.j  Rugged 

Spka  Caps  $5.25  Fig.  $1.82  Sorts  11c 

(pka  "  5.25  "  1.82  "  11c 

tpica  "  6.75  "  2.34  "  14c 

llpica  "  8.25  "  2.86  "  17c 

Upiea  "  10.50  "  3.64  "  21c 
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Shadow,  Ultra  Bodoni  and  Cond.,  Rex 

5  pica 

Caps  $6.00 

Fig.  $2.08 

Sorts  12c 

6  pica 

"  6.75 

"  2.34 

"  14c 

8  pica 

"  8.25 

"  2.86 

"  17c 

10  pica 

"  9.75 

"  3.38 

"  20c 

12  pica 

"  12.00 

"  4.16 

"  24c 
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Flash  Script,  Trafton  Script,  Italic  Bold  and 
Cond.,  Gothic  Outline,  Rugged  Inline 

8  pica  Caps  $10.50  L.C.  $8.40  Sorts  21c 

10  pica  "  12.75  "  10.20  "  26c 

12  pica  "  15.00  "  12.00  "  30c 

15  pica  "  19.50  "  15.60  "  39c 

No  lower  case  for  Italic,  Outline  and  Rugged 
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Contains  75  Char.;  Lower  Case  Font  Contains  60  Char.;  Fig.  Font  Contains  26  Char. 


u '  ^  American  Wood  Type  Mfg.  Co.  " '' 

Independent  Producers  of  W  ood  Type  in  the  L  nited  States 


Chronology 

of 

U.  S.  A. 
Printing 
Progress 

By  Arthur  E.  Haynes 


First  printing  press  set  up  in  the 
United  States — 1639. 


There  are  some  outstanding  land¬ 
marks  in  the  development  of 
U.  S.  A.  printing  craft  extracted  from 
a  comprehensive  survey  of  “Historical 
Events  in  the  Graphic  Arts”  compiled 
by  F.  Matthias  and  J.  J.  Gartner  and 
recently  circulated  by  the  Department 
of  Printing  of  the  Melbourne  Technical 
College,  Australia. 

1540.  John  Cromberger  introduced 
printing  into  Mexico. 

1639.  First  printing  press  set  up  in 
U.  S.  A.  at  Cambridge,  Mass., 
by  Stephen  Daye. 

1690.  William  Rittenhouse  established 
first  paper  mill  in  America. 
1693.  William  Bradford  commenced 
printing  in  New  York  City. 
1704.  First  newspaper  published  in  the 
English  language  on  North- 
American  continent  was  the 
Boston  News-Letter. 

1785.  First  type  specimen  book  issued 
in  America  by  Isaiah  Thomas. 
1816.  Columbian  Press  invented  by 


George  Clymer  of  Philadel¬ 
phia. 

1821.  Daniel  Treadwell,  of  Boston,  in¬ 
vented  the  first  platen  power- 
press  for  book  and  newspaper 
work. 

1829.  Washington  hand  press  invented 

by  Samual  Rust,  U.  S.  A. 

1830.  S.  P.  Ruggles,  of  U.  S.  A.,  in¬ 

vented  first  platen  press. 

1831.  M.  D.  Mann  and  S.  Sturdevant 

took  out  the  first  patent  for  a 
typesetting  machine  in  Amer¬ 
ica. 

1838.  David  Bruce,  Jr.,  U.  S.  A.,  in¬ 

vented  a  machine  for  casting 
type. 

1839.  Printing  from  rubber  invented 

by  C.  Goodyear,  U.  S.  A. 
1841.  First  electrotype  made  from  a 
woodcut  by  Joseph  Adams,  of 
New  York. 

1844.  First  news  to  be  sent  by  electric 
telegraph  invented  by  Morse, 
U.  S.  A. 
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odem  Miehle  Vertical 
« sheets  up  to  13V^2  x 
hes  at  speeds  from 
[0  4500  impressions 


lEEP  STEP  WITH  THE  TIMES 


MIEHLE  PRINTING  PRESS  &  MFG.  CO. 


CHICAGO 

SALES  O  F  F  I  C  E’S 


IN  PRINCJPAL 


NEW 

CITIES 


No  one  wouH  attempt  to  do  com¬ 
mercial  printing  today  with  a  slow, 
laborious,  old-fashioned  hand 
press  .  .  .  yet  some  plants  still 
operate  machines  which  have  out¬ 
lived  their  usefulness. 

Obsolete  equipment  is  the  printer's 
biggest  handicap  .  .  .  fast,  auto¬ 
matic  presses  are  his  greatest  busi¬ 
ness  assets.  Keep  step  with  the 
times  .  .  .  modernize  with  a  Miehle 
Vertical. 

Print  It  on  a  Miehle 

For  detailed  information  use  Quick-Mail  Coupon  No.  6 


The  Century-Old 
Vaihington  Hand  Press 
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1846.  Improved  Hoe  newspaper  press  1887. 

installed  in  Philadelphia  re¬ 
quiring  four  hand  feeders.  1887. 
Output  2,000  sheets  per  hour 
each  feeder.  1887. 

1846.  First  rotary  newspaper  press  in¬ 
vented  by  R.  Hoe  &  Co.,  of  1889. 
New  York. 

1846.  First  electrotype  plates  from 

type  forms  produced  by  John  1904. 
Wilcox,  of  Boston. 

1851.  Gordon  Press  invented  by^  1909. 
George  Gordon,  U.  S.  A. 

1861.  Charles  Craske,  of  New  York,  1909. 
invented  the  curved  plate  for 
newspaper  printing. 

1863.  William  Bullock,  U.  S.  A.,  con-  1909. 
structed  the  first  printing  press 
to  print  from  a  web  or  con¬ 
tinuous  roll  of  paper.  1910. 

1866.  Chemical  wood  paper  invented 

by  Tilghmann  in  Philadelphia.  1922. 

1884.  Ottmar  Mergenthaler,  U.  S.  A’., 

produced  his  first  line  casting  1923. 

machine  which  later  became 

the  Linotype.  1923. 

1884.  Punch  cutting  machine  for  type¬ 
founding  invented  by  L.  B.  1933. 
Benton,  U.  S.  A. 

1884.  Miehle  cylinder  press  invented 

by  Robert  Miehle,  U.  S.  A.  1935. 
First  press  finished  in  1887. 

1886.  Point  system  adopted  by  Amer¬ 
ican  typefounders. 


invented 


Tolbert  Lanston 
Monotype. 

Paige  composing  machine  pro¬ 
duced  in  U.  S.  A. 

First  quadruple  newspaper  press 
built  by  R.  Hoe  &  Co. 

Robert  Miehle  invented  a  two- 
revolution  flat  bed  cylinder 
press. 

First  gatherer  -  stitcher  intro¬ 
duced  in  New  York. 

Ludlow  Typograph  invented  by 
Washington  1.  Ludlow. 
International  Association  of 
Printing  House  Craftsmen 
founded  in  America. 

First  combination  gatherer- 
stitcher-coverer  introduced  in 
Elgin,  U.  S.  A. 

Silk  Screen  printing  introduced 
into  U.  S.  A.  from  China. 
Vertical  bed  Miehles  produced 
in  U.  S.  A. 

Water  color  printing  from  rub¬ 
ber  blocks  patented  in  U.  S.  A. 
Aquatone  process  of  printing  in¬ 
vented  by  Robert  John,  U  S.  A. 
Spiral  binding  of  books  and 
magazines  introduced  in  New 
York. 

The  Speedy  Alco-Gravure  meth¬ 
od  of  high  speed  gravure 
printing  introduced  in  New 
York. 


YOU  CAN  EASILY  AFFORD  .  .  . 

•  The  New  CHALLENGE  PAPER  DRILL 

It  pays  its  way  in  profits — handles  all  classes  of  paper  drilling 

0 —  at  minimum  cost — opens  new  opportunities.  The  Heavy  Duty 
Challenge  Paper  Drill  is  easily  operated,  quickly  adjusted, 
correctly  illuminated  by  the  exclusive  Challenge  Flezolite. 
Has  greater  speed  and  capacity.  A  single  stroke  drills  a  clean, 
accurate  round  hole.  Multiple  side  guide  permits  drilling  six 
or  more  holes  in  as  many  positions 
a  one  setting.  Low  cost  attach¬ 
ments  for  slotting,  slitting,  V-slot- 
ting,  round  cornering.  Write  for 
illustrated  data  and  prices  today. 


the  challenge  machinery  CO. 


GRAND  HAVEN.  MICHIGAN 

'HICAGO,  17-19  E.  Hubbard  St.  200  Hudson  St.,  NEW  YORK 
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How’s  YOUB  Adveitising? 


By  HAROLD  MARSHALL 


Printers  Who  Advertise 


should  send  specimens  for  review, 
comment  and  constructive  criticism  in 
this  space  directly  to  Harold  Marshall, 
4516  44th  Street,  Sunny  side.  Long 
Island,  N.  Y.  Readers  writing  to  print¬ 
ers  for  specimens  of  pieces  mentioned 
should  enclose  adequate  postage. 


MENDOT A,  ILL.ii  The  Conco  Press. 
Conco’s  purple  black  4-page  folder 
tells  a  convincing  story;  page  one  is 
made  up  of  a  longish  (but  not  unin¬ 
teresting)  letter  which  tells  graphically 
why  and  how  Conco  are  big-time  print¬ 
ers,  even  though  they’re  located  in 
a  small  town.  A  double  spread  show¬ 
ing  of  Conco’s  new,  modern  type  faces 
takes  up  pages  two  and  three,  and  a 
very  dramatic  presentation  they  make 
of  it,  too!  Page  four  goes  into  a  well- 
planned,  simply-written  exposition  of 
this  plant’s  various  services. 

CHICAGO,  ILL.:  Allan  C.  Muller 
&  Co.  This  plant  makes  a  specialty  of 
printing  and  promoting  United  States 
Government  post  cards  in  unusual  col¬ 
or  combinations.  Their  own  post  card 
is  an  effective  example  of  what  can  be 
done  with  this  inexpensive  medium. 

INDIANAPOLIS,  IND.:  The  H.  R. 
Pierson  Printing  Co.  The  four-color 
process  plate  of  the  flower  market 
scene  makes  an  attractive  front  cover 
for  “Impressions,”  Pierson’s  new  6- 
page  house  organ,  but  I’d  like  to  see 
some  meatier,  more  substantial  con¬ 
tents.  I  like  the  idea  of  sending  along 
a  blotter  with  the  first  issue,  as  an  in¬ 
troduction. 

FORT  COLLINS,  COLO.:  The  B  & 
M  Printing  Co.  They’ve  incorporated 
another  smart  idea  in  that  little  month¬ 


ly  memo  book  of  theirs;  now  it’s  The 
Business  and  Professional  Women’s  • 
Club  (of  Fort  Collins)  they’re  giving 
publicity  to  in  the  little  book.  This  is 
a  marvelous  method  of  building  pres¬ 
tige  in  a  small  or  medium-sized  com¬ 
munity. 

BUFFALO,  N.  Y.:  James  E.  Shaw. 
Jim  Shaw  writes  me  a  note  and  says: 
“Maybe  these  aren’t  House  Organs,  but 

as  pianos  they  are  doing  a  d - -  fine 

job  for  me.”  Well,  I  dunppj-Jim,  a- ^ 
gent  would  have  to  stretch  his  imagina- 
tioh  a  bit  to  call  “The  Owl’s  Hoot”  a  * 
H.  0.,  or  even  a  piano,  but  like 
the  pithy  bits  of  copy  you  put  on  your 
monthly  calendar  blotters. 

SPOKANE,  WASH.:  Buckeye  Print- 
ing  Co.  “Hits  and  Bits”  (Claude  at  the 
Mike)  is  a  lively,  well-printed  four- 
page  house  organ.  I  like  especially 
Claude  Starling’s  little  postscript  note: 
“Looks  as  if  the  Buckeye  Printing  Com¬ 
pany  will  need  a  lot  of  business  for  the  j 
next  four  years  .  .  .  I’m  working  my  ' 
boy’s  way  through  college.” 

BELLEFONTAINE,  OHIO:  I.  B. 
Mohr.  Mr.  Mohr  has  worked  out  a  very 
interesting  variation  of  the  customary 
die-cut  monthly  desk  calendar;  his  in¬ 
novation  is  made  up  along  horizontal 
lines,  is  broader,  and  stands  a  better 
chance  of  remaining  on  the  clients’ 
desk.  Mr.  Mohr  says:  “Switched  to 
this  style  in  January.  Much  better  > 
liked.  I  find  last  month’s  on  the  desk 
when  I  put  out  the  next  one.  That 
makes  good  advertising.”  You  said  it, 

J.  B.l 

WOODHAVEN,  N.  Y.:  CommurMf 
Press.  One  of  Community’s  salesmen 
resigns,  and  they  send  out  an  announce¬ 
ment  to  protect  themselves,  presuming, 

I  suppose  that  he  might  make  inroads 


28 


COMPLETE  SERIES  ol  round  o| 

holes— *with  ONE  handling  of  the  stoch 


an  exclusive  feature  with  the 

ROSBAC 

AUTOMATIC 


lOUND  HOLE  — OPEN 
BOLE  AND  ROUND 
CORNER  WORK 

lOUIID  HOLES:  A  ilicht  prewura 
■  the  pedal  trips  the  clutch  and  the 
Ul  comes  up  aatomatioally.  Drilli 
mi  boles  from  1/8  to  7/16**  in 
tuieter.  Stops  for  side  cuide  allow 
tileetipaciiic  of  round  or  open  holes 
iiieria. 

OPEN  HOLES:  One  handling  of  the 
sek  drills  the  round  hole  and  cnts 
wra  SIDES  OF  THE  SLOT  in 
« continuous  operation.  All  slot! 
nnestl;  flared  to  prevent  comeri 

BniTu  up, 

lOUIID  CORNERING:  A  round 


tins  knife  is  standard  equip* 
It  operates  the  same  aa 
ipen-hole  cutter  and  makes 


wl,  cornering  easy,  accurate 
ud  clean-cut 

hlf  I  Mlnutea  to  Change  from  On# 
Job  to  Another 


•••  •••  o  •  •  •  •••  • 

'■'IST  etHfORATOR  I'ACTOHY  IN  THF  WORLD 


ON  HARBOR,  MICHIGAN 


Assures  Perfect  Work  utnBeul  Saving 

It's  SPEED  that  counts  in  a  bindery  .  .  .  and  that’s 
what  you  get  with  a  ROSBACK  Automatic  Paper  DrilL 
With  but  one  setting  of  the  machine  you  drill  a  oom* 
plete  seriee  of  round  or  open  holea  ...  in  one  eon- 
tinuous  operation.  Operator  keeps  both  hands  on  stock 
for  entire  series.  Saves  time  .  .  .  saves  money  .  .  . 

^  assures  perfect  work.  _ 

Other  oatstanding  featnrea  of  the  ROSBAOK 
Automatic  Paper  Drill:  1.  It  Drills  UPl  AU 
working  mechanism  la  under  the  table  and  ea* 
SjV/  Jr/  closed.  2.  All  cuttings  fall  into  a  waste  oon- 
i|k£^///  tainer  beneath  the  table.  Antomatie  clamp  pr»- 
^■11^  venta  inacciirate  spacing  of  holes  and  alignment. 

Get  the  facts  about  tnia  amazing  machme  and 
find  out  for  yourself  how  it  wUl  save  both  time 
and  money  in  your  shop. 


FREE  PORTFOLIO  OF  FACTSI 

Gives  complete  description  ol  ROSBACK  Antomaflo 
Paper  Drill.  Shows  how  it  will  save  you  time,  work 
and  money.  You  can't  aiiord  to  be  without  IL  Witle 
for  your  copy  TODAY! 

Send  Quickmail  Coupon  No,  12 
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on  their  business.  This  is  a  good  pol¬ 
icy,  I  think;  the  neatly  printed  card 
they  sent  out  also  offers  the  counsel 
of  a  member  of  the  firm. 

COLUMBUS,  OHIO:  The  KeUey 
Press.  Kelley,  apparently  likes  to  write 
verse;  he  boosts  his  business  with  a 
couple  of  quatrains  on  a  simple,  car¬ 
toon-illustrated,  two-color  blotter.  This 
form  of  advertising  is  all  right  if  your 
customers  can  take  it  ( ? ) 

WATERTOWH,  N.  Y.:  Parker 
Press.  Parker’s  two-color  blotter  ad¬ 
vertising  letterheads  is  neatly  printed, 
but  I  think  your  message  is  a  little  dif¬ 
ficult  to  read  on  that  dark  blue  stock; 
try  a  lighter  shade  next  time. 

COLUMBUS,  OHIO:  The  Craftsman 
Press  and  Supply  Co.  With  every  pad 
of  ofl&ce  forms,  and  in  every  box  of  en-  • 
velopes,  this  wide-awake  plant  places 
a  slip  reading:  “Are  These  Forms  Get¬ 
ting  Low?  Re-order  from  The  Crafts¬ 
man  Press  and  Supply  Co.”  R.  Law¬ 
rence  Probst,  Craftsman’s  superintend¬ 
ent,  very  wisely  writes:  “If  his  per¬ 
sonnel  has  changed  since  last  ordering, 
the  name  of  dur  firm  is  not  lost  on  the 
new  staff.” 

CLEVELAND,  OHIO:  Karg  Print¬ 
ing  Co.  The  front  page  of  Karg’s  little 
four-page  teases  the  reader  with  a  start¬ 
ling  “WANTED!”  The  inside  pages 
tell  a  good  story  for  Karg. 

NEWPORT,  R.  /.:  Franklin  Print¬ 
ing  House,  Inc.  Founded  in  1727,  and 
still  going  strong,  these  Franklin  peo¬ 
ple  apparently  know  their  business,  but 
I’d  like  to  offer  a  suggestion,  if  I  may. 
I  always  admire  very  much  the  colorful 
wood  cuts  you  use  on  page  one  of  your 
monthly  folders,  but  I’m  afraid  the 
format  and  contents  you’re  using  is 
tending  toward  the  monotonous.  Why 
not  give  this  monthly  messenger  a 
name,  liven  up  the  inside  pages  with 
some  really  meaty  copy  and  have  a  real 
house-organ  for  yourself? 

CLEVELAND,  OHIO:  Bebout  & 
Downs,  Inc.  Kudos  to  B  &  D  for  the 
third  consecutive  issue  of  their  little 


four-pager  “The  Tale  of  Two  Priai. 
ers.  Glad  to  see  they’re  making  good 
use  of  page  four  in  promoting  standard 
commercial  stationery  items.  B  &  D 
has  been  getting  out  a  swell  little  blot¬ 
ter  series,  too;  printed  on  a  colored 
stock  in  black,  red,  and  gold,  they’re 
knock-out  attention  getters.  Cartoon 
illustrations,  with  short,  punchy  copy 
I  am  particularly  pleased  with  the  quaf- 
ity  of  gold  printing. 

NEW  YORK,  N.  Y.:  Robertson  Mar¬ 
tin.  Mr.  Martin  has  added  an  interest¬ 
ing  innovation  to  his  “Creative  Factor” 
co-operative  (5  houses)  house  organ; 
a  strip  of  five  business  reply  postcards 
invite  readers  to  get  in  touch  with  the 
various  contributors,  who  are,  of  course, 
non-competitive. 

KANSAS  CITY,  MO.:  Merrill  Jack- 
son.  There’s  a  good  idea  in  Merrill’s 
little  slip  that  offers  free  scratch  pads; 
customers  or  prospects  are  invited  to 
send  discarded  blanks  or  out-of-date 
stationery  for  gratis  padding  and  cut¬ 
ting.  Aside:  Merrill,  is  that  off-register 
letterhead  supposed  to  be  some  of  your 
^Modernistic  Printing?** 

EL  RENO,  OKLA.:  The  El  Reno 
American.  The  envelope  said;  “A 
Newspaper  Employs  Some  Printer’s 
Ink  to  Hand  Itself  a  Few  Blurbs.” 
Which,  in  itself,  is  an  auspicious  be¬ 
ginning,  but  the  eight-page  booklet  in¬ 
side  didn’t  live  up  to  expectations. 
Most  newspapers  have  pretty  dramatic 
stories  to  tell  (ever  see  N.  Y.  Herald- 
Tribune’s  “Copy?”)  and  your’s  is 
probably  no  exception — so  why  were 
you  content  with  this  very  undistin¬ 
guished  job?  Also,  your  halftones 
would  have  looked  a  lot  better  if  you 
hadn’t  used  that  tan  laid  paper;  I’d 
like  to  wager  the  mill  that  made  it 
never  intended  it  for  halftones. 

NEW  YORK,  N.  Y.:  Stettiner  Bros., 
Inc.  Dignity  and  well-bred  restraint  is 
the  keynote  of  Stettiner’s  neatly-print¬ 
ed  two-color  monthly  calendar-blotter 
series. 
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LACQDRI  BLACK 

Four  hour  back-up  offers  no  hazards  to  the  press¬ 
man  using  SMICO  LACQDRI  BLACK.  It  is  made 
for  the  high  speed  demands  of  fast  presses  and 
rush  jobs. 

SMICO  LACQDRI  is  the  finest  halftone  black, 
printing  the  most  delicate  shade  and  the  darkest 
tone  side  by  side  —  yet  INSTANT  DRYING,  NON¬ 
SCRATCH  and  NON-OFFSET. 

Do  not  confuse  LACQDRI  BLACK  with  ordinary 
non-scratch  halftone  blacks.  It  is  ENTIRELY  NEW, 
yet  pressroom  tested  and  proved  practical. 

You  can  earn  extra  profit  by  making  SMICO 
LACQDRI  your  standard  halftone  black.  It  insures 
fine  printing  quality,  instant  drying,  no  offset,  and 
no  scratches. 

Write,  or  telephone  our  nearest  office  today,  for 
samples  printed  with  SMICO  LACQDRI  BLACK 
and  information  on  other  unusual  SMICO  inks.  Your 
request  does  not  obligate  you  in  any  way. 

SEND  FOR  FREE  SMICO  COLOR  CHART 

SLEIGHT  METALUC  INK  COMPANIES,  INC. 

BRANCHES 

Kansas  City  New  York  Cleveland  Washington,  D.  C.  Milwaukee 

FACTORIES 

719  Congress  St.,  Chicago,  Illinois  558  North  Third  St.,  Philadelphia,  Pa. 
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WEDDING  bells,  those  golden 
molten  notes  and  all  in  tune,  peal 
forth  their  sonorous  merchandising 
message  in  May  as  well  as  in  June,  and 
it  is  none  too  soon  to  start  a  drive  for 
obtaining  the  prospective  wedding  in¬ 
vitation  and  announcement  printing 
business  through  appropriate  advertis¬ 
ing  and  window  displays.  This  added 
sales  volume  is  not  to  be  tossed  off 
lightly,  and  the  printer  who  makes  an 
intensive  drive  for  this  business  will 
get  it. 

Brewood,  engravers  and  stationers 
in  Washington,  D.  C.,  make  an  exten¬ 
sive  bid  for  this  business  through  news¬ 
paper  advertising  of  one  column  and 
two  columns  by  fifty  lines,  featuring 
“True  Craftsmanship  in  Wedding  Sta¬ 
tionery,”  with  such  copy  as 
“Craftsmanship  is  put  to  no  gfreater 
test  than  in  the  engraving  of  those 
essential  emissaries  of  the  bride,  her 
Wedding  Invitations  and  Announce¬ 
ments. 

“Because  of  the  correct  form,  exqui¬ 
site  taste,  and  charming  individuality 
of  the  work  of  our  craftsnjen,  it  is  not 
sui:j)rising  that  so  many  brides-to-be 
insist  upon  engraving  by  Brewood.” 
Attractive  illustrations  or  border  ef¬ 
fects  are  also  used  to  catch  the  eye  and 
compel  a  reading.  “The  Advent  of  an 
Event”  is  another  caption  used  to  in- 


the  April,  May  and  June  bride,  begin¬ 
ning  as  early  as  Easter,  but  the  month 
of  June  belongs  to  the  bride.  It  U  also 
the  month  of  graduation  and  wedding 
anniversaries,  all  of  which  offer  logical 
sales  tie-ups  for  more  printing  business. 

Many  people  make  their  selections 
in  advance  of  the  event  and  by  exten¬ 
sive  advertising  and  making  the  public 
“engraving  conscious,”  Brewood  cashes 
in  very  nicely  on  this  array  of  sales 
events,  by  starting  timely  suggestions 
in  newspaper  and  direct  mail  adver¬ 
tising,  and  through  good  window  di^ 
plays,  thus  starting  the  ball  of  convic¬ 
tion  rolling  in  their  direction  as  the 
logical  place  to  buy  wedding  invita¬ 
tions  and  announcements. 

June  belongs  to  the  bride.  Other 
months  may  claim  as  many  brides,  but 
tradition  made  June  the  month  of 
brides.  It  is  that  most  sentimental  and 
romantic  event  in  life  when  no  expense 
is  spared  to  make  the  occasion  a  happy 
one,  in  which  as  Brewood  advertising 
proclaims: 

“The  bridal  bouquet  is  no  more  beau¬ 
tiful  or  essential  adjunct  to  the  cere¬ 
mony  than  ^  B  re  wood-engraved  Wed¬ 
ding  Invitations  and  Announcements. 
“Antedate  the  ceremony  with  a  con¬ 
sultation  on  these  nuptidl  necessities 
with  .  .  .” 


troduce  an  interesting  sales  message, 
such  as: 

“As  bud  and  blossom  proclaim  Spring, 
the  event  of  events  is  proclaimed  with 
Brewood-engraved  Wedding  Invita¬ 
tions  and  Announcements. 

“These  nuptial  niceties  achieve  their 
purpose  with  greatest  distinction  when 
pre-nuptial  preparations  include  a  con¬ 
sultation  with  Brewood.” 

The  printing  sales  that  bloom  in  the 
Springtime  for  the  printer  begin  with 


Advertising  of  this  type,  with  attrac¬ 
tive  cuts  and  illustrations,  help  to  catch 
the  eye  of  the  transient  newspaper 
reader  at  this  important  season  of  the 
year  and  compel  attention.  If  the  sug¬ 
gestions  thrown  out  are  of  the  right 
type,  they  are  bound  to  create  desire. 
If  they  have  eye  appeal  they  will  also 
have  mind  appeal.  Too  much  atten¬ 
tion  can,  therefore,  not  he  given  to  this 
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important  phase  of  sales  promotion. 
And  the  printer  should  also  take  ad¬ 
vantage  of  this  occasion  to  build  pres¬ 
tige  for  the  future  in  the  minds  of  his 
patrons  and  prospective  customers  to 
gather  in  business  through  the  years 
that  follow. 

Brewood  shows  a  picture  of  the  bride 
with  an  “engraving”  and  the  heading, 
“Wedding  Invitations  and  Announce¬ 
ments,”  followed  by  the  sales  message  t 

“The  same  dignity  and  impressiveness 
which  surrounds  the  marriage  cere¬ 
mony  should  characterize  the  heralds 
to  so  important  an  event. 


“Those  who  are  most  particular  in 
their  demands  appreciate  the  individ¬ 
uality  and  unquestionable  good  taste  of 
the  Wedding  Invitations  engraved  hv 
Brewood.”  ^ 

The  printer  and  engraver  who  goes 
extensively  after  this  business  is  bound 
not  only  to  reap  good  results,  but  it  also  ^ 
establishes  and  builds  prestige  in  the- 
minds  of  the  public.  “Just  as  Impor- 
tant  as  the  Honeymoon,”  “When  Wed- 
ding  Bells  Ring,”  “Here  Comes  tbel 
Bride,”  may  be  some  of  the  headlines' 
used  in  advertising  and  sales  promo¬ 
tion,  and  also  featured  on  display  car^ 
in  the  window  and  in  the  print  shop. 
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True  Craftsmanship 

In  Wedding  Stationery 

CRAFTSMANSHIP  >  pul  to  no 
greater  test  than  in  the  engrav¬ 
ing  <ti  those  essential  emissaries 
of  the  bride,  her  Wedding  Invitations 
and  Announcements. 

BecauM  of  iho  correct  form. 
•xQulelto  taete,  and  charming 
individuality  of  th«  work  of 
our  craftamen.  It  ta  not  eui 
prltlng  that  eo  many  bride* 
to  be  Inaltt  upon  engraving  b> 
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WORKS  LIKE  THE  TABULAR  KEY  ON  YOU 
TYPEWRITER — Touch  a  latch — and  presto  I  Th 
table  shifts  for  the  next  hole!  Just  like  your  type 
writer  carriage  shifts  when  you  push  the  tabular  key 
Note  convenient  location,  right  under  operator’s  hand 

NEVER  SUCH  A  PAPER  DRILL  AS  THIS 

The  most  sensational  Paper  Drill  improvement  in 
ars!  NYGREN  -  DAHLY’S  famous  “moving 
table”  now  still  farther  ahead  of  the  field  with  this 

remarkable  patented  feature.  Touch  a  latch — conveniently  lo 
cated,  right  under  operator’s  hand — and,  instantly,  the  tabh 
clicks  to  next  position.  No  hand  wheels  to  be  turried.  No  neec 
to  hold  table  against  gauges  .  .  .  spring  action  does  this!  No 
a  chance  for  mistakes — positive,  dead-on  accuracy  is  automatic 
And  you  don’t  touch  the  stock  during  drilling 
no  matter  how  many  holes  are  drilled  .  .  . 

Truly  an  amazing  drill — new  accuracy — new’  USE 

speed — new  economy.  Get  details  today. 


NYGREN -DAHLY  COMPANY 

218-230  N.  JEFFERSON  ST. 
CHICAGO,  ILL. 
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This  Business  of  Making  Quotatiois 


By  LINCOLN  PRESCOTT 


rt^IVE  us  a  price  on  1,000  two- 

VJ  color  letterheads  like  this.” 

What  happens  when  a  prospect  says 
that  to  your  salesman?  Does  he  quote 
on  the  spot,  or  come  back  to  the  office, 
get  the  price,  and  call  the  prospect 
back?  In  either  event,  he  often  loses 
the  order,  doesn’t  he — unless  your 
price  is  too  low  or  the  customer  is 
tied  to  the  firm  in  some  way? 

There  are  probably  dozens  of  ways 
of  handling  requests  for  quotations: 
we  shall  study  only  two,  used  by  con¬ 
sistent  top-notchers.  Names  are  fic¬ 
titious,  methods  authentic. 

Harry  Parkridge  always  has  with 
him  several  clean  new  samples  of 
most-used  papers,  and  on  ordinary 
work  makes  his  quotations  on  the  spot. 

His  sales  talk  goes  something  like 
this: 

“Mr.  Prospect,  if  you  want  an  exact 
duplicate  of  this  job  we  can  make  it 
up  for  you — but  before  we  start  in, 
I’d  like  to  have  you  look  at  these  two 
papers. 

“You  have  a  mighty  good-looking 
letterhead,  and  to  be  in  keeping  with 
the  character  of  your  firm  I  would 
suggest  a  slightly  better  grade  of 
paper.  This  Half-Rag,  for  instance, 
would  only  cost  about  one-fifteenth  of 
a  cent  per  letter  more  than  the  sul¬ 
phite  you  have  been  using — or  this 
beautiful  All-Rag  will  add  about  a 
cent  to  the  cost  of  each. 

“But  with  either  paper  you  will  get 
a  great  deal  more  prestige;  your  letter¬ 
heads  will  create  a  much  better  im¬ 
pression,  and  will  truly  represent  the 
standing  of  the  firm.  A  cent,  or  the 
fraction  of  a  cent,  is  a  mighty  small 
price  to  pay  for  this  extra  influence. 

“To  get  down  to  figures,  we’ll  print 


1,000  of  your  letterheads  on  Half.Rjo 
for  Blank  Dollars,  or  1,000  AU-Bj! 
for  Blank  Dollars.  Personally,  I’d  ^ 
gest  Half-Rag  as  being  moderate  b 
price,  but  offering  plenty  of  evidence 
of  quality.  Here— crinkle  up  this  sam¬ 
ple.  Note  its  pleasing  crackle.  Now 
tear  it— see  how  tough  it  is?  Note  the 
color,  too — a  beautiful  clear  white,  l)^ 
cause  it’s  made  in  a  mill  that  makes 
only  high  grade  papers.  Beautiful 
sheet,  isn’t  it? 

“I  thought  you’d  like  it.  Now  do 
you  think  1,000  will  be  enough  to  run 
you  a  year?  You  know  it’s  often  poor 
economy  to  buy  less  than  a  year’s  sup¬ 
ply  of  printing  at  one  time.  This  two- 
color  job  of  yours  is  a  bit  difficult  to 
register,  and  so  if  you  can  use  ’em, 
2,000  would  be  a  more  economical  buy; 
they’d  only  cost  you  Blank  Dollars. 

“O.K.  We’ll  make  up  2,000  on  Half- 
Rag,  and  get  ’em  to  you  Tuesday.  I 
know  you’ll  be  delighted  with  the  pa-, 
per  and  the  workmanship.  Thank  you 
very  much.” 

Note  that  Parkridge  gets  away  from 
quoting  on  the  sulphite  by  introducing 
two  other  sheets  of  higher  quality.  He 
knows  very  well  the  prospect  will  not 
buy  his  All-Rag,  but  brings  it  in  to 
raise  the  basis  of  comparison.  He  gets 
the  prospect  to  weigh  one  proposal 
against  the  other:  instead  of  making 
one  quotation  in  competition  with 
other  printers,  he  makes  two  quota- 
tions  in  competition  with  himsdf. 

It  won’t  work  all  the  time,  you  say? 
Of  course  not — do  you  know  anything 
that  does?  The  point  is,  it  works  often 
enough  with  Parkridge  that  he  keeps 
his  batting  average  close  to  the  top, 
and  buys  a  new  car  when  he  wants  it 

Now  consider  Ben  Tilden.  His  basic 
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Whutver  there  are  sales  to  be  made  and  records  to  be  kept 
pn  will  iind  a  ready  market  ior  the  Maxwell  Twins*. 
MAXWELL  OFFSET,  ior  sales  literature,  has  exceptional 
itngth,  fine  folding  qualities  and  is  offered  in  a  wide  ossort- 
iMot  of  finishes.  MAXWELL  BOND,  for  office  and  factory 
tans,  combines  superb  finish  and  rugged  strength  in  a  wide 
nmty  of  colors.  Both  reduce  press  production  and  both  are 
aoAimtely  priced.  Write  today  ior  lotest  portfolios  of  samples. 

'NenriM  ImM  ead  MaiwtII  Offset  soles  ter  tke  post  twelve  months 
broke  oil  records. 

!HE  MAXWELL  PAPER  CO.,  Franklin,  Ohio 


MAXWELL 


MAD 


WELL 


MAXWELL  BOND  Envelopes,  greatly  improved,  nkvv  watfrmark. 
now  made  under  our  own  management  by  our  affiliated  subsidiar\ 
DAYTON  ENVELOPE  COMPANY.  DAYTON.  OHIO 


Answer  this  ad  with  QUICKMAIL  Coupon  No.  35 
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Numbering  Machines  have  made  good 
for  over  a  half  century.  Wetter  always  has  mad* 
good  when  any  flaw  developed.  That  happened 
mighty  seldom  but,  after  all,  human  beings  slip  up 
once  in  a  while,  no  matter  how  careful  they  are. 
So— to  make  assurance  of  perfect  materials  and 
workmanship  doubly  sure,  you  now  can  get  a  full 
year’s  complete  protection  guaranteed  by  a  certi* 
ficate  covering  each  Wetter  machine  you  buy. 

The  many  valuable  exclusive  Wetter  features 
and  modern  models  are  shown  in  the  latest  cata* 
log.  Like  one?  Use  Quickmail  Coupon  No. 4. 

lUellCR  NUMBERING  /MACHINES 

SOLD  BY  ALL  DEALERS  AND  BRANCHES 

American  Type  founders 

MANUFACTURED  BY 

WETTER  NUMBERING  MACHINE  CO. 


Save  press-time  and  man-time  with  Ton  Tough 
Tympan— no  warp,  cockle,  or  sag— with  guts 
to  stand  up  for  long  runs.  Water  Repellent 
Sign  for  in-  or  out-door  use  saves  20%  on  ink. 
Die  Wipe,  Creped  Book  Back,  Manifold,  Tag 
Stock,  Auto  Preu  Bond — send  for  preu  size 
samples  with  your .  jobber's  name. 


CENTRAL  PAPER  CO.,  Inc. 

MUSKEGON,  MICHIGAN 

Omji  n 


idea  is  the  same,  but  his  technique  is 
different.  ] 

Ben  is  a  good  layout  man,  so  when 
he  gets  this  kind  of  a  request,  he  pro- 
fesses  just  a  tiny  shade  of  criticism  of 
the  present  letterhead.  Not  too  much 
you  know— but  there  are  a  couple  of 
minor  changes  he’d  like  to  make— 
without  obligation,  of  course. 

Tilden  takes  the  copy  back  to  the 
office  and  makes  a  new  layout  which 
may  be  totally  different  from  the  one 
in  use,  or  only  a  slight  variation,  with 
some  one  feature  strongly  emphasized 
in  the  modern  manner.  His  product  is 
different,  and  generally  better,  than  the 
one  in  use,  because  any  good  layout 
man  can  take  a  printed  job  and  im¬ 
prove  it  next  time. 

Does  Ben  submit  prices  on  just  the 
quantities  asked  for?  He  does  not. 
He  also  quotes  on  other  quantities, 
other  papers — or  maybe  shows  what 
just  a  touch  of  third  color  would  do. 
The  same  mental  processes  are  in¬ 
volved:  methods  only  are  different.  In 
each  case  the  prospect  is  led  to  make 
a  decision  between  two  or  three  (not 
more  than  three)  proposals  from  the 
same  salesman. 

Well,  you  say,  that’s  all  right  when 
you’re  dealing  with  weak-minded  peo¬ 
ple  who  let  a  salesman  talk  them  into 
anything,  but  if  I  tried  it  on  my  cus¬ 
tomers  they’d  be  off  me  for  life  if  they 
ever  found  out  I  got  a  nickel  extra  on 
the  order. 

Hold  up!  The  last  time  you  bought 
anything,  how  much  of  a  checkup  did 
you  make  after  the  purchase?  None 
at  all?  Oh,  it  would  have  been  of  no 
use,  eh?  Well,  don’t  you  suppose  print¬ 
ing  buyers  act  the  same  way? 

Remember  this,  in  selling  printing 
or  shoe  laces :  when  a  man’s  wants  are 
satisfied;  when  he  has  finally  made 
the  decision  to  buy  a  certain  thing  at 
a  certain  price  from  a  certain  firm,  he 
dismisses  the  incident  from  his  mind 
and  takes  up  other  matters. 


I. 
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Although  monastic  gold* 
smiths  produced  the  match¬ 
less  illviminated  manuscripts  of  7th 
Century  Ireland,  these  workers  is 
precious  metais,  unlike  their  later 
imitators,  used  neither  gold  nor 
silver'.  .  .  either  in  leaf  or  flvdd 
pigment  form  ...  to  get  their  ef¬ 
fects.  So  skilled  were  the  Irish 
craftsmen  in  the  mixing  of 
colors,  that  even  today,  after 
a  lapse  of  more  than  1,000 
.  years,  the  manuscript  color¬ 
ings  retain  all  their  origW 
brilliance. 


The  printing  presses  of 
Gutenberg  and  other  early 
printers  were  developments 
of  the  cheese  and  cider 
presses  common  to  large 
households  during  mediae¬ 
val  times. 


Samples  of  actual  rag  paper,  dating 
from  about  150  A.  D.  were  unearthed 
when  in  1907  Sir  Aurel  Stein,  the 
explorer,  opened  up  a  ruined  spur 
of  China's  Great  Wall. 


Among  the  first  "photos"  ever  made 
of  an  illustration  is  said  probably  to 
have  been  the  Heliograph  which 
Thomas  Wedgewood  of  England  ob¬ 
tained  early  in  the  1790s  when  he 
tore  an  illustrated  title  page  from  a 
travel  book,  fixed  it  in  a  camera  or 
behind  a  glass  through  which  sun 
rays  were  to  pass,  and  succeeded  in 
transferring  to  a  sensitive  surface,  an 
image  of  the  picture  appearing  on  the 
title  page.  This  was  all  done  more 
than  40  years  before  Daguerre's  devw- 
opments  were  announced  to  the  world. 
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answered  by 

J.  S.  MERTLE 

Dufaycolor  in  Photomechanics 

rjIRECT  color  photography  of  objects, 
scenes  and  living  models  is  attracting 
great  interest  in  all  branches  of  photo¬ 
mechanics,  and  a  number  of  processes  have 
been  evolved  to  produce  the  dual  effect  of 
color  rendition  and  recording  of  action  in 
the  photographic  image. 

We  shall  confine  our  present  remarks  to 
an  increasingly  popular  process  of  recent 
origin — Dufaycolor,  which  embodies  the 
basic  principles  of  early  screen-plates,  such 
as  the  Autochrome,  Paget,  Agfa  and  simi¬ 
lar  types  of  material. 

Photogfraphic  plates  of  the  color-screen 
type  have  as  their  distinguishing  charac¬ 
teristic,  the  incorporation  of  a  tri-color 
“screen’’  or  mosaic  of  colored  particles, 
through  which  light  is  transmitted  before 
it  exerts  action  on  the  actual  light-sensitive 
film. 

To  effect  this  condition,  the  color-screen, 
consisting  of  green,  red  and  blue-violet  ele¬ 
ments  is  first  applied  to  the  glass  plate  in 
a  thin  but  even  layer.  The  screen  is  then 
given  a  coating  of  protective  varnish,  and 
this  varnished  surface  in  turn  coated  with 
a  panchromatic  emulsion,  or  one  sensitive 
to  all  visible  rays  (colors)  of  the  spectrum. 

In  employing  such  material,  the  plates 
are  exposed  in  the  camera  with  the  glass 
side  towards  the  lens,  the  tiny  colored  par¬ 
ticles  acting  as  microscopic  color  filters 
and  transmitting  rays  of  light  of  their 
particular  color.  These  rays  obviously  cre¬ 
ate  an  impression  on  the  'photographic 
emulsion,  the  aggregation  of  rays  pro¬ 
ducing  a  negative  image,  the  nature  of 
which  stiU  resembles  that  produced  on  an 
ordinary  photographic  plate. 

Since  a  positive  image  is  required  for 
viewing  the  color  effect  product  by  the 
trichromic  screen,  the  original  negative 
image  ^(produced  by  exposure  in  the  camera) 
must  be  chemically  reversed  into  the  re¬ 
quired  positive.  This  is  performed  by  bath¬ 
ing  the  developed  but  unfixed  image  in 
acidulated  solutions  of  cither  potassium 
bichromate  or  potassium  permanganate. 
Such  solutions  exercise  a  solvent  action 
on  the  exposed  silver  contained  in  the  de¬ 
veloped  image,  but  do  not  affect  those  areas 
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METHOD  FOR  SETTING  ' 
PRINTING  PRESSURES 


•  Due  to  the  desirability  of  running  the 
impression  and  transfer  cylinder  on  pitch  line 
for  any  thickness  of  stock  being  handled, 
printing  pressure  is  obtained  by  adjusting  the 
blanket  cylinder  .  .  .  not  by  the  usual  method 
of  moving  the  impression  cylinder. 

To  eliminate  the  hazard  of  unequal  printing 
pressure  between  blanket  and  impression  cylin¬ 
ders  two  micrometer  dials  are  used;  one  on  either 
side  of  each  unit,  that  at  all  times  indicate  to  the 
operator  the  exact  amount  of  printing  pressure. 
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of  silver  salt  which  have  not  been  affected 
in  the  same  ratio  by  the  action  of  light 

With  the  original  negative  image  dU 
solved,  the  plate  is  redeveloped  in  white 
light  to  blacken  the  remaining  silver  salt 
thus  producing  the  necessary  positive  in 
intimate  contact  with  the  color-screen.  An 
image  in  natural  colors  is  the  final  result 
the  effect  of  color  being  produced  by  the 
light  transmitted  through  the  colored  ele¬ 
ments  of  the  screen.  The  positive  image 
in  contact  with  the  screen  serves  as  the 
actual  photograph,  the  various  opacities  of 
the  image  also  serving  as  the  governing 
medium  for  control  of  the  volume  of  colored 
light  transmitted  through  any  point  of  the 
image  by  the  colored  elements  contained  in 
the  screen. 

While  Dufaycolor  still  adheres  to  this 
basic  principle,  its  chief  departure  is  in  the 
employment  of  celluloid  instead  of  a  glass 
plate  as  the  supporting  base  for  the  emul¬ 
sion-coated  color-screen.  The  color  image 
is  thus  less  fragile,  with  the  risk  of  acci¬ 
dental  breakage  eliminated.  There  also  ex¬ 
ists  the  possibility  of  making  duplicate 
color  images  by  use  of  special  material  for 
this  purpose. 

It  should  be  understood  that  with  the 
Dufaycolor  process,  a  colored  image  re¬ 
sults  from  the  initial  exposure  of  the  film 
in  the  camera.  This  is  contrary  to  methods 
of  color  photography  wherein  one-exposure 
cameras  are  employed.  With  such  equip¬ 
ment.  a  set  of  tri-color  separation  nega¬ 
tives  is  the  direct  photographic  result,  but 
since  these  negatives  in  themselves  are  not 
colored,  prints  must  be  made  from  the 
images,  and  these  prints  subsequently  dyed 
and  superimposed  for  the  creation  of  actual 
color  effects. 

One-exposure  cameras  are  convenient 
when  photography  of  rapid  action  is  in¬ 
tended,  but  the  extra  work  and  material 
necessary  for  the  production  of  colored 
prints  (to  say  nothing  of  the  difficulty  of 
securing  a  number  of  identical  duplicates) 
are  matters  of  serious  consideration  to  the 
busy  photomechanical  gallery. 

While  the  Dufaycolor  process  is  rela¬ 
tively  simple  as  compared  to  other  meth- 
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^  of  color  photography,  considerable  care 
^  attention  is  required  on  the  part  of  the 
^ator,  chiefly  in  correct  lighting  of  the 
Sect  (interior  views),  exposure  and  de- 
rttopment  of  the  image.  The  latitude  in 
tie  latter  operations  is  very  narrow,  and 
roily  enUils  the  employment  of  exposure 
meters  to  determine  the  strength  of  light 
when  calculating  exposures  under  various 
conditions. 

Precision  is  required  in  the  various 
manipulations  of  the  image,  together  with 
a  keen  appreciation  of  color  value.  With 
tie  exception  of  certain  affluent  and  ex¬ 
perienced  amateurs,  the  process  is  of  great- 
«t  interest  to  professional  photographers, 
since  their  experience  (probably  aided  by 
superior  camera  equipment)  is  more  apt  to 
produce  consistently  good  results. 

As  a  possible  indication  to  the  accuracy 
of  the  above  statement,  we  were  recently 
privileged  to  examine  some  very  creditable 
work  done  with  the  Dufaycolor  process  by 
Frank  E.  Yetter,  rotogravure  superinten¬ 
dent  of  the  St.  Louis  Post-Dispatch.  The 
resets  obtained  by  Yetter  on  difficult  sub¬ 
jects  are  really  remarkable,  but  were  only 
achieved  after  much  study,  together  with 
use  of  the  most  modern  photographic 
equipment,  and  the  whole  venture  backed 
by  over  22  years  of  active  experience  in 
the  pioneering  and  present  practical  stages 
of  rotogravure. 

Although  the  employment  of  Dufaycolor 
images  in  color-gravure  has  been  under¬ 
taken  by  several  of  the  country’s  largest 
Ktablishments,  the  Dufaycolor  records  of 
Yetter  point  the  way  to  still  greater  appli¬ 
cation  in  every  photomechanical  process. 

The  Dufaycolor  process  is  equally  adapt¬ 
able  to  collotype,  photoengraving  and  pho¬ 
tolithography,  particularly  in  view  of  the 
mdern  trend  towards  the  employment  of 
living  models  to  add  a  human  interest  ap¬ 
peal  to  colored  advertising  illustrations. 
Many  advertisers  are  no  longer  content 
with  having  their  merchandise  depicted  by 
fetches  or  paintings — they  not  only  want 
HWike  fidelity  of  detail,  color  and  tex¬ 
ture,  but  they  frequently  wish  their  prod¬ 
ucts  to  be  shown  in  actual  use  by  living 
humans. 

With  Dufaycolor  records  such  as  Yetter 
has  produced,  the  prospective  advertiser  is 
shown  his  wares  in  full  color  with  photo- 
^phic  accuracy  —  recent  events  have 
shown  this  to  be  a  powerful  motivating  in- 
nufflce  in  swaying  the  decision  of  the  un- 
dtcided  advertiser  towards  the  employment 
of  color  in  his  contemplated  advertising 
ampaign. 

,  Color  is  intimately  associated  with  life 
®  — any  process  which  aids  in  the 

truthful  rendition  of  color  is  a  great  aid 
®  the  field  of  the  Graphic  Arts. 
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ance,  light  weight  and  minimum 
bulk  of  Esleeck  Onion  Skin  and 
Manifold  Papers  make  them  ideal 
for  Branch  Office,  Air  Mail  and 
Foreign  correspondence. 


FIDELITY  ONION  SKIN 

100%  RAG 


EMCO  ONION  SKIN 

100%  RAG 


SUPERIOR  MANIFOLD 

25%  RAG 


Write  for  Samples 


ESLEECK  MANUFACTURING  COMPANY 

TURNERS  FALLS,  MASSACHUSETTS 


answered  by 

E.  KENNETH  HUNT 


Variation  in  Paper  Weight 

We  had  a  kickback  from  one  of  our 
•  customers  on  the  mailing  weight  of 
some  printing  on  40  lb.  English  Finish 
The  customer  had  to  pay  more  pottage 
than  he  planned  for  and  is  holding  us  rt 
sponsible  because  each  piece  of  printing 
was  supposed  to  weigh  less  than  8  ounces. 
Some  of  it  apparently  went  over  and  their 
bulk  mailing  cost  them  several  hundred 
dollars.  Are  you  able  to  weigh  these  sheets 
accurately  and  tell  us  if  this  paper  is 
overweight?  We  are  sending  some  of  the 
printed  pieces  and  some  full  press  sheets 
that  weren’t  bound  up. 

Rochester,  N.  Y. 

A  Careful  weighing  on  laboratory  scales 
of  small  pieces  taken  from  pages  of  thb 
printing  shows  the  paper  to  weigh  between 
39  and  43  pounds  and  the  same  variation 
is  shown  in  the  full  large  size  sheets  also 
sent. 

There  is  an  8%  allowable  variation  above 
or  below  the  specified  ream  weight  on  paper 
below  45  lb.  (5%  on  weights  between  45 
and  100  lb.)  This  is  one  of  those  cases 
where  the  customer  figures  too  close  to  the 
maximum  weight  allowed  by  his  postage 
schedule  and  therefore  doesn’t  have  any 
factor  of  safety  which  would  allow  him  a 
leeway  in  case  something  happened.  In 
cases  such  as  this  there  have  been  known 
to  be  times  when  in  the  summer  time,  for 
instance,  moisture  taken  on  by  the  paper 
while  it  is  being  printed  would  push  the 
weight  of  the  printed  work  over  the  margin 
when  it  is  mailed  by  bulk  pound  rate  sched¬ 
ule.  In  many  other  instances  jt  has  been 
necessary  for  the  printer  to  retrim  the  work 
to  take  a  fraction  of  an  ounce  off  in  order 
to  get  it  under  postage  limitations. 

It  is  always  a  good  plan  to  have  a  full 
margin  of  safety  when  figuring  close  on 
postage  costs. 

One  thing  that  cari  be  done  in  cases  of 
this  kind  is  to  specify  _  on  the  order  for 
paper  that  it  must  positively  not  run  over¬ 
weight  or  you  might  say  it  must  not  run 
more  than  3%  or  4%  overweight  or  some¬ 
thing  like  that.  In  specifications  such  as 
this,  however,  it  must  be  remembered  that 
the  mill  has  an  allowable  8  %  variation  on 


For  more  information  use  Quickmaii 
Coupon  No.  23 
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Rollermania 

CAN  BE  PREVENTED! 


Don’t  let  rollers  drive  you  frantic  another 
summer.  Use  Daycos.  They  won’t  get  sticky 
. . .  won’t  melt  .  .  .  won’t  run  down. 

Here’s  what  a  New  York  printer  says: — 
"In  spite  of  hot  weather,  high  humidity,  and 
continual  high  speed,  Dayco  Rollers  show  no 
sign  of  swelling  or  melting.” 

Dayco  Rollers  retain  the  same  consistency 
and  inking  qualities  throughout  the  year.  You 
can  get  them  in  any  degree  of  softness  and 
they  won’t  vary  with  the  seasons.  So,  instead 
of  ordering  summer  rollers,  order  Daycos. 


Let  our  representative  study  your  require¬ 
ments  and  furnish  Dayco  Rollers  specifically 
built  for  you. 

Remember,  there  is  only  one  patented 
sleeve- type  roller — Dayco!  Insist  upon  the 
genuine. 

THE  DAYTON  RUBBER  MFG.CO. 

DAYTON,  OHIO 

Dayco  “Stayput”  Rollers  for  newspapers  are 
distributed  by  The  Nelson  Roller  Company, 
Tribune  Tower,  Chicago. 


THE 


ORIGINAL  SYNTHETIC  RUBBER  PRINTING  AND  LITHOGRAPH  ROLLERS 


Copyright  1937  by  The  Dayton  Robber  Mfg.  Co. 


The  All-Purpose  Roller  For  Form,  Distributor,  Ductor,  Etc. 


BRANCHES  AND  DISTRIBUTORS:  The  Dayton  Rubber  M/g.  Co.  •  206  Pari  Murray  Bldg., 
U  Pali  Place,  New  York  •  Room  640,  20  N.  Wader  Drive,  Chicago  •  2970  W.  Grand  BM., 
Detnit  •  Henry  T.  Lefavor,  470  Atlantic  Avenue,  Boston  •  W.  D.  Tuck,  Bourse  Building, 
Philadelphia  •  Chas.  M.  Lewis,  985  Boulevard,  N.  E.,  Atlanta  •  R.  A.  Hopf,  5114  Stewart  St., 
•  John  Leslie  Paper  Co.,  Minneapolis  and  Great  Falls  •  Nassau  Paper  Co.,  St.  Paul  • 
^upnnia  Printers  Supply  Co.,  411  E.  Pico  St.,  Los  Angeles  •  L.  W.  Dstnlap,  7711  Miramonte 
W8.,  Loj  Angeles  •  Wm.  Goodwin,  420  S.  San  Pedro  Street,  Los  Angeles  •  John  C. 

Nicholson,  582  Howard  St.,  San  Francisco  •  Edward  Hauenchild,  Honolulu,  T.  n. 
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•  Accuracy— Speed— Safety— features 
you  look  for  in  any  paper  cutter.  The 
34V4"  Craftsman  gives  you  these— 
and  more: 

Solid  one-piece  frame  insures  PER¬ 
MANENT  accuracy;  rigid  truss-bridge 
hollow  knife  bar;  knife  is  PULLED, 
not  pushed  through  the  stock;  three- 
part  back  gauge  has  positive  lock 
that  takes  up  its  own  wear;  enclosed 
worm  gear  drive;  right  hand, 
natural-position  starting  control. 

Inspect  these  and  many  other 
features  at  your  C  &  P  dealer’s  show¬ 
room;  write  us  for  description  and 
specifications. 


THE  CHANDLER  &  PRICE  CO 
CLEVELAND,  OHIO 


For  more  information 
use  Quickmail  Coupon  No.  10 


weights  and  if  they  plan  to  be  sure  it 
run  overweight,  the  whole  8%  may  be  ' 
the  under  side  and  all  of  the  paoer  ma, 
slightly  light  weight. 

In  the  last  analysis  it  is  the  question  «( 
limiting  the  paper  mill  and  the  possibiRh 
of  light  weight  paper,  or  trimmmr 
job  down  in  planning  the  size  so  as  to  he 
sure  you  have  a  margin  or  taking  a  cbance 
that  extra  postage  may  be  required  On 
this  work  the  trimming  of  the  nlarzk 
would  not  hurt  the  appearance  of  the  i^ 
l.r  some  other  job  it  might  have  been  n^' 
sary  to  plan  from  the  very  beginning  in  the 
layout  for  a  slightly  smaller  page  size. 

Rough  Edge  on  Paper 

OWe  are  sending  you  a  sheet  of  paper 
•  from  a  delivery  which  shows  a  rouS 
jagged  edge.  This  rough  edge  occurred  it 
the  bottom  of  every  ream  in  the  delivery 
and  had  a  tendency  to  make  our  printing 
dirty  with  the  dust  of  little  white  specks 
sticking  in  the  ink.  We  were  informed  by 
the  paper  mill  representative  that  this  is 
due  to  a  poor  cutter  stick  in  the  trimmer 
and  should  not  have  occurred.  But  «e 
thought  other  printers  would  like  to  know 
about  it. 

Chicago,  III 

A  We  agree  that  a  bad  cutter  stick  which 
is  too  far  gone,  from  being  in  the  trim¬ 
mer  too  long,  will  cause  a  rough  edge  on 
the  bottom  when  trimming  paper  in  the 
paper  mill  and  apparently  that  is  what  has 
happened  here.  Trouble  in  printing  is 
worse  when  this  happens  on  coated  papers 
than  on  other  papers  because  a  certain 
amount  of  coating  flakes  can  be  distributed 
across  the  sheet  from  this  rough  edge  and 
mixed  in  with  the  ink  make  white  spedcs 
in  the  printing.  This  is  especially  true  if 
the  rough  edge  is  on  the  back  of  the  pile 
when  the  paper  is  fed  into  the  press  on  a 
pile  feeder.  This  rough  edge  would  then 
drag  across  the  full  width  of  the  sheet  go¬ 
ing  into  the  press. 

This  is  something  to  watch  for  in  your 
own  plant  also,  of  course,*  whenever  you 
trim  paper  down  from  its  delivered  size 
and  it  brings  up  again  the  question  of  the 
importance  of  “back  trimming”  heavy  pa¬ 
pers  such  as  100  lb.  and  120  lb.  coated 
papers  and  cardboards  where  the  part  com¬ 
ing  away  in  front  of  the  knife  on  the  trim¬ 
mer  is  always  rough  and_  should  be  turned 
around  and  trimmed  again. 


New  Color  Book 

A  new  color  book  of  handy  pocket  size 
is  now  on  the  press  and  will  be  issued  very 
shortly  by  the  E.  J.  Kelly  Company  oi 
Kalamazoo,  Michigan.  It  shows  sixty  dif¬ 
ferent  colors,  including  those  for  four-color 
process,  and  is  conveniently  indexed. 


mr 
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Ben  Franklin  Said:  — 

penny  saved  is  a  penny  earned^^ 

YOU  can  EARN  MORE  MONEY  with  our  Penny¬ 
saving  Papers,  yet  be  sure  of  satisfaction  because  you 
see  the  samples  first,  and  our  deliveries  are  guaran- 
teed  to  be  like  sample! 


fort  dearborn  paper  CO. 

120  S.  Sangamon  St.,  Chicago 

INDIANAPOLIS  ST.  LOUIS  MILWAUKEE 

SI  E.  Georgia  St.  919  Mart  Bldg.  743  N.  Fourth  St. 


FORT  DEARBORN 

BIGGER 

VALUE 

PAPERS 

Satisfy  &  Saw* 

zmiOiFA 

CHAPMAN 


NEUTRALIZERS 


This  is  the  sure  way  of  preventing  sheets  from  sticking 
together  or  to  the  delivery  mechanism  —  the  Chapman 
Electric  Neutralizer,  the  only  known  means  of  entirely 
eliminating  static  electricity.  Accurate  register  of  the 
sheet  at  the  guides.  Pressman  can  use  full  colors.  In¬ 
vestment  is  slight — and  it  seldom  costs  more  than  an 
ordinary  light  bulb  to  run. 


15,000  in  uam 


U.P.Ml-KIDDER  PRESS  COMPANY,  Inc. 

P  R  i  N  T  I  rT  G  M  A  C  H’  I  N  E  R  Y 

Chrysler  Bldg.,  New  York;  Fisher  Bldg.,  Chicago. 

Toronto.  On  Pacif.^  Coast:  H.  W.  Brintnall  Co. 


U.  P.  M.-KIDDER  PRESS  CO.  (Address  envelope  to  nearest  office) 
Please  send  new  bulletin  on  Chapman  Electric  Neutralizer. 


RR 


DOVER,  N.  H. 


or  use  QUICKMAIL  Coupon  No.  24 


Name... 

Address. 
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Better — and  Cheaper 

Magazines 

FOR 


answered  by 
H.  C.  ROCKWELL 


Linotypes 

For  models  L,  4,  5,  8,  14,  18,  19,  25,  26 

This  magazine  represents  cul> 
mination  of  ten  year’s  constant 
Improvement  manufacturing 
magazines.  It  is  light  —  20 
pounds  lighter  than  brass  mag¬ 
azine. 

We  use  duralumin  for  top 
plate  where  there  is  little  wear 
and  weight  can  be  saved.  We  use 
brass  for  lower  plate  where 
ruggedness  and  long  life  are  de¬ 
sired.  We  use  tempered  alumin¬ 
um  alloy  braces,  bars  and  parti¬ 
tions.  Resulting  magazine  has 
best  features  that  can  be  placed 
in  one  magazine.  So  popular  has 
this  magazine  become  in  recent 
months  that  we  have  installed 
additional  machinery,  increased 
production  and  can  now  as  a  re¬ 
sult  of  savings  made  in  manu¬ 
facture  make  the  price  only 

$95  each  for  Full  Length 
Style 

$80  For  Lower  Split  Style 
Time  Payments  Arranged 

(These  prices  may  be 
increased  soon.) 

Montgomery  &  Bocon 

Towanda  Penna. 


“Fom  See  it*8  Just  Like  This _ ” 

Gentlemen:  Referring  to  your  January 
issue  answering  question  about  replacine 
rubber  rolls.  You  are  gradually  getting 
close  to  a  plan  my  son  discovered  several 
years  ago. 

He  took  the  rubber  rolls  to  a  garage  and 
using  the  air  on  the  tire  bench  (not  the 
service  air.  because  the  nozzle  is  different) 
he  eased  the  new  roH  over  one  end  of  the 
core,  stuck  the  air  nozzle  into  the  open 
end,  and  it  went  on  like  greased— but  not 
all  the  way.  Then  he  cut  off  a  piece  of 
the  old  rubber  roll,  doubled  it  to  fit  into 
the  open  end  of  the  new  roll,  and  applied 
the  air  again.  On  it  went,  all  the  way! 

We  do  not  even  take  off  the  collars  on 
the  ends  of  the  rolls  or  use  graphite.  The 
air  pushes  the  roll  right  over  the  collars 
and  into  position. 

Since  garages  are  convenient  in  small 
towns^  and  air  is  used  in  the  larger  printing 
establishments,  this  .  should  soon  become 
an  established  practice. 

Very  truly  yours, 

J.  M.  0. 


Metal  on  Back  Knife  Binds 
Mold  Disk 

Here  is  something  that  is  bothering 
*  me,  something  I  have  never  before  run 
up  against.  The  back  knife  persists  in  clog¬ 
ging  up  with  small  spots  of  metal  which  in 
turn  bind  against  the  mold  wheel  and  cause 
the  elevator  to  chug  in  for  the  Idckup.  Have 
had  the  knife  re-sharpened  twice  and  once 
did  it  myself.  Have  also  tried  polishing 
it  on  a  very  fine  stone  until  the  surface  was 
almost  mirror-like  thinking  this  would  dis¬ 
courage  the  metal  sticking.  Have  also  tried 
keeping  mold  polish  on  the  knife.  Nothing 
seems  to  do  much  good  for  very  long. 
Thought  there  might  be  some  solution  avail¬ 
able  ^at  would  ^scourage  the  metal  stick¬ 
ing.  This  is  the  only  place  where  it  bothers. 
The  knife  is  adjusted  so  that  the  slugs  aw 
true  and  measure  type-high  when  compared 
to  foundry  type.  This  brings  the  knife  to  a 
snug  position  against  the  mold  wheel  but 
does  not  make  it  bind,  scrape  or  turn  hard. 
The  answer  is  probably  simple,  but  I  m 


LUDLOW  TYPOGRAPH  COMPANY 

2032  CLYBOURN  AVENUE  ♦  ♦  ^  CHICAGO,  ILLINOIS 


This  compositor  was  right  in  the  midst 
of  setting  a  big  broadside  when  his 
type  supply  ran  short.  Now  the  hunt  is 
on.  Where  will  he  find  the  letters  he 
needs?  Try  this  form  .  .  .  No,  not  there 
.  .  .  Try  that  form  .  ,  .  Guess  again  .  .  . 
Try  another! 

So  it  goes.  It's  "time-out”  for  looking 
for  type.  And  somebody  is  paying  for 
it!  Either  you  take  less  profit  or  penalize 
the  customer.  No  matter  which  course 
you  choose,  it's  going  to  come  out  of 
your  pocket  sooner  or  later.  Allow  fpr 
it  in  the  estimate  and  you  may  lose  the 
job.  Buy  more  type,  and  it  costs  you 
money.  Add  it  on  the  bill  somewhere, 
and  the  customer  will  complain. 

Even  if  the  compositor  is  lucky  enough 
to  find  letters  that  he  can  pick  right 
away,  what  have  you  got?  A  lot  of 


picked  forms,  hard  to  distribute,  partly 
pied,  or  some  that  will  have  to  be  re¬ 
justified  or  reset  before  they  can  be 
used  again  for  printing.  And  that,  again, 
means  more  time  lost. 

Of  course,  this  can't  happen  if  you 
are  using  the  Ludlow  system.  Your 
compositor  has  an  unlimited  type  sup¬ 
ply  at  his  command.  No  need  to  "favor” 
certain  fonts  because  letters  are  short, 
or  used  in  other  work.  No  lost  time- 
no  wasted  effort.  Any  job  or  adver¬ 
tisement,  or  any  number  of  them  can 
be  set  in  the  widest  selection  of  type 
faces  and  sizes  without  endangering 
the  supply. 

Consider  the  advantages  to  you 
plant  of  having  a  type  supply  that  cai 
never  run  out.  Write  today  for  full  in 
formation  about  this  Ludlow  feature. 


^mebody  Loses— Nobody  Wins 
in  this  game  of  "Picking  for  Sorts 
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Xacto 


For  Every  Graphic  Art 

Made  Especially  for  Fine  Craftsmen's  work 
such  as:  Pressroom  Make-ready — Engrav¬ 
ing — Rubber  plate  work — Wood  Cutting 
— Offset— Etching. 

Order  one  NOW — on  30  day  money  back 
Guarantee.  Specify 

No.  1  Handle  takes  all  six  small  blades 
No.  2  Handle  takes  all  six  large  blades 

Manufactured  by 

CRESCENT  SURGICAL  SALES  CO.,  N.  Y. 

Dittributors 

American  Wood  Type  Mfg.  Company 
270  Lafayette  St.  608  S.  Dearborn  St. 
New  York  Chicago _ 


sure  I  don’t  know  what  it  is. — p  L  B 
Operator,  Smith  County  Review’,  Smit’h 
Center,  Kans. 

A  When  a  back  knife  persists  in  accumu 

Mating  metal  upon  its  cutting  edge 
contacting  the  back  of  the  mold  and  binding 
the  mold  disk,  in  spite  of  constant  cleaning 
as  above  noted,  it  is  evident  that  a  number 
of  factors  are  combining  to  produce  this 
result.  Each  of  these  factors  or  conditions 
should  be  checked  and  corrected.  The  trouble 
should  then  disappear. 

The  first  fundamental  is  a  good  back  mold 
wiper  of  felt,  slightly  oil-saturated,  which 
will  maintain  a  light  pressure  against  the 
back  of  the  mold  constantly,  keeping  it 
clean  and  polished  at  all  times,  but  avoiding 
any  excess  oil  which  might  foul  the  mold 
and  mats.  The  later  wipers  have  a  round 
felt  container  with  felt  a  half  inch  or 
more  in  thickness,  which  once  lubri¬ 
cated  as  suggested,  with  perhaps  a  little 
mold  polish  rubbed  well  into  the  con¬ 
tact  face  of  the  felt,  will  with  heat  grad¬ 
ually  draw  ,  the  lubricant  through  the  felt 
into  contact  with  the  back  of  the  mold, 
maintaining  a  smooth  polished  face  without 
further  attention  for  long  periods  of  time. 
The  older  wipers  with  less  felt  require  more 
frequent  attention  and  are  often  out  of  com¬ 
mission  entirely.  In  that  case  the  back  mold 
gets  dry  and  rough  and  metal  adheres  con¬ 
stantly,  thus  contacting  the  cutting  edge  of 
the  back  knife,  also  dry_  and  sticky,  and 
metal  accumulates.  Nothing  harder  than  a 
sharpened  piece  of  brass  should  be  used 
flatwise  on  back  mold  and  knife  face  to 
remove  this  metal.  The  cutting  edge  must 
not  be  disturbed. 

The  cutting  edge  face  of  the  back  knife 
must  taper  away  from  the  back  of  the  mold 
at  an  angle  which  will  give  free  clearance 
just  below  the  cutting  edge.  The  proper 
ta_per  is  shown  in  a  factory-ground  knife, 
and  in  all  later  re-grinding  this  clearance 
taper  must  be  maintained  or  increased^  rather 
than  diminished.  Quite  often  in  re-grinding, 
the  cutting  edge  is  refaced  but  an  equivalent 
amount  of  metal  is  not  removed  from  the 
face  below,  thereby  reducing  the  edge  clear¬ 
ance  and  establishing  just  underneath  a 
practically  vertical  face  wall  contact  with 
the  back  of  the  mold,  so  close  as  to  invite 
a  metal  accumulation  above  described. 

A  nick,  bruise  or  dent  in  the  knife  edge, 
especially  if  dull,  will  invite  metal  bind, 
which  is  hastened  also  if  the  cutting  edge 
is  worn  back  and  a  vertical  drag  against  the 
back  mold  exists  below  it. 

Properly  set,  the  cutting  edge  of  _  the 
back  knife  should  present  only  a  “kissing 
contact,  remaining  so  indefinitely  with  min¬ 
imum  friction  wear,  provided  mold  caps 
and  bodies  are  harmonized  to  each  other 
properly. 


IVhy  All  the  Bunk  ? 


You  hear  of  "the  unseen  ingredients  not 
found  in  the  laboratory,"  "secret  processing," 
and  other  confusing  expressions  intended  to 
convey  the  idea  that  there  -is  much  mystery 
in  the  manufacture  of  type  metals. 

Analysis  of  a  sample  of  metal  so  described 
showed:  Lead  84.05%,  Tin  3.65%,  Antimony 
12.10%,  Copper  0.06%,  Arsenic  0.11%,  leav¬ 
ing  0.03%  for  the  unseen  ingredients.  (If  it 
had  been  important,  the  0.03%  could  have 
been  determined.) 

It  takes  lead,  tin,  and  antimony,  low  impuri¬ 
ties,  balanced  formulae,  proper  mixing,  to 
make  good  type  metal. 

Conversation  Won’t  Do  It! 

For  Information  on  Typa  Metai  Use  Quickmail  Coupon  No.  21 


METALS  REFINING 
COMPANY 

.  Division  of  Glidden  Co. 

HAMMOND  INDIANA  i 
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UDITORIUM 

HOTEL  RATES 
Now  from  ^Iso 

Dust  think-you  can  now 
enjoy  the  comfort  and  lux¬ 
ury  of  the  Auditorium  Hotel 
for  as  little  as$|50a  day 
for  a  room  without  private 
bath  or  from  &  a  day  with 
private  bath.  A  splendid 
location-  every  conven¬ 
ience  -  in  an  atmosphere 
of  luxury  at  low  cost 

MICHIGAN  AVE.  AT  CONGRESS 

CHICAGO 


QuAitcafu 


answered  by 

HAYWOOD  H.  HUNT 

Improvements  in  Booklet 

To  the  Duluth  reader  who  sent  us  a 
booklet,  we  herewith  show  some  suggest¬ 
ed  changes  which  will  not  increase  costs, 
in  the  booklet.  The  matter  of  flush  or  in¬ 
dented  paragraphs  are  small  things  in  them¬ 
selves  yet  we  believe  they  do  add  up  con¬ 
siderably  in  the  finished  product.  We  also 
note  that  old  job  has  an  em-quad  dropped 
in  after  every  period.  If  you  will  examine 
the  best  work  of  the  last  few  years,  you 
will  find  that  this  is>  practically  a  thing  of 
the  past  in  good  commercial  printing — and 
in  good  ad  composition,  too.  The  ordinary 
justifying  space  is  sufficient.  Since  the 
period  has  white  space  above  it  and  the  new 
sentence  opens  with^  a  capital  letter  there 
is  no  reason  for  additional  space.  The  larger 
space  in  your  booklet  makes  the  page  look 
spotted.  If  a  centered-Iine  sub-head  is  used, 
we  favor  flush  opening  paragraphs;  if  you 
want  to  make  a  side-head^  then  it  will  be  well 
to  indent  the  opening  paragraph.  We  would 
especially  suggest  that  you  reset  this  book¬ 
let  in  the  next  size  smaller  type,  with  lines 
three  pica  narrower  and  with  two  points 
more  space  between  lines.  This  will  actually 
make  for  easier  reading  and  will  certainly 
make  your  page  margins  better.  Specimens 
herewith  are  reduced  from  16-pica  measure. 


Nature’s  Own  Paradise 

The  Great  Lakes  eountr\’  offers  ideal  c 
for  hunting  and  fishing.  Every  sportma 
agree  to  this  statement.  Beautiful  scene 
side  insures  pleasure.  Make  early  res 

I  Note  "ragged'’  appearance  at  start  of  paragraph] 

Another  Way  to  Handle 

This  style  gives  more  shape  to  the  type  page  as 
flush  paragraph  squares.  Normal  space  after  the 
period  avoids  “rivers  of  white  *  noticeable  above 

The  Tide  Head 

With  usual  paragraph  indention  also  makes 
for  shape  and  balance.  Smaller  type  with  more 
space  between  lines  easier  to  read,  we  would  say 


c 


A 


VERTICAL  ROTARY  MITERER 

Visible  operation  and  simple  construction  contrib¬ 
ute  greatly  to  the  speed  which  makes  it  possible  to 
cut  1000  miters  an  hour  on  the  Rouse  Vertical 
Rotary  Miterer. 

These  features,  with  a  patented  automatic  clamp, 
combine  to  make  the  Rouse  Rotary  Miterer  the  fast¬ 
est  machine  for  cutting  miters  direct  from  strip 
material  —  whether  only  a  few  miters  or  a  thousand 
are  needed. 

Even  though  your  present  production  may  not 
indicate  a  need  for  the  full  capacity  of  the  Rouse 
Vertical  Rotary  Miterer  it  will  pay  to  get  complete 
information  —  and  see  how  it  may  be  used  to  sdlve 
your  border  and  ornament  problem.  Many  SMALL 
plants  find  it  profitable.  Use  Quickmail  coupon  No.2 

H.B.  ROUSE  &  COMPANY 

2214  Ward  Street  Chicago,  Illinois. 
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There  are  in  the  United  States  to¬ 
day  at  least  half-a-dozen  separate 
groups,  commissions  and  committees, 
organized  or  appointed,  for  the  pur¬ 
pose  of  delving  into  research  work  as 
it  pertains  to  the  graphic  arts  field. 
Some  of  these  groups  are  already  se¬ 
riously  engaged  in  technological  study 
and  in  research  work  on  problems 
peculiar  to  the  industry.  And  doubt¬ 
less  other  and  more  recently  appointed 
groups  will  attempt  experimental  work. 

All  these  research  efforts  are  com¬ 
mendable;  and  much  good,  as  a  re¬ 
sult,  will  redound  to  the  industry.  Cred¬ 


it  already  may  be  given  to  all  those 
wlio  have  been  active  in  the  various 
groups  and  bodies  referred  to. 

We  trust  that  the  findings  of  these 
research  groups  may  prove  worthwhile 
contributions  to  the  progress  of  the  in¬ 
dustry.  But  we  wonder  if  contributory 
findings  could  not  be  speeded  up  if  all 
the  efforts  of  the  various  groups  were 
coordinated. 

Furthermore,  research  work  calls  for 
the  time  of  scientifically  trained  men 
and  for  the  use  of  equipment  and  ma¬ 
terials  in  well-fitted  laboratories.  All 
this  cost  money.  Not  only,  therefore, 
would  coordinated  effort  do  away  with 
the  unnecessary  parallel  and  dupli- 
cated  efforts,  of  separate  groups,  but 
also  prove  a  measure  of  economy  in 
this  work. 

Great  Britain  realized  this,  for  to¬ 
day  there  is  productive  work  in  the 
laboratories  of  Patra  (Printing  and 
Allied  Trades  Research  Association), 
a  cooperative  research  organization 
which  works  with  a  fund  of  $50,000  a 
year.  And  even  in  Russia,  we  are  in¬ 
formed  by  a  late  issue  of  “Poligraph- 
icheskoye  Proisvodstvo”  and  in  a  re¬ 
cent  interview  with  the  four  delegates 
of  the  Ogiz  Commission  sent  to  the 
United  States  by  Russia,  rapid  strides 
are  being  made  forward  in  cooperative 
research  work  by  the  Scientific  Re¬ 
search  Institute  of  Graphic  Arts. 

The  suggestion  for  a  cooperative  re¬ 
search  body  in  the  United  States  has 
been  made  some  months  a^o  on  this 
page.  We  firmly  believe  in  the  efficacy 
and  worthwhileness  of  a  coordinat¬ 
ed,  cooperative  research  organization, 
working  for  the  best  interests  of  the 
entire  graphic  arts  industry.  And,  in 
our  opinion,  it  would  appear  to  be  a 
simple  matter  for  representatives  of 
the  groups  now  in  existence,  together 
with  representatives  of  manufacturers 
and  others  to  get  together  to  ^earch 
into  the  possibility  and  feasibility  of 
united  research  efforts. 


WITH  HIGH  QPA 


ADD  PROFITS  at  the  end  of  each  day’s  run  with  higher  production 
of  well-printed  sheets  on  the  New  ATF  17x22  Kelly.  Ample  distri¬ 
bution,  full  roller  coverage  of  17x22  form  with  bleed,  accurate 
register  and  a  powerful,  even  impression  are  a  few  of  the  features 
that  characterize  this  modern  press’  performance. 

ADD  SAVINGS  during  the  day’s  run  with  improvements  that  reduce 
shut-down  time  and  speed  production.  Pull  accessibility  of  form  and 
cylinder  for  fast  makeready  and  corrections.  Removable  fountain 
roll  for  easier  wash-ups.  Automatic  lowering  delivery,  reloading  feed 
table,  automatic  oiling,  speed  control  without  stopping  to  change 
pulley,  and  other  important  features  ...  all  help  to  increase  the 
productive  time  on  the  New  ATF  17x22  Kelly. 

rprr  |  illustrated  literature  for  plant  owners  and  pressmen  .  .  .  No  cost  or 
obligation.  Ask  your  ATF  Salesman  or  write  your  nearest  ATF  Branch. 

•  The  New  ATF  17x22  Kelly  is  powered  by  a  KIMBLE  MOTOR..,  the  only 
motor  designed  exclusively  for  use  in  the  graphic  arts. 


FOUNDERS 


I 
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Old-fashioned  slipsheeting  costs  50c  to  ATF  Non-Offset  GUNS  prevent  offset- 
$2  a  thousand,  racking  and  traying  about  25c  ting,  sticking  and  freezing  for  less  than  2c  a 
a  thousand.  They  slow  up  production  12  to  thousand'^.  You  can  run  top  speeds,full  color 
40%.  Running  slow,  running  thin  to  prevent  on  heavy  halftone  forms,  solids,  overprinting, 
offsetting,  also  eats  into  profits  and  quality.  varnish  and  metallic  inks. 

is  it  any  wonder  that:  hundreds  of  printers  are  equipping  all  their  presses 
with  ATF  GUNS?  Ask  your  ATF  Salesman  for  the  20-page  illustrated 
"STOP  LOSS"  book  showing  how  and  why  ATF  GUNS  save  you 
money.  Or,  use  the  Quick  Mail  Coupon  No.  3. 

'^Conservative  figures  kept  on  ATF  0UNS  (operating  normal,  intermittent  spray  8  hours  each  working  day 
for  8J$  months)  show  that  one  gallon  of  ATF  Non-Offset  MIX  successfully  prevented  offsetting  on  100,000 
to  150,000  impressions  on  25x38  sheets.  A  little  more  than  Ic  a  thousand.  No  ventilating  equipment 
was  used,  because  ATF  GUNS  do  not  require  it,  even  In  battery  installations  of  20  or  more  Guns. 


^V4=r 


SLIPSHEETS  SHOT  FROM  ATF  GUNS  SAVE 


TAKE 


E  MONEY  ON  EACH  PRESS 

CHOICE 


Types  used:  Bernhard  Gothics,  KaufmannBold  Printed  on  Kelly  Presses  with  ATF  Non-OHset  Guns 
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Are  you  sure  your  estimate  is  correct  even  AFTER  it  has  been  checked? 

HE  “iniWflY”  BAHD  PAPER  CAICUUTOR 

r'  I  eliminate  all  such  doubts 


-  -a 


"O'  ^ 


160  pages,  6x9.  hard  bound.tfC  QQ 
Special  Edition  . 


Users  of  this  book  enthusiastically  report  that 
it  definitely  elitninates  errors,  that  it  simplifies 
figuring,  that  it  saves  time,  energy,  temper, 
and  headaches ;  that  it  gives  them  peace  of 
mind  unknown  before. 

You  may  use  the  book  for  original  estimating 
or  for  checking  your  own  figures.  Because 
it  furnishes  the  cost  from  an  entirely  new 
angle,  it  is  the  surest  method  known  for  locat¬ 
ing  errors. 

Order  it  today!  Use  it  on  ten  estimates,  then, 
if  not  satisfied  return  within  ten  days  and  your 
money  will  be  refunded. 

Send  money  with  order 

Graphic  Arts  Publishing  Co. 

608  South  Dearborn  Street 
Chicago,  III. 


“Direct  Advertising  and  the  Printer 


A  text-book  of  gen¬ 
eral  information  on 
a  subject  vitcdly  es¬ 
sential  to  the  printer. 
Written  by  one  who 
has  served  a  long  ap¬ 
prenticeship  in  print¬ 
ing  and  direct  adver¬ 
tising. 


by  Albert  Highton 

CONTENTS 

WHAT  DIRECT  ADVERTISING  IS— AND  WHAT 
IT  DOES 

TYPOGRAPHY  AND  LAYOUT 
COPY— AND  THE  COPY  WRITER 
THE  MAILING  LIST 
DISTRIBUTION 
THE  RETURNS 
THE  MAILING  PIECES 
THE  PRINTER'S  DIRECT  ADVERTISING 
THE  PRINTER  AND  HIS  CUSTOMER'S  ADVER¬ 
TISING 

PLANNING  CAMPAIGNS 


Price  $1.00 

Send  Money  with  the  Order 

GRAPHIC  ARTS  PUBLISHING  COMPANY 

608  South  Dearborn  Street,  Chicago 
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AbsoluteRigidity 

More  important,  perhaps,  than  any 
other  individual  Blatchford  feature 
is  the  absolute  rigidity  of  the  Blatch¬ 
ford  Hook.  With  its  three  sturdy 
moving  parts,  it  is  the  only  catch  or 
hook  with  support  directly  in  line 
with  the  jaw  which  holds  the  plate. 
There  is  no  give  nor  slack  in  a 
Blatchford  Hook! 


I 


Compare  the  Blatchford  principle  of 
"direct  support"  with  that  of  other 
catches  or  hooks,  all  of  which  de¬ 
pend  upon  "leverage"  to  support  the 
holding  jaw.  Of  necessity,  there  is 
spring  or  give  without  direct  support. 
Where  there  is  leverage,  plates  lit¬ 
erally  "float"  between  two  pressures. 
The  superiority  of  the  Blatchford 
principle  of  rigid  support  is  self-evi¬ 
dent;  its  practical  value  in  maintain¬ 
ing  perfect  register  with  large  plates 
at  high  speeds  is  unquestionable. 

Use  Quickmail  Coupon  No.  33  for 
Further  Details 

E.  W.  BLATCBFOBO  CO. 

63  Park  Row  -  -  HTM  YORK 
900  W.  18th  St.  -  CHICAGO 


UioMcihytlt  Qweihctu 


answered  by 

I.  GUS  LIEBENOW 

Drying  of  ink  on  Metallic  Papert 

OWe  are  enclosing  a  sample  printed  os 
■  a  metallic  coated  paper.  We  have  tried 
various  inks  including  metallic  as  weU  u 
drier  compounds  and  in  spite  of  all  we  cao 
do  it  requires  approximately  twenty-four 
hours  for  the  ink  to  dry. 

Can  you  offer  us  a  solution? 

Paducah,  Ky. 

*A  Printing  ink  on  metallic  papers  r^ 
quires  considerably  more  time  to  dry 
than  is  generally  the  occasion  on  standard 
papers.  This  is  a  standard  condition  and 
by  all  printers  of  metallic  papers  is  ac¬ 
cepted  as  such.  The  paper  is  out  of  the 
ordinary,  the  process  is  out  of  the  ordinary 
and  the  slow  drying  becomes  part  of  thr 
process. 

Thert  are  inks  specifically  made  for  these 
papers  and  we  are  referring  you  to  several 
ink  manufacturers,  as  well  as  manufacturen 
of  foil  paper,  who  will  give  you  more  defi¬ 
nite  information  as  to  the  specifications  of 
the  inks  to  be  used  on  their  papers  to  g^ive 
a  hard,  fast  drying. 

Cutting  and  Creasing  on  Old  Preu 

OWe  are  mailing  you  a  sample  of  a  cut- 
*  ting  and  creasing  job.  the  nature  of 
which  is  new  to  us.  The  stock  will  be 
24x36"  and  approximately  100-lb.  weight 
and  we  will  cut  three  subjects  out  of  a 
sheet.  We  intend  doing  the  job  on  our 
newspaper  press,  a  Cottrell,  two  revolution, 
fly  delivery. 

What  can  we  do  to  save^  the  cylinder 
from  being  cut  and  marked  by  the  cutting 
rules?  What  kind  of  a  make-ready. will  it 
require  for  best  results?  The  first  run  will 
be  approximately  10,000  impressions,  widi. 
repeat  orders  about  every  three  weeks. 
This  means  the  press  will  have  to  be 
changed  for  our  weekly  newspaper  run. 

Slatington,  Penn. 

A  We  would  say  that  you  are  letting 
•  yourself  in  for  sure  trouble  in  attempt¬ 
ing  to  do  cutting  and  creasing  on  an  old 
press  that  you  apparently  must  keep  in 
service  to  publish  your  weekly  paper. 

For  cutting  and  creasing  operations,  the 
cylinders  are  generally  covered  with  a  steel 
jacket.  In  your  case  it  would  be  necessary 


AS  WE 
SOW. . . 


A  bumper  crop  cannot  be  expected 
^  from  soil  that  is  indifferently  pre¬ 
pared  or  from  poorly  selected  seeds. 

The  printer  who  desires  perfection  must 
plan  his  groundwork  from  the  beginning 
with  modern  presses  and  carefully  chosen 
rollers.  To  these  he  adds  proper  plates,  ink 
and  paper,  plus  the  skill  of  his  workmen. 

Only  then  is  he  prepared  to  produce,  in 
accurate  line  and  color,  anything  from  the 
tiniest  labels  to  the  most  colorful  catalogs 
or  periodicals. 

The  printer’s  use  of  Ideal  Rollers  is  based 
upon  his  knowledge  that  they  will  assure 
him  clean,  clear  impressions  and  freshness 
of  color  throughout  the  run,  as  well  as  more 
uniformity  and  less  mechanical  difficulty 
than  with  any  other  rollers. 

By  Ideal  selection  he  guarantees  perfection. 


DEAL  ROLLER  &  MANUFACTURING  CO. 


CHICAGO 


NEW  YORK 


Sales  and  service  branches  are  located  in  principal  cities 
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•  An  automatic  press  for  much  work 
you  would  otherwise  have  to  run  at 
higrher  costs  on  slow  movinjr  hand- 
fed  presses — die-cuttinfir,  scoring, 
creasing,  light  embossing,  folding 
cartons,  book  covers,  etc. 


Can  be  equipped  with  continuous 
feed  attachment  for  steady  produc¬ 
tion  on  long  runs;  also  with  two-up 
attachment  giving  doubled  produc¬ 
tion  on  book  covers  and  similar  jobs. 

Description,  specifications  and  prices 
on  request.  Or  send  us  samples  of 
the  work  you  are  figuring  and  we 
shall  be  glad  to  tell  you  whether  it 
is  suited  to  the  Craftsman  Heavy 
Duty  Press  and  automatic  feeding. 


THE  CHANDLER  &  PRICE  CO, 
CLEVELAND,  OHIO 


to  have  the  cylinder  cut  down  to  permit 
the  use  of  a  steel  jacket,  which  should  nn 
be  less  than  in  thickness.  This  would 
require  quite  a  lengthy  change-over  con 
verting  the  press  back  to  its  printing  W 
tions.  Naturally,  it  would  take  some  time 
to  have  your  cylinder  cut  down  and  your 
press  in  the  meantime  would  be  out  of 
service. 

Some  printers,  of  course,  have  attempted 
to  cover  the  cylinder  on  a  printing  press 
with  a  sheet  of  spring  steel.  This  is  diffi. 
cult  to  keep  tight  to  the  cylinder  and  it  is 
for  this  reason  that  all  standard  cutting  and 
creasing  presses  are  made  with  a  steel 
jacket  from  to  in  thickness. 

We  would  suggest  that  if  you  have  a 
sufficient  amount  of  this  work  that  you 
investigate  the  matter  of  using  a  proper 
cutting  and  creasing  press  for  this  class 
of  work. 


Advice  on  Rollers  and  Packing 


OWhat  we  want  to  know  is,  if  it  is  all 
•  right  to  use  summer  rollers  in  the  win- 
ter  season  when  they  are  still  in  good  shape, 
not  cut  or  anything  like  that.  We  have 
one  new  winter  roller  on  and  three  summer 
rollers.  We  hesitate  to  make  the  change 
until  rollers  are  in  worse  shape.  Is  ^is  a 
common  practice,  or  do  printers  change 
with  the  seasons  regardless  of  condition  of 
rollers?  Would  we  secure  much  better  r^ 
suits  with  all  new  winter  rollers — with  type 
— with  halftone  and  solids? 

Also,  what  is  the  usual  packing  used  on 
a  platen  press.  Under  the  tympan  sheet 
we  generally  use  just  press  board.  Is  this 
the  proper  procedure? 

Corfu.  N.  Y. 


A  Summer  rollers  used  in  the  winter  sea- 
son  are  conducive  to  trouble,  as  they 
are  generally  too  hard  for  winter  use.  If 
they  are  not  damaged,  it  is  as  well  to  cover 
them  with  a  thin  coating  of  vaseline  or 
petrolatum  and  hold  them  aside  until  next 
summer.  We  are  quite  sure  you  will  find 
it  false  economy  to  attempt  'to  do  good 
printing  with  unseasonable  rollers. 

The  generally  accepted  packing  for  a 
platen  press  is  from  the  top  down;  two 
sheets  of  manila  about  100-lb. ;  four  to  six 
sheets  Super  or  M.  F.  60-lb.  basis  and  one 
sheet  of  22  pt.  pressboard. 

The  overlay  can  be  hung  or  spotted  on 
the  top  sheet  of  the  M.  F.  and  the  press- 
board  then  placed  over  this.  If  the  work 
is  of  short  run  and  printing  from  a  Mono¬ 
type  or  Linotype,  one  sheet  of  the  M.  F, 
can  be  carried  over  the  pressboard. 


You  will  find  Albert  Highton's  "Dirert 
Advertising  and  the  Printer"  an  inval¬ 
uable  book.  Price  only  $1.00  per  copy. 


A| 


For  moro  Information 
use  Quickmail  Coupon  No.  7 
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PRICED  RIGHT  AND 
UNCONDITIONALLY  GUARANTEED 

Model  A  Kelly  Automatic  with,  extension  delivery. 

Miller  High  Speed  Automatic,  13x20"  Press. 

Miller  Simplex  Automatic  Unit,  20x26"  size. 

Kluge  12x18  Craftsman  Unit. 

No.  3  Miehle  Unit  including  Dexter  4  post  Feeder, 
extension  delivery.  Type  Bed  33x46". 

5/0  Miehle  Unit,  type  bed  46x65",  Dexter  4  Post 
Feeder,  extension  delivery  and  standard  acces¬ 
sories. 

Miehle  Cylinder  Presses,  hand  fed,  including  No.  4 — 
4  roller.  No.  2 — 4  roller,  2/0  and  4/0  models. 

Type  &  Press  of  IlUnois 

632  Sherman  Street,  Chicago 

Branch:  1712  Chestnut  Street,  St.  Louis 


DAVID  H.  WEITZENFELD,  C.  P.  A. 

ANNOUNCES  THAT  HE  IS  NOW  ASSOCIATED  WITH 

GRAY,  HUNTER,  STENN  &  CO. 

CERTIFIED  PUBLIC  ACCOUNTANTS 


CENTRAL  5628 

35  EAST  WACKER  DRIVE 

CHICAGO 


INCOME,  GIFT,  ESTATE,  SOCIAL 
SECURITY,  AND  OTHER 
FEDERAL  TAXES 


GENERAL  AND  PERIODICAL 
AUDITS  AND  SPECIAL 
INVESTIGATIONS 


BUDGETS,  AND  FACTORY  AND  OFFICE  SYSTEMS 
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Rapid  Transit 
in  Print  Shops 

•  Anderson  Trucks 
for  Pressroom  and 
Bindery  Save 
Space,  Time  and 
Labor 

S«nd  for  Circular 
C.  F.  ANDERSON  &  CO. 

PmUing  Machintia— Bundling  Pretaea 

3229  Calumat  Ave..  Chicago,  lii. 


FOR  SALE 

1 — 30"  Nyqren-Dahly  Rotary  Perforator 

1 — 14"  Pinking  Machine 

No.  3  &  4  Smyth  Sewing  Machines 

1 — Portland  Punch 

1 — Check  Perforator 

Stolp-Gore  Automatic  Joggers 

Dexter  Folders,  all  sizes 

Anderson  Folders,  all  sizes 

1 — Model  B  Cleveland  Folder 

1 — 38"  Fuller  Ruler  Feeder 

STOLP-GORE  COMPANY 
710-712  W.  Jackson  Blvd.  Chicago,  Ill. 


SehiCinc 

Oncunthxj 

WITH 

MACHINE  KNIVES 


Su/uLifUj  Qu/idiofU 


answered  by 

EARL  D.  RADER 

Static  in  Bindery 

OIn  our  shop  we  use  steam  heat  and  are 
•  bothered  a  good  bit  with  static.  In  your 
opinion  would  pans  filled  with  water,  placed 
on  the  ^  radiators,  have  any  effect  toward 
remedying  this  static,  as  in  our  opinion  the 
air  is  too  dry  causing  some  of  our  trouble? 
If  this  would  not  do  any  good,  do  you  know 
of  any  remedy  without  installing  humi^. 
fiers? 

F.  J.,  Clarion,  Pa. 

OWe  have  been  having  quite  a  bit  of 
•  trouble  with  static  on  our  Modd  E 
Cleveland  Folders.  We  are  wonderinf 
whether  you  could  give  us  any  suggestion 
as  to  how  this  could  be  eliminated. 

H.  L.,  St.  Louis,  Mo. 


A  My  first  suggestion  in  connection  with 
the  question  of  F.  J.  and  H.  L.  is 
that  the  excellent  answer  given  by  Mr. 
Hunt  regarding  static  in  the  March  issue. 
Paper  Questions,  be  carefully  read. 

Next,  it  is  well  to  understand  various 
of  the  conditions  which  will  bring  about 
the  phenomenon  generally  referred  to  as 
“static.”  Too  frequently  do  we  ascribe  our 
difficulties  to  a  “static  condition”  when  the  t 
cause  is  simple  of  correction  and  the  effect  i 
overcome  when  the  cause  is  removed.  | 

The  basis  of  “static”  is  friction,  however  { 
induced.  Friction  may  be  created  in  many 
ways,  some  of  which  are  not  usually 
any  consideration.  It  may  result  from 
oration  of  water;  to  the  condensation 
vapor ;  to  the  friction  of  the  wind ;  to  the  } 
motion  of  objects  through  the  earth’s  mag¬ 
netic  field ;  to  induction  from  the  sun  a^ 
other  bodies  ;  to  differences  in  temperatures: 
to  combustion ;  to  pressure  and  to  oxida¬ 
tion  of  plant  and  animal  life.  The  contact 
of  dissimilar  substances  has  long  been  con¬ 
sidered  as  one  of  the  requisites  for  the  ready 
production  of  electricity  by  friction. 

From  the  foregoing  it  is  simple  to  un¬ 
derstand  that  the  pressure  of  printing 
cylinders  and  folding  rollers  when  operat¬ 
ing  on  sheets  will  induce  frictional  elec¬ 
tricity.  Again  the  rubbing  of  sheets  against 
the  various  mechanisms  of  presses  and 


1  many  ^ 
f  given? 
n  evap- 1 
tion  of  T 


Z  ca^;o9____, - - 

- - - -  with  the  Neij 

^  Accurate  -  Economicc’ 

ROSBACK  MULTIPLlj 
PUNCHING  MACHINI' 

I 

Modern  spiral,  circular,  plastic  and  similar  booklet  bindin't 
are  leapi^  into  popularity.  They  are  profitable  new  sali| 
makers.  There  are  many  types  .  .  .  each  with  its  own  adTai|  ! 
taRcs  .  .  .  each  requirinR  different  size,  shape  and  spacing  i, 
holes  for  inserting  the  binding.  And  now,  Rosback  offer^l 
Punching  Machine  quickly  adaptable  for  punching  a  row  l|  I 
holes  the  size  and  style  you  require. 


<«nif 


MACHINES  ARE 
DEPENDABLE 


imn  BflAaek  maebinss  bata 
tea  known  (or  quality,  reliability 
Ik  amency.  These  factors  bare 
mthi  world’s  largest  perforator 
Before  you  buy  .  .  .  inres- 
w  the  complete  line  of  Rosback 
Way  msehinery. 


Interchangeable ' 
Heads  to  Meet  Your  Need  i 

Interchangeable  heads  for  punching  holes  for  all  standa 
bindings  are  available.  Your  initial  choice  of  heads  depeo 
on  your  own  needs.  Special  heads  are  made  for  any  spec 
type  hole.  Only  5  minutes  are  required  to  change  he4i< 
With  this  new  Rosback  you  punch  your  own  holes  .,.y 
keep  the  work  in  your  shop,  you  save  time,  money  and  ’ 
crease  your  profits.  And  you  do  the  job  perfectly  writh  ij 
famous  RosMck  precision  and  accuracy.  Investigate  tl 
new  Rosback  creation  now  !  ' 

Tell  Us  Your  Needs  . . . 

Write  us  today  and  get  the  facts  about  this  new  profit-makii 
machine  .  .  .  tell  us  your  needs  .  .  .  send  us  your  sampj 
.  .  .  get  the  cost  for  equipping  your  shop  ...  no  obligati 
to  vou.  ' 


Send  Coupon  for  Special  Circulaii 


USE  QUICKMAIL  COUPON  NO.  14 

To  receive  a  special  illustrated  circular  giving  pric’ 
and  samples  of  work  done  on  the  new  Rosback  Mti 
tiple  Punching  Machine. 
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LEVER 

PAPER 

CUTTER 


folders  will  also  cause  friction  and  hnu. 
static.  Sheets  having  one  temperature  wh  ' 
run  on  machines  of  a  quite  different 
perature  create  a  natural  for  our  old  fri«j 

As  to  the  overcoming  of  troubles  due  tn 
static,  the  proper  place  for  it  is  in  th 
ground.  It  may  be  aided  in  finding  ground 
by  connecting  the  machine  to  water  irinM 
This  is  efficient  to  the  extent  thatX 
grounding  connections  are  perfect.  It  « 
customary  to  lead  ground  wires  to  a  num 
her  of  points  on  the  machine.  Christmas 
tree  tinsel  with  a  metallic  core  is  helpini 
when  properly  grounded  and  allowed  to 
touch  the  sheet.  Humidifiers  are  helpful  in 
that  the  moisture  laden  atmosphere  assists 
in  grounding.  The  drier  the  atmosphere  in 
which  the  machine  operates  the  greater  the 
static  charge  before  a  ground  is  effected 
through  the  atmosphere.  Hot  sheets  from 
the  pressroom  have  no  place  in  a  frigid 
bindery  and  of  course  it  follows  that  aid 
damp  sheets  from  the  usual  cellar  stock 
room  have  no  place  in  a  hot  pressroom. 
When  possible,  and  time  permits,  the  sheets 
should  be  allowed  sufficient  time  to  approari- 
•mate  the  temperature  of  the  room  in  which 
they  are  to  be  run  and  also  to  acquire  the 
same  moisture  content. 

Air  conditioning,  controlling  the  tem¬ 
perature  and  humidity,  is  of  gp-eat  assist¬ 
ance  and  even  the  pans  of  water  on  the 
radiator  will  in  a  small  way  tend  toward 
serving  to  eliminate  the  difficulty. 


•  A  modern,  accurate, 
easy- to -operate  lever 
cutter,  built  to  sell  at 
a  price  well  within 
the  reach  of  even  the 
smallest  commercial 
printing  plant. 

rite  for  complete 
specifications  and  prices. 


For  more  Information 
use  Quickmail  Coupon  No.  10 


**ProposaV*  Instead  of  **Estimate” 

The  March  12  issue  of  “The  Galley 
Proof,”  published  by  the  Chicago  Graphic 
Arts  Federation,  20  North  Wacker  Drive, 
Chicago,  carried  the  following  interesting 
item.  “Recently  we  have  noted  in  bulletins 
issued  by  several  printers  associations,  a  dis¬ 
cussion  on  the  use  of  the  words,  ‘Estimate’ 
and  ‘Proposal.’  It  is  apparently  ‘An  Old 
Spanish  Custom’  in_  the  printing  business 
for  printers  and  their  salesmen  to  use  the 
word  ‘estimate’  when  discussing  with  cus¬ 
tomers  what  is  really  a  ‘proposal.’ 

“From  a  psychological  standpoint  the 
discussions  referred  to  point  out  very  truth¬ 
fully  that  when  printing  salesmen  become 
sold  on  the  idea  of  using  the  word  ‘pro¬ 
posal’  when  talking  to  customers,  the  sooner 
they  will  get  into  the  habit  of  telling  what 
printing  will  do,  instead  of  what  it  willcMt. 
Also  they  will  get  into  the  habit  of  tdlmg 
the  customer  what  they  jjropose  to  do  for 
him  for  the  amount  specified  in  the  pro¬ 
posal.’ 

“It  is  a  well  known  fact  that  there  are 
enough  buyers  of  printing  who  ask  for  esh- 
mates  without  having  printers  prach^y 
force  estimates  on  everybody  who  shows 
the  slightest  interest  in  buying  some  pnnt- 
ing. 


PAVING  THE  WAY  FOR 
THE  SALESMAN'S  CALL 


•  The  man  on  the  firing  line  appreciates  the  impor¬ 
tance  of  keeping  up  appearances— but  there  is  no 
place  where  this  counts  more  than  in  a  letterhead. 
Dress  up  letterheads  with  Howard  Bond  and  notice 
the  difference.  Howard's  whiter-than-snow  white  color 
— smooth,  clean  surface,  exceptional  strength  and 
six  attractive  finishes  account  for  this — while  its 
fourteen  pleasing  colors  stay  at  home  giving  com¬ 
mercial  forms  the  right  degree  of  dependability. 
Write  for  the  Howard  Portfolio. 

Compare  it!  Tear  it!  Test  it!  and  you  will  Specify  it! 


Send  for  your  copy  of 
the  New  Howard  Bond 
Portfolio. 


THE  HOWARD  PAPER  COMPANY 

URBANA,  OHIO 
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The  New  and  Improved 

SOMITRIM 

Special  Feature  All-Purpose 

Saw  -  Blade  Sharpener 


PROOFREADERS'  CORNER 

M.  H.,  Grand  Haven,  Mich.,  writ 
asking  which  form  is  correct  in  the  i 
lowing  phrase:  “Located  1%  mil 
north  of  the  schoolhouse,”  or  “  .  1 

mile  ...” 

The  plural  miles  is  correct.  The  s 
gular  form  is  a  vulgar  colloquialism, 


T.  I.,  Osceola,  Fla.,  asks:  “What  is 
the  meaning  of  impasse  and  how  is  the 
word  pronounced?” 

The  word  signifies  a  blind  alley;  a 
passage  open  only  at  one  end;  thus,  by 
extension,  an  insurmountable  difficul¬ 
ty;  pronounced  an-pas\ 


Saw 

Sharpener 


F.  L.,  Greensboro,  Pa.,  postcards; 
“Can  you  give  an  example  of  a  word 
which  has,  in  the  course  of  time,  under¬ 
gone  such  a  change  of  meaning  as  to 
convey  the  very  opposite  of  its  former 
significance?” 

Possibly  the  word  “maid”  might  be 
cited.  Now  signifying  a  virgin  or  an 
unmarried  woman,  it  once  meant  a 
young  man,  specifically  a  man  or  youth 
who  had  no  carnal  knowledge  of 
woman. 


Just  think,  of  it  a  complete  Saw-Trimmer 
and  miterer.  Bench  Model  for  only  $125.00 
Complete  with  H.P.  AC  motor.  Pedestal 
Model  for  only  $154.50,  Sharpener  $11.50 


B.  G.  S.,  Westboro,  Mass.,  writes: 
“Members  of  an  English  family  I  know 
invariably  use  the  term  gamp  for  ‘um¬ 
brella.’  Can  you  explain  the  signifi- 
cance : 

“Gamp”  is  an  English  colloquial 
euphemism  originating  fro'm  a  char¬ 
acter  in  Dickens’  novel,  “Martin  Chuzz- 
lewit,”  named  Mrs.  Sairey  Gamp,  who 
invariably  carried  an  umbrella  of  huge 
proportions. 


Hand  Miterer  for  only  $18.75 


Lead  and  Rule  Cutter 
for  only  $1 3.50 


J.  N.,  Astoria,  Oreg.,  writes:  “Can 
gauntlet  in  the  expression  ‘running  the 
gauntlet’  also  be  properly  spelled  as 
gantlet?” 

Yes;  the  New  Standard  Dictionary 
gives  preference  to  gantlet,  and  cites 
gantlope  as  the  original  form. 


For  Detailed  Information  Write 

PRECISION  PRINTERS 
EQUIPMENT  CO. 

3252  N.  Cramer  St.,  Milwaukee,  Wisconsin 


Unit 


The  Last  Word  in  Offset  Eliminating 

Spraying  Equipment 

SIMPLE  TO  OPERATE  e  NO  WHEELING 

EASY  TO  TRANSFER  e  NO  JUGGLING 

•  FINGER  TIP  OPERATION 


Telephone  WAIlcer  5-3641  for  representative 
or  write  for  Booklet 


CLEANPRINT 


225  VARICK  STREET 


NEW  YORK,  N.  Y. 


i 

I 

I 

I 


: 

I 

I 


Some  territories  still  available  for  Distributors 


IN  LESS  THAN  FIVE  MINUTES  A 


familiar  with  the  Printing  Industry 
Answer  this  ad  with  Quickmail  Coupon  No.  25 


SINGLE  UNIT  CAN  BE  CONVERTED 
INTO  A  DOUBU,  OR  VICE  VERSa‘ 


'HINT  CLEAN  WITH  CLEANPRINS 
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April 


REID - 

LINOTYPE 

INTERTYPE 

MAGAZINE 

RACKS 

X*I530  —  12  Full  Linotype 
Above.  2  Steel  AA 

Shelves  Below . ^0.)*UU 

Advise  How  Many 
Magazines  to  Store  .  . 
We  Will  Quote  Size 
and  Price . 

Made  by 

WILLIAM  REID  CO. 

2271  Clybourn  Ave.  CHICAGO 
EsUbllshed  1912  •  25th  Year 


nrCHENETTE  APTS. 


For  a  Day — a  Month — or  a  Year 


WELLINGTON 

ARMS 


2970  Sheridan  Rd.,  CHICAGO 
On  the  DriT#  e  MODERATE  RATES 


COMMUNICATIONS 

A  pat  on  the  back  for  the  quality  Drintirv, 
on  the  March  issue  COVER  of  Graphie 
Monthly.  We  need  more  examples^ 
GOOD  printing  to  help  lift  our  indust^ 
out  of  the  mire.  ' 

^orge  R.  Dunlap 
Erie.  Penna. 


I  want  to  send  along  to  you  congratula¬ 
tions  on  your  new  idea  to  save  printers 
time  in  addressing  stationery  to  adi^tis- 
ers  of  the  Graphic  Arts  Monthly.  All  |  can 
say  is  that  the  new  stickers  save  time. 

J.  Richard  McGee 
The  American  Press 
Elizabeth,  N.  J. 

*  #  « 


Students  find  this  magazine  tilled  with  in¬ 
formation  that  helps  to  clear  up  points 
that  are  not  thoroughly  understood.  It 
serves  also  as  a  medium  through  which 
they  get  an  overview  of  the  entire  print¬ 
ing  industry. 

William  J.  Patlow,  Ptg.  Instructor 
Milwaukee  Vocational  School 
Milwaukee,  Wisconsin 

#  !;s  « 


Enjoy  reading  it  and  have  taken  advantage 
of  several  of  its  advertisements. 

Hyman  Ginsberg,  President 
New  Process  Printing  Co. 
Boston,  Mass. 

#00 


Find  your  medium  well  suited  tor  valuable 
assistance  at  different  times  both  in  pro¬ 
duction  and  securing  bargains  in  printing 
supplies 

Charles  E.  Wolf,  Supt. 

Peerless  Sample  (jrd  Co. 

New  York  City 

#  ❖  # 


it  is  the  best  monthly  magazine  to  a 
Craftsman  in  the  printing  field. 

Joseph  F.  Bailey,  Supt. 
Joseph  M.  Egloft  Cr  Co 
Rochester,  N.  Y. 

Ss  *  * 

Add  another  admirer  of  yoCir  Graphic  Arts 
Monthly  to  your  growing  list.  I  enjoy  every 
page,  even  the  ads  and  the  covers  speak 
volumes  photographically,  especially  the 
January,  1937,  cover. 

A.  Fred  Bowden 
Instructor  of  Printing 
New  York  City 
*  #  # 


This  is  just  a  word  of  thanks  tor  the  great 
help  that  G.  A.  M.  has  been  to  us  during 
the  last  year.  Your  advertisers  have 
most  helpful  in  helping  us  in  the  selection 
of  new  equipment. 

Nash  Business  Service 
New  York  City 
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a  Good  Customer 


* 


\  - - -  ^^TwaS  SO  \ 

T'Vie  \OD  \ 


Ni-^.  TS?  ) 


1 

0  \l«ie^5^27 


poorr^^S’ 


«..^„™.  *<l«e  to  False  Roller  Economy 

miUSSIorhigh-tpMd  n«wi-  What  is  ihe  function  of  a  printers  roller?  "Td  distribute  ink  properly 

poptr  one  fnofloztn#  prmssms.  i«a*i  *0  *a 

on  a  printing  press  so  that  just  the  right  amount,  neither  too  much  nor 
IN-IKLTAILE  COMPOtlTIOR  too  little,  will  be  deposited  on  the  printing  form  for  transfer  to  the  pa- 

IMLEM  lof  high  .pMd  units  p^r.  KEEP  THAT  IN  MIND ! 

tUIRjlia  ROLLERS  ior  rapro-  To  do-this,  its  form  must  be  cylindrical,  concentric  with  the  roller 

ducitig  wood  graining  on  motoi.  core  journal.  It  must  be  firm,  yet  soft ;  springy  and  resilient-  It  must  be 

iiTM  MiuTMiirBoi  u  ^  slishtly  sticky,  having  “tack”,  as  it  is  caUed,  so  that  it  wUl  not  only  pick 

inM.PRirROUERS.oroH  sot  BUT  ALSO  DEPOSIT  IT.  It  must  be  easily  obuined,  the  price 

must  be  moderate,  it  must  have  a  reasonable  period  of  useful  life.  It 
(Wns  ond  UGQHER  ROLLERS  should  be  renewed  from  time  to  time  as  this  “tackiness”  declines.  It 

spot  varnishing,  ole.  need  not  last  for  yearr  and  its  cost  does  not  make  it  necessary  that  it 

CMPttCnOR  ROLLERS  for  quol-  should,  and  the  better  performance  of  new  and  fresh  rollers  makes 

ity  printing.  several  renewals  a  year  a  positive  economy. 

If  you  want  a  roller  to  do  something  else,  yon  don't  want  a 
l|  PRINTERS  ROLLER,  but  just  a  ROLLER. 

UM’L  BINGHAM’S  SON  MFG.  CO. 


AlUNTA 

CHKACO 

CUVELAND 

SASHVILLE 


DES  MOINES 
DETROIT 
DALLAS 
HOUSTON 


INDIANAPOUS 
KALAMAZOO 
KANSAS  CITY 
ST.  LOUIS 


MINNEAPOUS 
■  PITTSBURGH 
SPRINCnELD.  O. 
OKLAHOMA  CITY 


Answer  this  ad  with  QUICKMAIL  Coupon  No.  32 
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Take  a  chance  on- the  gam¬ 
ing  tables  if  you  must,  but 
you  can't  afford  to  gamble 
on  gummed  papers — you'll 
lose  most  of  the  time.  You 
can  bet  on  "Flat  as  a  Pan¬ 
cake"  Gummed  Papers  be¬ 
ing  uniform  in  finish,  color, 
quality  and  texture.  'The 
odds  are  that  you'll  be  sur¬ 
prised  at  their  economy, 
too. 


Take  a  tip  and  send 
for  your  sample  to¬ 
day.  We'll  wager 
the  quality  will 
surprise  you. 

The 

Brown<Bridge 
Mills,  Inc. 

Troy,  Ohio 


'Flat  as  a  Pancake'' 

Gummed  Paper 


ISetv  Books  on  Type 
By  Edgar  D.  Ward 

For  a  long  time  past  I  have  .been  com- 
plaining  (politely,  of  course)  that  writm 
on  printing  have  ignored  the  compositor 
You  can  see  columns  of  stuff  on  paper  and 
inks,  offset  and  litho.  costing  and  estimat 
ing.  but  only  once  in  a  rare  while  does  tyni 
and  its  history  find  a  place  in  our  techniS 
journals  or  in  new  publications.  My  groust 
has  evidently  been  heard,  for  within  a  fort¬ 
night  two  books,  at  2s.  6d.  (say,  75  cents)  ‘ 
including  postage  each,  having  type  as  thtir  ! 
main  theme,  have  appeared. 

One  is  called  “Alternative  Type  Faces" 
and  is  by  Harold  E.  Waite  (Technical  Pub. 
lishing  Co.,  Ltd.,  8,  Breams  Buildings 
London,  E.C.  4)  and  the  other  “Type  for 
Print”  (Whitaker  and  Sons,  Ltd.,  12,  War¬ 
wick  Lane,  London  E.C.  4).  Both  books 
make  a  feature  of  type  specimens,  having 
about  250  each,  Mr,  Waite  keeping  to  is- 
play  faces  and  Mr.  Thomas  dividing  his 
space  and  giving  about  80  body  types. 

The  aim  of  the  first  book  is  told  quite 
clearly.  It  is  to  help  the  compositor  and 
typographer.  When  copy  has  to  be  set  up 
from  a  layout  and  the  types  asked  for  are 
not  available,  the  compositor  is  often  in 
doubt  what  to  use  in  its  place.  He  knows 
the  name  of  the  type  in  the  cases  round 
about  him,  but,  not  being  an  expert,  he  has 
only  a  casual  acquaintance  with  the  name 
and  design  of  other  types — and  there  are 
hundreds  of  them.  As.  Mr.  Waite  puts  it: 
“The  new  sans  is  so  familiar  in  the  com¬ 
posing  room  that  no  compositor  today  would 
hesitate  as  to  the  type  to  use  if  his  copy 
was  marked  Erbar  and  the  firm  had  only 
(Till  or  Granby  [American  readers  substi¬ 
tute  Vogue  or  Bernhard  Gothic]  among  its 
equipment.  There  would  possibly  be  some 
little  hesitation  if  the  instruction  for  one 
line  said  Mandate  and  for  another  Vesta." 

To  assist  the  man  to  find  a  suitable  sub¬ 
stitute,  the  type  faces  are  arranged  in  four¬ 
teen  classifications:  New  Sans,  E^ptians, 
Fat  Faces,  Scripts  (Light,  Medium  and 
Heavy),  Lined  (I,  II,  III,  IV),  Shaded, 
Grotesque,  Black  Letter,  Three-dimension¬ 
al,  Miscellaneous.  They  are  grouped  ac¬ 
cording  to  the  feature  of  similarity  pos¬ 
sessed  by  the  design  of  that  group.  With 
each  section  is  griven  a  list  of  all  contem¬ 
porary  types  available  today,  and  this  fea¬ 
ture  is  strengthened  and  reference  to  it 
made  easy  by  a  5 -page  index.  The  text  of 
the  book  gives  a  historical  account  of  the 
origin  and  developments  of  each  design. 
Mr.  Meynell,  of  the  Nonesuch  Press,  wntes 
a  Foreword. 

Mr.  Thomas’s  book,  while  of  value  to  the 
compositor,  is  avowedly  written  for  the 
casual  or  infrequent  print  buyer  who  wishes 
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FOUR 


BLACKS 


I 

^  four  blacks  were  developed  in  IPI’s  Research  Laboratories  and  thorougt| 
Kjin  printshops,  large  and  small.  They  simplify  your  letterpress  ink  problems  ai 
lochieve  better  printed  results.  Each  has  been  specially  formulated  to  meet  tl 
ieinents  of  one  particular  type  of  letterpress  printing.  Which  one  will  bring  y« 
(ysaving  advantages  NOW?  .  .  .  Use  the  right  black  for  each  Jo^ 

4  holdfast  ' 


SPEED-LIMIT 


Speed-limit  Black  brings  commercial  printers 
a  dependable,  smooth-running  halftone  black 
carefully  formulated  to  meet  the  require¬ 
ments  of  the  cylinder -press  field.  It  was 
selected  by  IPI  branches  as  being  the  most 
popular,  most  practical  af  IPI’s  moderately- 
priced  cylinder  blacks. 


Irond  new.  Holdfast  is  being  enthusiastic-  Everyday  is  an  all-around  job  black  which 

gly  accepted  by  printers  for  flat-bed  ap-  we  recently  introduced.  It  is  already  very 

pfications.  More  scratchproof  and  rubproof  popular  with  printers.  Sold  in  handy-to- 

iwnotherinks.  Holdfast  dries  rapidly  without  use  tubes.  Everyday  eliminates  skinning  | 

lieat.  New  ingredients  give  Holdfast  prop-  losses.  More  than  a  paund  in  each  tube.  I 

erties  which  assure  a  cleaner,  sharper  print.  Economically  priced.  I 

^Q(nh(0^ 

▼  W  n  Speed-limit  Black  brings  commercial  printers 

If  a  dependable,  smooth-running  halftone  black 

Web-press  printers  have  found  that  instant-  carefully  formulated  to  meet  the  require-  ‘ 

Wying  Vaporin  brings  them  flat-bed  quality  ments  of  the  cylinder -press  field.  It  was  { 

printing  at  high  speeds.  Progressive  maga-  selected  by  IPI  branches  as  being  the  most  ■ 

anes  ore  taking  advantage  of  the  clearer,  popular,  most  practical  af  IPI’s  moderately- 

Iner  printing  Vaporin  makes  passible.  priced  cylinder  blacks. 

nwiiokeep  ahead  of  competition  say  it  pays  to  "keep  in  touch  with  IPI.”  Let  the  developments  of  c 
nil loboratories  work  for  you.  Use  these  new  blacks;  they  can  mean  pleased  customers  and  great  ] 
iforyou.  A  representative  from  the  nearest  IPI  branch  will  be  glad  to  help  you  choose  the  right  bla  ; 
viiMds.  Branches  in  twenty-eight  cities.  Or  Use  Quickmail  Coupon  No.  5. 


IHE  INTERNATIONAL  PRINTING  INK  CORPORATION 

•  BALTIMORE  •  BAHLE  CREEK  •  BOSTON  •  BUFFALO  •  CHICAGO  •  CINCINN/ 
^  •  DALLAS  •  DENVER  •  DETROIT  •  KALAMAZOO  •  KANSAS  CITY  •  LOS  ANGEL  i 
*1*®  •  MINNEAPOLIS  •  NASHVILLE  •  NEW  ORLEANS  •  NEW  YORK  •  OAKLAF 
•  PORTLAND,  OREGON  .  RICHMOND  •  ROCHESTER  •  ST.  PAUL  •  ST.  LOL 
SAN  FRANCISCO  •  WASHINGTON,  D.  C. 
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PONY  BOY  STANDARD 


654321 


5 

Wheels 


»2< 


12345(1 


6 

Wheels 

$1401 


Poay  Boy  Smallest  Stock  Machine  Made 

AMERICAN  TYPE  FDRS. 

ALL  BRANCHES 

Ameriesn  Numhering  Machine  Co. 

Mail  OSm  Iraieh 

•ROOKLYN.  N.  Y.  CHICAGO,  ILL 


A  Handy  3-in-l  Maintenance 
Tool  for  Every  Printing  Plant 

BREUER'S  BALL  BEARING 
TORNADO  PORTABLE 

ELECTRIC  BLOWER 

Cleans  folding  and  linotype  machines, 
type  cases,  paper  cutters,  presses,  mo¬ 
tors.  floors,  walls,  etc.  —  4  models  — 
tremendous  cleanings  power  —  vacuums, 
blows,  sprays  —  handy  for  every  print- 
ingr  plant  cleaning  problem. 

Write  for  information  and  free  trial  offer. 

BREUER  ELECTRIC  MFC.  CO. 

856  Blackhawk  Street,  Chicago,  XIL 


to  know  something  about  what  he  is  poin. 
to  pay  for,  and  to  know  something  S 
the  foundation  of  all  good  printing— eoM 
printing  types.”  With  this  as  his  goal T 
has  been  compelled  to  be  somwhat  el^en 
tary  in  his  descriptions.  In  the  48  pages  oi 
Part  I  he  covers  a  lot  of  ground  and  can 
only  touch  here  and  there  on  the  main  points 
of  what  is  meant  by  a  printing  surface  the 
parts  of  a  piece  of  type,  type-founding,  tyne 
measurements  and  the  point  system,  and 
typesetting  machines.  Part  II  is  historical 
the  40  pages  treating  of  letter  forms  and 
the  fundamentals  of  letter  design,  with  a 
chapter  on  type  faces,  their  history  and  de¬ 
velopment. 

For  their  purposes,  both  books  are  really 
excellent,  and  should  find  a  ready  market 
They  are  both  printed  in  10  point,  2  point 
leaded,  the  page  size  being  crown  octavo, 
having  112  and  124  pages  respectively.  “Al¬ 
ternative  Type  Faces”  is  cloth  bound  and 
‘‘Type  for  Print”  has  a  stiff  cover. 


Analysis  of  Type  Faces 

An  interesting  analysis  of  type  faces  and 
their  proper  use  has  been  made  available 
by  Container  Corporation  of  America,  111 
West  Washington  Street,  Chicago,  in  “The 
Language  of  Letters”  by  Egbert  G.  Jacob¬ 
son,  the  first  of  a  series  of  monographs 
which  will  touch  upon  various  phases  of  the 
arts  as  they  apply  to  the  company’s  busi¬ 
ness.  The  author  tells,  with  illustrations, 
of  course,  that  Caslon  is  a  frank,  clean,  un¬ 
affected  and  legible  type  whose  light  and 
heavy  strokes,  thoroughly  traditional,  re¬ 
veal  its  origin  in  the  pen-drawn  letters  of 
the  Middle  Ages.  If  used  on  a  soap  carton 
or  a  shipping  container,  for  instance,  it 
would  suggest  “an  honest  soap,  a  pure  soap, 
soap  for  babies.” 

Continuing  to  use  soap  as  an  illustratiop 
he  suggests  that  Futura  Light,  being  up 
to  date  in  fashion,  might  well  be  used  iv 
a  woman’s  soap.  FutUra  Bold,  taking  on 
a  more  masculine  appearance,  is  suggestivr 
of  more  utilitarian  purposes  and  would  well 
lend  itself  to  a  “full-bodied,^  husky  soap, 
ready  to  do  any  job  of  cleaning,”  mch  as 
the  grimy  hands  of  a  factory  worker.  The 
proper  use  for  each  of  the  important  type 
faces  is  thus  prescribed. 


Talks  on  the  Offset  Press 

C.  W.  Dickinson,  manager  of  R.  Hm 
&  Co.’s  offset  press  division,^  addressed  the 
March  meeting  of  the  Cincinnati  Club  of 
Printing  House  Craftsmen  on  the  subject 
“The  Offset  Press— Its  Past,  Present  and 
Future.” 


your 

SIX  company 
fJJi  and  mall  for  In-. 
jJjfS  Typo  MofaL  : 

J^lfFINlNC  company: 

id  oa  pago  53.  • 


Stick  tkb  coupon  on  an  en¬ 
velope,  sign  your  name  and  , 

Csition  on  company  letter-  > 
ad,  insert  and  mail.  Com-  '' 
plete  Information  will  be  Mnt  \ 
to  you. 

F.  B.  REDINCTON  CO. 

See  our  ad  on  page  79.  I 


Stick  this  coupon  on  an  ei 
velope,  sign  your  name  an 
position  on  company  leftei 
heard,  enclose  and  mall.  Yc 
will  then  receive  informal 
on  New  Streamlined  Inte: 
types. 

INTERTYPE  CORPORATION 
See  our  ad  on  pages  2,  3,  4, 


till  coupon  on  an  en- ; 
^  liga  your  name  and, 
OS  company  letter-. 
STuloic  and  mail  for  In-* 

p  li^lDDER  PRESS  CO.. 
NT  >d  an  page  49.  • 


Stick  the  coupon  on  postcard,  j 
sign  name,  position  and  ad-  • 
dress  and  mail.  You  will  re¬ 
ceive  samples. 


ESLEECK  MFC.  CO. 

See  our  ad  on  page  46.  * 

I  (•  u  fi 


Stick  this  coupon  on  a  peim 
postcard,  write  the  size  ar 
make  of  your  press  on  ft 
message  side,  and  mail  it  U 
day.  You  will  receive  FRI 
working  samples  of  Cromwe 
Special  Prepared  Tympan. 
THE  CROMWELL  PAPER  O 
See  our  ad  insMe  back  cove 


t  Ht  coupon  on  postcard,  • 
IWM,  position  and  ad-* 
Md  Bsme  of  MhiM  on. 
you  want  further  bifor-  • 
• 

HOOb-FALCO  CO.  I 
NT  ads,  pages  102,  103.1 


Stick  this  coupon  on  an  on-  ^ 
velope,  sign  your  name  and  €> 
position  on  company  letter-  * 
head,  enclose  and  mail  for  In-  ^ 
formation  on  Seybold  Cutters.  « 

SEYBOLD  DIV.  H.  S.  P.  CO.  • 

See  our  ad  on  pages  d,  7.  ! 


Stick  this  coupon  on  an  er 
velope,  sign  your  name  an 
position  on  company  lettei  j 
head,  enclose  and  mal.  Ye 
will  then  receive  more  bifoi 
mation  on  Cleanprint  Spra 
Unit. 

VANCE  R.  HOOD  CO. 

See  our  ad  on  page  67. 


7e  nt  tkii  coupon — stick  It  ■ 
■ipntcard,  sin  your  name, 
Am  aad  position  and  maU. 
Idm.  Yas  will  receive  com- 

edetaib  on  our  Special-' 
OHtr. 

L  J.  KaLY  CO. 
h  nr  id  on  page  1 7. 


Stick  this  coupon  on  an  en-  > 
velope,  sign  your  name  and 
position  on  company  letter-  \ 
head,  enclose  and  maH  for  . 
complete  information. 

THE  DEVILBISS  COMPANY  ’ 
See  our  ad  on  page  8.  t 


Stick  this  coupon  on  an  ea 
velope,  sign  your  name  an 

Csition  on  company  lettei 
ad,  enclose  and  maH  for  h 
formation  on  Craftsman  Una 
up  and  Register  Table. 
CRAFTSMAN  LINE-UP 
TABLE  CORP. 

See  our  ad  on  page  21. 


Hdi  coupon  on  an  en-  > 
lifn  your  name  and 
oe  company  letter- 
M,  Mclote  and  mall.  You  - 
d  Mm  receive  information 
■  IMciiford  Base. 

L  W.  BLATCHFORD  CO. 
k  nr  ad  on  page  58. 


Stick  the  coupon  on  postcard, 
sign  name,  Csition  and  ad¬ 
dress.  Specify  type  rollers  you 
require.  You  will  then  receive 
full  information. 

SAM’L.  BINGHAM’S  SON 
MFC.  CO. 

Sec  our  ad  on  page  69. 


Stick  thb  coupon  on  yos 
company  letterhead  and  ma 
it  now.  It  will  bring  yo 
further  information  regardhi 
Baum  Folders. 

RUSSELL  ERNEST  BAUM 
Sec  our  ad  on  back  cover. 


36  35  :  34 

"2i  ****•.  ®"  *"  :  sign  name,  position  and  ad 

^®"'  •  d^  and  mail.  State  you 

P»****®"  ®"  company  let^-  ,«,«i„«,«„ts.  You  wM  the 
•  m  Spiral  Binding.  -  head,  enclose  Md  inail.  Yw  o  receive  full  biformatlon  o 

binding  company,-  ***•"  ^  orsTTcn 

INC.  MAXWELL  PAPER  CO.  ?  HARRIS-SETgOLD-POTTIR 

w  id  on  page  19.  See  our  ad  on  page  37.  ^  Sec  our  ad  on  page  43. 


M  Spiral  Binding. 

BINDING  COMPANY,* 
INC. 


'•w  id  on  page  19. 
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INTERTYPE  CORP. 
360  Ftirmon  St. 
Brooklyn,  N.  Y. 


THE  CROMWELL 
PAPER  CO. 
4801-29  S.  Whipple 
Street 

Chicago,  Illinois 


VANCE  R.  HOOD 
COMPANY 
225  Varrick  St. 
New  York,  N.  Y. 


CRAFTSMAN 
UNE-UP  TABLE 
CORPORATION 
49-59  River  SL 
Waltham,  Mass. 


F.  B.  REDINGTON 
COMPANY 
1 10  S.  Sangamon  St 
Chicago,  Ill. 


ESLEECK 
MFG.  CO. 
Canal  St. 
Turners  Falls 
Mass. 


SEYBOLD  DIV. 
HARRIS-SEYBOLD- 
POTTER  CO. 
811-813 

Washington  St. 
Dayton,  Ohio 


U.P.M-KiDDgj 

PRESS  CO. 
121  BroodwoY 
I  Dover,  N.  ft 


HOOD-FALCOcJ 
608  S.  Dearborn  Si 
Chicago.  Rlinoii 


rS  2  m 

- 1 
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.  c 

THE  DEVILBIS  CO. 

<  o 
.  c 

E.J.KEUY  CO. 

.59 

300  Phillips  Av. 

521  HarrieonCL 

^  O 
•a  ^ 

'hi 

Toledo,  Ohio 

•  ^ 

.  <0 

■o  c 
•  S  S  O 

Kalamaxoo.McL 

RUSSELL  ERNEST 
BAUM 

615  Chestnut  <St 
Philadelphia,  Po. 


JAM'L.  BINGHAM'S 
SON  MFG.  CO. 
636-720  Sherman 

Street 

Chicago,  Ill. 


E.  W.  BLACHFOBD 
COMPANY 
900  W.  18th  SL 
Chicago,  niinois 


HARRIS-SEYBOLD- 
POTTER. 
COMPANY 
4476  E.71st  St 
Cleveland,  Ohio 


MAXWELL 
PAPER  CO. 
N.  Front  St 
Franklin,  Ohio 


SPIRAL  BINDING 
COMPANY.  INC 
148  Lafayette  SL 
New  York,  N.T. 
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(ORMERLY 
THE  KIN6SWAY 


FOR  HEALTH,  PLEASURE  AND  REST 

Spend  •  slorious,  hcelthful  vecetion  et  the  cver*popuUr  Hot  Springs  Netionel  Park. 
Stop  at  the  New  Eastman,  which  has  been  completely  modernixed  to  meet  to¬ 
morrow's  trends  yet  still  carries  on  the  traditional  Kingsway  hospitality 

Find  youd)  and  health  by  drinking  and  bathing  in  the  medicinal  waters  oF  the  46 
world-famous  Hot  Springs,  which  arc  government  supervised.  For  years  sufferen 
from  high  blood  pressure,  neuritis,  rheumatism  and  minor  disorders  have  found  relief 
and  happiness  in  Hot  Springs  waters. 

Baides  the  baths  this  internationally  known  Arkansas  spa  affords  the  opportunity 
for  hcakhful  exercise.  Ride  spirited  steeds  over  trails  of  breath-taking  beauty.  Hlcc 
through  America's  most  Kcnk  countryside  in  crisp,  clear  invigorating  climate 

The  Eastman,  set  in  the  luxurious  quiet  of  its  private  estate  at  the  head  of  Bath 
House  Row,  invites  you.  You  owe  yourself  a  youth  and  health  restoring  vacation. 
Leave  for  Hot  Springs  now  Five  hundred  modem  guest  rooms  at  the  Eastman. 
Surprisingly  low  rates- -from  *2  SO  single.  Send  today  for  free 
govenunent  booklet  on  the  benefits  of  Hot  Springs  waten 


1  HOT  SPRINGS  Arkansas 


ytjbnishings  ano  ^ 
OF  SERVICE  .  . 
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Typographic  Library  Now  Open 

The  typographic  library  of  the  American 
Type  Founders  is  now  available  for  con¬ 
sultation  at  the  South  Hall,  the  new  library 
building  of  Columbia  University. 

In  the  first  of  the  three  rooms  and  gal¬ 
leries  given  over  to  the  typographic  library 
are  early  specimens  of  the  first  printing  by 
impression,  engraved  letters  and  seals 
stamped  in  clay  in  cuneiform  characters. 

One  of  these  early  specimens  of  cuneiform 
writing,  a  receipt  for  the  purchase  of  land, 
is  believed  to  date  back  to  3000  B.C.  In 
chronological  order  the  visitor  next  sees  a 
collection  of  pre-typographic  books  and 
documents  on  skins,  palm  leaves,  papyrus, 
and  other  substances.  Included  are  block 
books  of  China,  Japan,  and  the  Netherlands. 

Most  interesting  is  the  collection  of  pen- 
made  illuminated  works  and  typographic 
works  of  the  15th  Century.  In  this  section 
are  specimens  of  the  work  of  all  the  early 
printers  beginning  with  Gutenberg. 

Among  the  books  in  this  section  are  many 
landmarks  in  the  history  of  printing :  the 
first  book  completed  on  the  printing  press 
without  the  aid  of  the  illuminator ;  the 
books  originating  the  Coster-Gutenberg 
controversy ;  the  first  book  printed  on  a 
cylinder  press;  the  first  book  having  a  title 
page — a  large  and  valuable  collection.  Also 
included  is  the  first  book  printed  by  Ben¬ 
jamin  Franklin  in  this  country  “History  of 
the  Rise  and  Prog^ress  of  the  Christian 
People  Called  Quakers.”  This  book  bears 
the  imprint  of  Samuel  Keimer  in  Second 
Street  in  Philadelphia.  The  book  was 


Carbon  Coated  Safety  Printing  Papers 

Carbonized  Bond  and  Safety  papers  that  are  REALLY  CLEAN. 
Manufactured  particularly  for  printed  forms  used  in  connection  with  the 
new  Social  Security  payroll  record  systems. 

Typewriter,  pencil  and  hectograph  carbon  papers  of  all  kinds.  Write 
us  about  your  duplicating  problems. 

THE  GENERAL  MANIFOLD  AND  PRINTING  COMPANY 

_ Main  office  and  factory,  Franklin,  Pa. _ _ 


started  by  Keimer  and  finished  by  FrankKn 
In  adjoining  cases  of  this  section  are  the 
famous  Schoeffer  Canon  Missae  (1458)  and 
a  leaf  from  the  Gutenberg  Bible. 

Presenting  a  marked  contrast  to  con¬ 
temporary  issues  is  the  collection  ^  early 
type  specimens,  including  the  first  ty^ 
specimen  issued  by  Caslon  in  1734.  Among 
the  large  collection  of  autograph^  letten 
from  eminent  printers  is  a  communication 
from  Benjamin  Franklin  to  Caslon  with 
reference  to  the  purchase  of  type  for  Frai- 
lin’s  grandson.  There  are  over  two  hundred 
autographed  letters  in  this  section  dating 
back  to  1573  (Paolo  Manutio). 

_  The  collection  of  ancient  printing  and 
binding  implements,  composing  sticks,  copy 
holders,  type_  moulds,  type  measuring  instm- 
ments,  matrices,  and  so  on,  tell  their  own 
story  of  the  difficulties  under  which  early 
printers  produced  their  masterpieces. 

The  typographic  library  was  founded  in 
1906  through  the  efforts  of  Henry  l^wis 
Bullen  and  the  American  Type  Founders. 


New  Paper  Drill 

Featuring  a  new  and  exclusive  device 
called  a  “One-Finger  Shift,”  and  an  en¬ 
larged  capacity  work  table  with  a  new 
type  of  facing,  the  Nygren-Dahly  Com¬ 
pany  of  218-230  N.  Jefferson  Street,  Chi¬ 
cago,  has  announced  a  new  Single  Spin¬ 
dle  Paper  Drill. 

The  “One-Finger  Shift”  is  a  sensitive 
latch-like  device  which,  under  a  slight 
pressure  of  the  operator’s  finger,  causes 
the  table  to  move  swiftly  from  stop  to 
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I  STEREOQUIP  Your  Plant  with  # 

The  Reliable  Mat  Molding  and  Casting  Units 

For  low  pla+e  costs — A  boy  can  operate  It 


A  Complet* 
Unit 

Sjjiown  Here 


Made  in 
All  Sizes 


Sold  by 

American  Typ* 
Founders  and 
all  responsible 
dealers. 

For  Complete 
Information  Use 
QUICK  NMIL 
COUPON  No.  17 


EOTYPE  EQUIPMENT  COMPANY 

3630-32  Lincoln  Ave  Chicago  III 

PIONEER  BUILDERS  OF  MODERN  STEREOTYPE  EQUIPMENT 


Ca±t^7. 


the  back  on  any  class 
of  work  for  binding  and 
edging. 


The  Brackett  Stripping  Machine  Co. 


b08  S.  Dearborn  St.  Clucaqo,  III 

28  W.  23rd  St.  New  York  City.  N.  Y 


Stop  sending  work  outside  your  plant.  Don’t  waste 
time  and  money  on  laborious  band  operations.  A 
Brackett  Stripping  Machine  in  your  plant  wil 
turn  dozens  of  irksome,  tedious  difficult  jobs 
into  easy  profits.  For  reinforcing  end 
sheets  and  sections,  tipping  inserts  in* 
r  ’  ~  side,  or  at  front  or  back  to  the  outside 
of  sections,  binge  covers,  hinge  sheets  for  loose 
leaf  binding,  applies  tape  flat  at  any  position 
on  a  sheet,  and  around 


Write  for  literature  and  full  detailg  today. 
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NO  OTHER  COMPOSI NG  MACHI NE  MOTOR 
HAS  ALL  OF  THESE  ADVANTAGES  .  .  . 

OFFSET  MOTOB 


CUSHMAN 


The  Cushman  Offset  Motor  has 
these  exclusive  features : 


1.  It  saves  35  to  50%  on  current. 

2.  Its  pinion  can  be  removed  by  taking  out 
three  cap  screws. 

3.  It  can  be  Installed  In  10  minutes. 

4.  Needs  little  attention. 

5.  Has  three -point  sus¬ 
pension  and  Is 
offset. 

6.  Has  DC  brush¬ 
es  and  back  oil 
ring  Immedi¬ 
ately  accessi¬ 
ble. 

7.  Its  large  gear 
can  easily  be 
removed  by 
loosening  a 
clamping 
screw  and 
pulling  off. 

We  suggest  that  you  let  us  send 
you  a  Cushman  Offset  Motor  on 
trial. 

Motors  are  furnished  for  DC  and 
AQ  in  all  voltages  and  phases. 


CUSHMAN  ELECTRIC  COMPANY 

69  South  Main  St.  Concord,  N.  H. 


INSIST  ON  CRAFTSMEN 


VICTOR  IMPROVED 
MITERING  MACHINE 


Designed  and  built  for  speed, 
accuracy  and  long  wear.  Its 
many  new  features  make  it  the 
outstanding  mitering  machine 
on  the  market  today. 

Aak  Your  Dealer  or  Write  Direct  to 

CRAFTSMEN  MACHINERY  CO. 

307  Atlantic  Ave.  Boston,  Mass. 


GET  THE  BEST  FOR  LESS 


stop  for  each  successive  hole  to  be  drill«i 
\  conveniently  located  at  the  froS: 
side  left  hand  corner  of  the  worlr 
immediately  under  the  natarar^Sf 
of  the  operator’s  left  hand.  ^  ° 

It  is  explained  that  pressure  on  thU 
latch  actuates  a  clock-spring  tension  coil 
which  automatically  shifts  the  table  tn 
the  next  drilling  position.  The  action  is 
like  that  which  occurs  on  a  typewriter 
when  the  tabular  key  is  used;  and  it  is 
said  to  bring  a  new  measure  of  speed  and 
accuracy  to  single  spindle  drilling. 

^  It  is  pointed  out  that  with  this  mov¬ 
ing  table  it  is  unnecessary  to  handle  the 


Single 

Spindle 

Paper 

Drill 


stock  at  any  time  after  it  has  once  been 
placed  against  the  gauges.  This  feature, 
it  is  said,  eliminates  the  possibility  of 
stock  shifting  and  other  inaccuracies 
which  are  always  a  hazard  when  stock 
must  be  shifted  by  hand. 

The  maker  also  states  that  this  new 
device,  by  keeping  the  table  controlled 
under  a  constant  forward  tension,  holds 
it  firmly  against  the  gauges  with  positive 
exactness,  thus  eliminating  any  chance  of 
“off-center”  drilling. 

The  new  table  measures  2r'x26''  and 
permits  ^drilling  to  22"  extreme  outside 
centers.  It  is  faced  with  a  new  type  of 
composition  combined  with  nietal  base,  a 
feature  which  makes  for  rigidity,  provides 
against  the  problem  of  rust  and  assures 
a  permanently  smooth  working  surface. 
The  entire  mechanism  of  this  new  drill 
operates  on  roller  bearings. 


Invisible  Color  Idea 

E.  E.  Brogle  &  Co.,  Inc.,  52  East  19th 
Street,  New  York  City,  are  introducing  a 
new  feature  for  advertisers  in  the  Invisible 
Color  Process  which  is  a  method  of  han¬ 
dling  color  in  illustration  or  desigpi-  The 
patent  rights  are  exclusive  with  the  Brogle 
Co.  and  consists  of  a  process  which  changes 
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the  appearance  of  a  black  and  white  sub¬ 
ject  to  a  full  color  reproduction  by  the  sim¬ 
ple  application  of  water  to  the  printed  sur¬ 
face  or  design.  According  to  the  company, 
the  application  of  this  idea  is  particularly 
suitable  for  advertisers  who  are  seeking  a 
novelty  which  will  lengthen  the  life  of  a 
printed  piece  by  making  it  an  interesting 
plaything  especially  for  children,  or  for  con¬ 
sumer  consumption.  The  new  direct  ad¬ 
vertising  division  of  Brogle  &  Co.,  under 
the  direction  of  Mr.  Richard  Messner,  is 
launching  a  special  campaign  to  introduce 
this  novel  and  practical  idea. 


**Rag  Continent  Jungles” 

L.  L.  Brown  Paper  Company,  Adams, 
Mass.,  is  distributing  to  those  interested  a 
unique  booklet  entitled  “Blazing  a  Trail 
through  Rag  Continent  Jungles.” 

As  the  title  indicates,  the  booklet  pre¬ 
sents  rag-content  papers  as  a  vast,  be¬ 
wildering  continent  which  teems  with  pit- 
falls  for  the  average  consumer.  Develop¬ 
ing  this  theme,  it  states  that  the  term  “rag- 
content”  is  ambiguous  and  hence  bewilder¬ 
ing.  To  support  this  contention,  it  de¬ 
scribes  a  number  of  factors  which  make  it 
very  difficult  to  select  accurately  among 
the  various  rag-content  grades,  with  the 
result  that  such  papers  are  not  used  as  effi¬ 
ciently  or  extensively  as  their  qualities 
warrant. 

Among  the  jungles  of  the  Rag  Continent, 
the  booklet  points  to  the  fact  that  there 
are  no  less  than  seven  grade  levels  of  rag- 
content  papers  as  determined  by  percent¬ 
ages  of  rags.  As  the  term  “rag-content” 
applies  just  as  much  to  the  lowest  of  these 
grades  (the  25%  level)  as  to  the  highest 
(the  100%  rag  papers),  it  is  as  confusing 
and  misleading  as  the  word  “woolen.” 

'  The  booklet,  which  is  profusely  illus¬ 
trated,  cites  the  “jungle”  perils  and  blazes 
a  trail  for  the  paper  user  so  that  he  may 
avoid  the  perils.^  This  is  a  commendable 
piece  of  advertising  work  on  the  part  of 
L.  L.  Brown  Paper  Co. 


.  Describes  Intertype  Routine 

A  twelve-page  special  article  in  “Amer¬ 
ican  Business,’*  entitled  “Management 
Methods  Used  in  the  Current  Intertype 
Modernization  Program,”  carries  thirty 
pictures  of  Intertype  factory  and  office 
departments,  with  a  detailed  description 
of  some  of  the  modem  methods  and  equip¬ 
ment  employed  to  keep  track  of  details 
in  the  manufacture  and  distribution  of 
Intertype  machines  and  supplies.  Special 
emphasis  is  given  to  the  Intertype  meth¬ 
ods  employed  to  prevent  errors  in  the 
handling  of  orders  and  machines,  parts, 
and  matrices. 


COST  CUTTER  SAWS 

"for  greater  composing 
room  efficiency  .  . 


Adaptable  to  any  plant  great  or 
small.  So  closely  priced  you  can¬ 
not  afford  to  be  without  one.  They 
embody  many  patented  and  me¬ 
chanical  features  not  found  in  any 
other  machine. 


A  printer  who  is  interested  in  efficient 
and  speedy  production  will  soon  know 
through  the  use  of  the  MODEL  B  COST 
CUTTER  SAW — illustrated — that  this 
machine  will  do  all  that  we  claim  for  It. 

• 

OTHER  MODELS  TO  MEET  ALL 
PRINTING  OFFICE  NEEDS 

e 

For  Complete  Information  Use 
Quickmail  Coupon  No.  16 


Write  for  complete  defcription  and  prices. 

C.  B.  NELSON  &  COMPANY 

720  S  Dearborn  Street  Chicago 
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PRESSROOm 

HERORCHES 

TNC  r*INTf*S'  FtICND 

^  DOSE:  One-half  teaspoon- 
ful  per  pound  of  ink — and 
PgJl  your  offset,  picking,  poor 
Ipl  ink  distribution,  smutti- 
f  ness,  mottling,  streaky 
a  printing  and  sticking  sheet 
a  troubles  are  over. 

=3  "DOC”  is  made  on  the 
new  "Perfect  Suspension” 
^  principle  and  shouldn’t  be 
!  .  confused  with  the  old  com- 
y)  pounds.  Try  "DOC”  today, 
i.  )  You  will  not  be  sorry. 

II  NEWBERRY  INK 
ft  COMPOUND,  INC. 

^  Hartford  City,  Ind. 

YOU*  OUNCE  o»  PREVENTION 


MEGILL'S 

GAUGE  PINS 

The  Spring  Tongue  Gauge  Pin 

(Regiatered  If.  5.  Pat.  Off.) 


Price  $1 .80  doz.  50c  set  of  3 

Holds  securely  Best  Gauge 

Pin  made. 

SOME  OF  OUR  OTHER  DEVICES 

Automatic  Side  Gauge  B6.00  ea. 

Gripper  Fingers  60c  ea. 

Gripper  Cross  Bars  $1.75  &  $2.00  ea. 
Double  Grip  Gauge  $1.75  set 

Extension  Feed  Guide  $1.75  set 

Original  Steel  Gauge  Pin  75c  doa. 

Flexible  Gauge  Pin  75c  doa. 

Complete  Circular  on  request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


Shotcg  Large  Type 

The  American  Wood  Type  Mfg.  Co 
with  offices  at  270  Lafayette  Street,’  New 
York  City,  and  608  South  Dearborn  Street 
Chicago,  has  produced  a  catalogue  showing 
the  latest  type  designs  in  sizes  larger  t^n 
can  be  had  in  Monotype,  Ludlow,  or  foun- 

IIRRRRR^R 

dry  type.  Among  the  faces  shown  arc  some 
similar  to  Futura,  Kabel,  Umbra,  Neu- 
land,  Trafton  Script,  Signal  Black,  Ultra 
Bodoni,  Cooper  Black,  Stymie,  Gillies 
Gothic,  and  plain  Gothic.  Showings  are  in 
120  pt.,  144  pt.,  180  pt.,  240  pt.  and  larger. 
A  feature  is  the  service  offered  to  printers 
who  desire  to  purchase  sorts  or  fonts  from 
stock. 


Interesting  Newspaper  Exiubit 

An  exhibition  of^  color  printing  in  news¬ 
papers,  with  specimens  dating  from  the 
beginning  of  the  century  to  the  present, 
has  been  gathered  for  display  in  the  gal¬ 
leries  of  N.  W.  Ayer  &  ^n,  Inc.,  Phila¬ 
delphia. 

The  exhibits  cover  particularly  the  de¬ 
velopment  of  the  four-color  process  and 
color  gravure.  Their  purpose  is  to  show 
the  steady  increase  in  use  of  color  and  the 
important  position  it  now  has  assumed  in 
American  newspapers.  More  than  500  daily 
papers  of  this  country  now  use  color  print¬ 
ing  regularly. 

Beside  the  Sunday  supplement  pages  of 
the  early  nineteen  hundreds,  with  their 
color  embellishment  but  invariable  use  of 
black  and  white  illustration,  there  have  ’ 
been  displayed  the  brilliant  newspaper 
magazine  pages  of  1937,  some  of  them  pro¬ 
duced  from  color  photography  and  others 
from  color  drawings. 

The  development  of  the  color  gravure 
process  is  shown  graphically  step  by  sttib 
from  the  original  artist’s  drawing,  then 
color  separation  and  on  through  plate  pro¬ 
duction  and  publication  proofs.  Included 
in  this  display  which  includes  lx)th  feature 
pages  and  advertising,  are  examples  of  the 
plan  used  by  N.  W.  Ayer  &  Son,  Inc.,  by 
which  color  gravure^  plates  for  advertising 
now  are  produced  in  one  plant  and  fur¬ 
nished  to  all  newspapers  on  the  schedule, 
saving  time  and  producing  more  uniform 
results. 

The  four-color  process  has  been  illus¬ 
trated  much  in  the  same  fashion,  with  the 
display  including  original  drawings,  color 
separations,  proofs,  comprehensive,  color 
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engravings  and  finally  the  plates  ready  for 
high  speed  rotary  presses. 

Another  feature  of  the  exhibition  is  a 
collection  of  pages  from  metropolitan  pa¬ 
pers  in  which  spot  color  printing  now  is 
being  used. 

It  is  planned  to  place  the  exhibition  on 
display  in  other  metropolitan  cities. 


Adds  Hoe  Equipment 

The  Boston  “Globe”  has  ordered  from 
R.  Hoe  &  Co.,  Inc.,  a  new  Hoe  Vertical- 
Type  Super- Production  Octuple  Press, 
with  a  new  Super-Production  Double 
Former  Folder,  to  supplement  its  present 
Hoe  equipment. 

This  press  will  incorporate  all  of  the 
latest  improvements,  such  as,  instantane¬ 
ous  plate  lock-up,  patented  automatic 
pump  system  of  ink  distribution,  with 
crank  shaft  ink  motion  drive  and  forced 
feed  lubrication. 

The  press  will  be  added  to  a  Hoe 
Vertical-Type  Super-Production  Octuple 
converting  it  into  an  8-unit,  two  folder 
line,  all  mounted  on  an  extra  heavy  sub¬ 
structure.  The  entire  8-unit  line  will  be 
equipped  with  Hoe  3-arm  reels  with  elec¬ 
trically  controlled  automatic  tension  de¬ 
vices  and  Hoe  high  speed  pasters. 

This  press  will  be  of  the  very  latest 
in  newspaper  press  design  and  construc¬ 
tion,  similar  to  the  Vertical-Type  Super- 
Production  units,  installed  in  the  Phila¬ 
delphia  (Pa.)  “Record,”  Cleveland  (Ohio) 
“Plain  Dealer,”  New  York  “Sun,”  New 
York  “World-Telegram,”  and  other  plants 
here  and  abroad. 

The  Pittsburgh  (Pa.)  “Post  Gazette” 
recently  placed  an  order  with  R.  Hoe  & 
Co.  Inc.,  for  12  new  Hoe  Arched  Type 
Super-Production  Units  with  3  new  Su- 
per-Productioti  Double  Former  Folders. 

The  12  units  will  be  arranged  all  in 
one  line,  mounted  on  an  extra  heavy  cast 
iron  substructure  for  underneath  roll  feed 
and  will  have  provision  for  the  attach¬ 
ment  of  color  facilities  in  the  future. 


District  Conference 

The  Fifth  District  Conference  of  the 
International  Association  of  Printing 
House  Craftsmen  will  be  held  in  Indianap¬ 
olis  at  the  Clay  pool  Hotel  on  May  14  and 
IS,  and  will  bring  together  approximately 
1,000  men  and  women  from  the  nine  clubs 
of  the  district. 

Plans  have  been  completed  for  one  of 
the  most  unusual  conferences  held  by  the 
district,  with  special  emphasis  to  be  put 
upon  the  educational  and  “brass  tacks” 
features  of  printing  craftsmanship.  Under 
the  direction  of  Joseph  F.  Lutes  of  Indi¬ 
anapolis,  district  president,  committees 

Use  QUICKMAIL  Coupon  No.  20 
for  Counter  Information 


MAKE 

100%  PROFIT! 

on  your  investment 
on  every  sizeable  run 


with  Counters 
by  REDINGTON 

You  may  buy  Redington  Counters  for 
as  little  las'  ,$6.25  and  as  much  as  $10.00. 
But  whichever  model  your  printing 
presses  require,  this  small  investment 
will  return  its  cost  every  sizeable  run— 
by  eliminating  help  now  doing  hand 
counting— by  reducing  profit-robbing 
over-runs  to  a  minimum.  Counter  to  fit 
practically  all  presses.  Your  dealer  hat 
them  or  write  us. 

MODEL 

for  all  models 
of 

Chandler 
& 

Price  and 
Kluge 
Presses 


Accessible 
Compact 
Durable 

F.  B.  REDINGTON  CO. 

Makers  of  Counters  Since  1906 
110  8.  Sangamon  St.  CHICAGO,  ILL. 


REDINGTON 

COUNTERS 


00  I 


The  Graphic  Arts  Monthly 


PROFITS  in  PRmTING^^ 

are  assured  the 
printer  with 
>  U  equipment  eep*> 
cially  designed 
and  built  to  do 

* —  - -  specialized  work 

in  less  time  and  with  greater  production. 

Whatever  may  be  your  problems  as  to 
equipment  for  specialized  printing,  such  as 
tickets,  multicolor,  glassine,  cellophane,  roll 
feed  work,  and  so  on,  you  will  find  our  en* 

Sneering  department  willing  to  help  you 
id  a  solution. 

BOYAR-8CHULTZ  CORPORATION 
2110  West  Walnut  Street  Chicago,  III. 


have  worked  out  “something  different”  in 
a  conference  program. 

Every  registrant  of  the  nine  clubs  will 
be  asked  to  share  in  “round  table”  dis- 
cussions  and  demonstrations  of  advanced 
ideas  in  printing  craft  activities,  and  a 
“give  as  well  as  get”  emphasis  will  be 
stressed  in  the  “brass-tacks”  sessions. 

More  than  500  delegates  are  expected 
to  register  at  the  Claypool  Hotel  for  the 
two-day  conference.  Clubs  of  the  Fifth 
District  to  be  represented  will  be  Cleve¬ 
land,  Cincinnati,  Columbus  and  Dayton 
O.;  Detroit  and  Grand  Rapids,  Mich.; 
Louisville,  Ky. ;  Pittsburgh,  and  Inian- 
apolis. 


LOW-GOST  FILES  FOR  CUTS, 

CBIUIDTrCAND  DOZENS  OF 
tfiililAllLdoTHER  USES 

are^ch^pest^^ 
fumifhed.  Use 

folder:  or  send  50c  (stamps  your  present 
or  coin)  for  3  useful  samples,  shelving. 

DANDY  STORAGE  FILE  COMPANY 

1103  First  Street  Wausau,  Wis. 


ISeic  Saw  and  Miterer 

The  Precision  Printers  Equipment  Co., 
3252  North  Cramer  Street,  Milwaukee! 
Wis.,  announces  the  new  Somitrim  compos¬ 
ing  room  saw  and  miterer,  which,  accord- 


Our  42nd  Year 

E.  C.  SCHULTZ  &  CO. 

Specializing  in 

Catalog  and  Annual 
Covers 

RD  AQQ  STAMPING  niF^ 

DKAjoembossing  L/ICO 

529  S.  La  Salle  St.  Chicago,  III. 


Covorwcll 
Priniind  Inki/’ 


MANUFACTURED  BY 

J^artin  Driscoll  &  Co. 


CHICAGO 


ing  to  the  announcement,  “any  large  or 
.small  printing  plant  can  well  afford.”  The 
company  has  used  high  quality  of  work¬ 
manship  and  material  in  making  up  the 
saw,  which  is  sturdy,  accurately  machined, 
quick  acting,  silent  and  safe. 

The  company  manufactures  also  the 
Precision  hand  miterers  and  lead  cutters. 


DON’T  THBOW 

li%  to  35%  PBOFIT 


Note:  Here’s  a  typical  Ever  Ready  Value 
— a  label  the  size  of  this  coupon,  printed 
in  one  color — your  copy  and  arrangement 
— 5000  for  only  $3.00,  list  price! 


I  a  new  steel  cabinet  stand,  specially  de¬ 
signed  to  accommodate  the  Hammond 
Bench  TrimOsaw. 

iThe  manufacturers  state  this  new  stand 
is  of  solid,  substantial  pressed  steel  con¬ 
struction  throughout,  provided  with  large 
metal  chute  and  commodious  storage 
compartment.  Also  that  it  is  neatly 
painted  to  match  the  TrimOsaw,  the  whole 
forming  a  very  attractive  unit. 

It  is  further  stated  the  cost  of  this  new 
accessory  is  very  little,  considering-  the 
conveniences  it  affords. 
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ffew  Stand  for  TrimOsaw 

The  Hammond  Machinery  Builders, 
r  of  Kalamazoo,  Michigan,  announce 


(School  Holds  Open  House 

The  Chicago  School  of  Printing  held 
open  house  the  evening  of  March  19  for  the 
many  members  and  friends  of  the  school 
at  its_  new  location — 610  Federal  Street. 
The  visitors  were  very  favorably  impressed 
with  the  modern  letterpress  and  offset 
equipment  being  operated  by  the  students 
j  and  with  the  attitude  shown  by  the  stu- 
;  dents  in  the  lecture  room.  Lester  A.  Rep- 
i  pert  is  director  of  the  school. 

1 


to  the  FOUR  WINDS! 


You  Do  That  Every  Time  You 
Pass  Up  a  LABEL  Order 

A  Send  Those  Difficult  Orders  to 
Ever  Ready 

A  Your  Profit  and  Protection 
Assured! 

Let’s  be  frank  about  this  label  business,  Mr. 
Printer !  Much  of  it  is  difficult  and  unprofit¬ 
able  for  you.  Yet  you  don’t  have  to  throw 
away  label  business  I  Each  label  order  you 
handle  is  an  introduction  to  a  printing  ac¬ 
count.  What’s  more,  each  label  order  can 
mean  25%  to  35%  PROFIT  TO  YOU. 

5,000  PRINTERS 

CAN'T  BE  WRONG! 


CWhat  5000  printers  from  coast  to  coast  are 
now  doing,  you  can  do  too!  They  are  cash¬ 
ing  in  on  the  EVER  READY  PRINTERS’ 
PROFIT  PLAN  which  puts  men.  machines 
and  material,  exclusively  devoted  to  labels  at 
their  command — ^working  for  their  profits  and 
protection.  Put  this  plan  to  work  for  you. 
Get  full  details  by  mailing  in  attached  coupon 
now! 

Send  for  Printers'  Profit  Plan 

EVER  READY  LABEL  CORP. 

141-156  E.  25th  St.,New  York,  N.Y. 


Ever  Ready  Label  Oorp., 

141  E.  25th  6t.,  N.  Y.  City. 

Dept.  GM47 

> 

Send  me  full  details  of  your  PRINT- 

BRS’  PROFIT  PLAN.  (No  ohliga^ 

tion  of  course. ) 

H 

o 

Individual _ _ _ _  -- 

U 

P’irm  _ _ 

5 

Address . . .  . 

■IBP 
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LEIMAM  BROS. 
Patented  Rotary 

JUBPDMPS 

Used  on  all  the  best 
Feeders.  Vaouum 
Frames,  Linotype 
Mould  Cooling,  8ter^ 
otype  Melters,  Ink 
Dryers. 


TAKE  UP  THEIR  OWN  WEAR 

LEIMAN  BROS. 


142  Christie  8t. 
Newark,  N.  J. 
SPECIFY  THEM  ON  ALL 
NEW  EQUIPMENT 


THE  WORLD’S  GREATEST 
BUSINESS  OARD  SALESMAN 

Automatic  Pull* Tab  Patented 
Card  Case  made  of  Genuine 
Leather  in  Black  or  Tan. 

Will  Imprint  your  firm  name  In 
quantities  of  50  and  up. 

With  trial  order  will  Include  free 
accurate  postal  scale  or  Driver’s 
License  Key  Case. 

Send  I5e  for  sample 


BOS1IFEI.T  SALES 
740  N.  Plankiiitoii 


EUTLDERSf  Ino* 
Milwaukee,  Wla. 


E.  F.  SULLIVAN,  Foreman  of  The 
Northville  Record,  Northville,  Mich., 
writes  that  he  is  very  well  pleased  with 

The  Practice  of  Presswork 

By  Craig  R.  Spicher 

A  limited  number  of  copies  as  a  special 
service  at _ _ .$4.00 

Send  Money  teith  Order 

GRAPHIC  ARTS  PUB.  CO. 

608  SouHi  Dearborn  Street,  Chicago 


Step  Toward  Stabilization 

The  publication  of  “Production  Stand 
ards  and  Economic  Cost  Values.”  bv  VrJ 
W.  Hoch,  U.T.A.  production  and  techni 
cal  expert,  marks  the  first  step  in  tii. 
U.T.A.  Stabilization  Program  authorized 
at  the  Golden  Jubilee  Convention  held  last 
year  in  Cincinnati. 


This  book  is  intended  as  a  management 
aid  in  the  conduct  of  the  printing  business 
Examination  reveals  the  economic  hourly 
cost  rates  for  each  operation  and  cost  cen¬ 
ter  shown.  The  resultant  economic  cost 
values  are  based  on  the  production  stand¬ 
ard  units  in  the  “Standard  Book  on  Esti¬ 
mating  for  Printers”  and  on  the  hourly 
costs  compiled  from  cost  records  of  the 
printing  industry  published  in  “Ratios  for 
Printing  Management.”  Both  of  these 
books  are  published  by  the  U.T.A. 

“Production  Standards  and  Economic 
Cost  Values”  has  been  sent  to  all  members 
of  the  U.T.A.  and  Secretaries  of  affiliated 
local  printers’  associations.  Non-members 
may  obtain  copies  at  five  dollars  per  copy. 


Banquet  of  Ten-Year  Club 

The  first  banquet  meeting  of  the  Day- 
ton  Rubber  Manufacturing  Company’s 
Ten- Year  Club  was  held  in  the  Dayton 
Biltmore  Hotel,  on  March  12. 

The  banquet  was  attended  by  ^  147  of 
the  Company’s  oldest  etnployees,  in  point 
of  service.  Employees  in  the  service  of 
the  Company  ten  years  or  longer  are  eligi¬ 
ble  for  membership  in  the  club. 

The  climax  of  the  meeting  was  reached 
with  the  presentation  of  service  emblems 
— beautiful  gold  pins  bearing  the  company 
emblem  and  the  number  of  years  each  in¬ 
dividual  has  been  with  the  company.  Four 
members  in  the  25-year  group  received 
diamond  service  emblems. 

Factory  Superintendent,  H.  S.  Moora- 
dian,  himself  a  25-year  man,  acted  as 
master  of  ceremonies.  Addresses  _  were 
given  by  A.  L.  Freedlander,  president; 
C.  E.  Hooven,  vice-president;  Wm.  G. 
Pickrel,  member  of  board  ‘Of  directors, 
and  .Dusty  Miller,  noted  humorist. 


Brochure  on  Decalcomania 

“One  of  the  Most  Widely  Used  But 
Least  Known  Products”  .  .  .  This  is  the 
way  Meyercord  Co.,  Inc.,  208  West  Wash- 
ingrton  Street,  Chicago,  manufacturers  of 
decalcomanias  for  business  and  industrial 
fields  since  1894,  approaches  the  subject  of 
their  current  brochure,  a  handome  and  elab¬ 
orate  volume  of  104  pages,  beautifully  il¬ 
lustrating  and  describing  the  story  of  de¬ 
calcomania.  The  brochure  shows  specimens 
and  product-in-use  photographs  of  an  aston¬ 
ishingly  wide  variety  of  decalcomania  prod- 
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ftj-  it  also  pictures  working  scenes  in  the 
uwercord  plant  showing  the  30  or  more 
^  who  originate  new  designs,  and  the 
details  of  production.  The  litho- 
^pbic  process  is  used  exclusively  by 
Styercord,  and  is,  in  fact,  responsible  for 
AeWjof  quality  production  in  this 

itii 

Acme  Wood  Type  Catalogue 

Acme  Wood  Type  &  Manufacturing  Co., 
(1  Beekman  Street,  New  York  City,  has 
r«*ntly  issued  its  catalogue  No.  20,  a 
keautiful  thirty-two  page  book,  bound  in 
a  very  attractive  two-color  cover.  Over  200 
large  display  lines  ranging  from  4  picas  to 
36  picas  in  height  are  shown.  Included  are 


tbf  very  latest  wood  type  designs  along 
with  the  Gothics.  Various  figure  designs 
in  different  sizes ;  new,  copyrighted  novel¬ 
ties,  n^ely,  “Combo-figures”  (consisting 
of  sectional  price  figures  composed  of  two 
pieces),  “Link-a-types”  (series  of  black 
and  white  cuts  of  words  like  “Dance”  and 
"Sale”)  and  “Pep-o-cuts”  (attractive  pan¬ 
els  for  “specials”  on  circulars,  and  so  on) , 
are  also  shown. 

Technical  Conference 

The  Graphic  Arts  Technical  Confer¬ 
ence  will  be  held  May  6  to  8  at  the  Hotel 
Commodore,  New  York  City  under  the 
auspices  of  the  Graphic  Arts  Division  of 
the  American  Society  of  Mechanical  En¬ 
gineers  and  the  Graphic  Arts  Research 
Bureau.  John  Clyde  Oswald,  secretary 
of  the  G.  A.  R.  B.  states  that  the  confer¬ 
ence  will  be  open  to  all  interested  in  the 
technical  advancement  of  the  industry. 
On  the  opening  day  of  the  conference 
those  attending  will  visit  the  R.  Hoe  & 
Co.  plant  where  there  will  be  a  demonstra¬ 
tion  of  high-speed  newspaper  unit  print¬ 
ing  and  posting — 55,000  copies  has  been 
wanged;  and  also  inspection  of  the  man¬ 
ufacturing  facilities  of  the  company  for 
the  production  of  heavy  duty  printing 
machines. 


SWITCH 

TO  METAL  BASE 
PLATE  MOUNTING 


SPEEDY  LOCK  UP 
PRECISION  REGISTER 
MAXIMUM  ECONOMY 

•  Maximum  press  room  economy 
starts  with  discarding  antiquated 
and  faulty  lock-up  methods  for  gen¬ 
uine  PMC  metal  bases.  PMC  means 
extra  strength  and  endurance  for 
long  life  service  — and  complete  profit 
protection  for  all  printing  jobs . 


9  Write  lor  catalog  desenoing  the  lime  and  money  saving 
advantages  of  genuine  PMC  metal  plate  .nounting  systems. 


•UJflRnOCK.^ 

4^4  MtTAL  SLOCKS 


ji*ST€R.LinG* 

TOGCLS  S4SKS 


THE  PRINTING  MACHINERY  COMPANY 

436  COMMERCIAL  SQUARE  •  CINCINNATI.  OHIO 
23  East  2Gfh  Street  •  •  New  York,  N  Y 

20  West  Jackson  Blvd  •  Chicaqo,  Illinois 


The  Graphic  Arts  Monthly 


MAKATAG  TAG 

PATCHING  MACHINES 

• 

No  matter  what  your  tag  or 
envelope  patching  require¬ 
ment  may  be,  there  is  a 
Makatag  Machine  to  meet 
it  .  .  .  efficiently  and  eco¬ 
nomically. 

Write  today  lor  llteratnro 


Permanent  Package  Exhibit 

A  permanent  International  Package  Ex 
hibition  was  opened  recently  at  the  new  of* 
fices  of  the  Container  Corporation  of  Amer 
ica,  420  Lexington  Avenue,  New  York  City 
It  is  being  conducted  under  the  personal 
direction  of  Walter  P.  Paepcke,  president 
of  the  company. 

The  exhibit  is  a  representative  collection 
of  containers  gjathered  from  many  parts  of 
the  world  and  includes  both  retail  paclages 
and  shipping  cases. 

A  feature  of  the  reception  room,  which 
was  especially  designed  to  house  this  ex¬ 
hibit,  is  a  series  of  murals  execut^  by 
Wayne  Colvin,  showing  in  diagrammatic 
technique  the  sources  of  raw  material,  the 
processes  of  manufacture,  and  the  eventual 
destination  of  the  company’s  paperboard. 

Special  display  cabinets  in  blonde  woods, 
walls  of  glass  brick,  indirect  lighting,  and 
built-in  lounges  give  a  fresh,  modern  set¬ 
ting  for  the  exhibition. 


MAKATAG  MANUFACTURING 
CORPORATION 

BEADING  MASSACHUSETTS 


SRUE  80^  witi. 

Hill  SPEEDV-PUnCM 

PAPER  DRILL 


Bench  Model  .  $115.00 
Floor  Model  .  .  $130.00 
Attachments  Extra 
Write  for  complete  circular 

HARRY  S.  HILL  MFC.  CO.,  INC. 

1 500  H.  W.  20TH  AVE.,  PORTLAND,  ORE. 


Installs  Larger  Ionic 

The  New  York  Herald  Tribune,  three 
time  winner  of  the  Ayer  trophy  for  typo¬ 
graphic  ^cellence  among  daily  newspapers 
of  America  and  now  the  permanent  pos¬ 
sessor  of  that  trophy,  has  changed  to  a 
larger  size  of  Linotype  lonic^  for  body  mat¬ 
ter.  Although  point  Ionic  on  a  7  point 
slug  was  formerly  used  for  news  body  mat¬ 
ter,  the  paper  now  sets  such  matter  in  7 
point  Ionic  on  a  7%  point  slug.  Editorial 
columns  are  being  set  in  7  point  Ionic  on 
a  9%  point  body.  Seventy  fonts  of  Ionic 
have  been  installed — sixty  of  the  7  point 
and  ten  of  the  7J4  point. 

Another  recent  large  installation  of  Lino¬ 
type  Ionic  has  been  made  by  the  Newark 
(N.  J.)  Evening  News,  which  has  put  in 
thirty-two  fonts  of  554  point  Ionic  with 
short  descenders  for  the  setting  of  classi¬ 
fied  ads  and  market  quotations  on  a  5  point 
slug — fourteen  lines  to  the  inch. 


Joint  Lithograph  School 

The  Lithographic  Technical  Foundation, 
Inc.,  220  East  42nd  Street,  New  York  City, 

■  and  the  New  York  Trade  School,  304  East 
67th  Street,  Nevv  York  City,  have  recently 
effected  cooperative  arrangements  for  trade 
school  purposes.  This  move  is  believ^  to 
be  the  first  instance  of  joint  sponsorship  of 
a  plan  for  the  education  of  apprentices  in 
the  lithog^raphic  industry.  Courses  are  to 
be  offered  in  all  phases  of  camera  work,  off¬ 
set-press  work,  stripping,  retouching,  press- 
plate  making,  hand-transferring  and  prov¬ 
ing.  Among  manufacturers  who  have 
donated  lithographic  equipment  to  the 
school  are  R.  Hoe  &  Co.,  and  Harris-Sey- 
bold-Potter  Co. 
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Plolan  Speed-Line  Caster 

The  Nolan  Machinery  Corp.,  Rome,  N. 
Y  recently  announced  its  new  Speed-Line 
a  page  flat  caster.  Designed  for  type- 
Lh  or  shell  castings,  shifts  are  possible 
S^thout  mechanical  change,  the  manufac¬ 
turers  state.  Platens,  regularly  furnished 
to  cast  up  to  18x25  inches  including  head, 
open  28  }4  inches  above  the  floor,  which  the 


Nolan  Corp.  claims  is  the  most  convenient 
operating  position.  The  base  is  a  heavy 
one-piece  semi-steel  casting  completely  en¬ 
close.  The  melting  unit  is  built  in,  750 
lbs.  metal  capacity  and  said  to  be  low 
enough  for  easy  charging.  The  product  is 
regularly  furnished  with  tilting  type  pot 
pouring  from  the  bottom  through  a  special 
Kp  and  equipped  with  worm  geared  hand¬ 
wheel  control.  Top  of  pot  is  48  inches  from 
the  floor. 

Gas,  gasoline  or  electric  units,  with  or 
without  automatic  control,  are  available. 


Talks  to  Cleveland  Club 

“Forty-seven  Years  in  Color  Press 
Work”  was  the  subject  of  the  talk  given 
to  the  March  meeting  of  the  Cleveland  Club 
of  Prmting  House  Craftsmen  by  Christian 
Steidinger,  the  head  of  Steidinger  Press. 

Inc.,  New  York  City. 


M&H  $|00 

Handy  Font  I  postage 
Number  63 

Here  is  a  brand  new  border  design  that 
is  as  modern  as  next  year.  Similar  designs 
now  in  preparation.  Send  for  specimens. 


Mackenzie  &  Harris,  Inc. 

659  Folsom  Street  San  Francisco 

Enclosed  find  S - for  which  you  arc  to 

send  postpaid _ Handy  Fonb  No.  63. 

Name - 

Address - 
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The  *‘Orotype**  Machine 

A  recent  issue  of  “British  and  Colonial 
Printer  and  Stationer”  publishes  the  fol¬ 
lowing  relative  to  the  “Orotype”  machine: 

“For  the  production  of  typographic  text, 
the  customary  method  of  using  metal  in 
the  form  of  either  movable  types  or  slugs 
is  undoubtedly  the  best  for  ordinary  pur¬ 
poses.  Where,  however,  the  typographic 
matter  is  to  be  printed  through  the  medium 
of  a  photographically  reproduced  plate  or 
cylinder,  as  in  offset  or  photogravure,  the 
conditions  justify  the  efforts  of  those  in¬ 
ventors  who  have  for  long  been  trying  to 
find  means  for  getting  typographic  text  on 
to  a  plate  without  the  use  of  the  composi¬ 
tor’s  metals.  The  attempts  to  do  this  by 
photographic  means — with  photo-typeset¬ 
ting  machines — ^have  not  yet  achieved  com¬ 
mercial  success,  but  attempts  continue  in 
this  direction.  Commercial  practicability 
is,  however,  claimed  for  a  macMne  embody¬ 
ing  a  different  method  of  working,  the 
‘Orotype’. 

“The  ‘Orotype*  machine — for  line-com¬ 
posing  and  film-printing  as  explained  be¬ 
low — is  made  by  the  Swiss  Locomotive  and 
Machine  Works,  of  Winterthur.  It  is  a 
lineal  descendant  of  the  ‘Typary’  machine, 
which  aroused  much  interest  in  this  coun¬ 
try  when  it  was  shown  by  the  Typary  and 
Typon  Co.,  Ltd.  (of  Red  Lion  Passage, 
London,  E.C.4),  at  the  Printing  Exhibition 
of  1925.  That  machine  had  disadvantages 
on  account  of  which  it  failed  of  commer¬ 
cial  success,  but  those  disadvantages  have 
now  been  overcome  by  the  makers.  The  re¬ 
sult  is  the  ‘Orotype*  machine,  which  is  now 
in  practical  use  at  the  Ullmann  works, 
Zwickau. 

“The  machine  has  some  resemblance  to 
a  Linotype,  a  similar  keyboard  being  em¬ 
ployed  (there  are  121  keys),  but  the  ma¬ 
chine  is  lighter  and  simpler.  One  vital  dif¬ 
ference,  however,  is  the  fact  that  the  new 
machine  does  not  assemble  matrices  from 
which  slugs  can  be  cast,  but  instead  assem¬ 
bles  types  or  ‘patrices,*  from  which  the  ma¬ 
chine  prints  upon  film  (or  paper)  so  as  to 
provide  an  original  for  plate-making.  These 
patrices  are  assembled  one  line  at  a  time, 
the  line  being  immediately  justified  ^  in 
familiar  manner  and  brought  into  relation 
with  the  printing  apparatus.  An  adequate 
inking  system  is  embodied,  and  the  patrices, 
after  being  inked,  are  impressed  upon  the 
film  (usually  transparent  viscose),  which 
is  fed  from  a  roll.  The  film  is  printed  on 
both  sides,  provision  being  made  for  an  off¬ 
set  impression  of  the  line  to  be  applied  to 
the  back  of  the  film  in  register  with  the 
directly  printed  matter  on  its  front,  an  ex¬ 
pedient  whereby  increased  density  of  the 
image  for  photographic  purposes  is  ob¬ 


tained.  Distribution  of  the  patrices  U  o 
the  lines  familiar  to  Linotype  users. 

“The  line  is  set  up  in  view  of  the  on 
erator,  who  can  correct  as  he  goes  alone 
Pages  are  made  up  by  cutting  the  requird 
length  of  printed  film,  and  proofs  are  ob¬ 
tained  by  positive  contact  printing.  After 
these  have  been  read,  further  corrections 
are  easily  possible.  Corrections  can  be 
effected  either  by  wiping  off  the  ink  from 
the  film,  which  is  replaced  in  the  machine 
for  reprinting,  or  by  printing  a  new  piece 
of  film — this  can  be  attached  by  adhesive 
in  place  of  a  faulty  section  cut  out,  or  one 
can  superimpose  a  complete  sheet  of  film 
bearing  the  corrected  matter,  which  fits 
into  the  blanked-out  portions. 

“The  precision  and  practicability  of  the 
machine  in  every  respect  have  been  proved 
during  over  a  year’s  practical  use.  Its 
successful  application  in  Switzerland  gives 
promise  of  extended  adoption.” 


Photo-Lithographic  Convention 

The  Board  of  Directors  of  the  National 
Association  of  Photo-Lithographers  in 
session  March  20,  selected  Cleveland, 
Ohio,  as  the  place  for  the  convention. 
The  three  day  convention  will  be  held 
Thursday,  Friday  and  Saturday,  October 
14,  15  and  16. 

While  the  program  is  not  completed,  it 
will  include  a  complete  day  of  technical 
discussions  on  materials,  supplies,  and 
equipment  used  in  the  lithographic  indus¬ 
try.  Exhibit  space  will  be  available  for 
those  who  sell  the  lithographic  industry, 
so  they  can  actually  show  their  wares. 

The  various  kinds  of  negatives,  inks, 
papers  and  supplies  will  be  discussed  by 
experts.  Facilities  will  be  available  to 
actually  demonstrate  the  making  of  nega¬ 
tives.  A  lithogp-aphic  plant  will  be  used 
to  demonstrate  color  measuring  instru¬ 
ments,  roller  developments  and  improved 
methods  of  handling  black  and  white  and 
color  work. 

Paul  A.  Heideke  is  prpident  and 
Walter  E.  Soderstrom,  executive  secretary 
of  the  National  Association  of  Photo- 
Lithographers. 


Celebrates  Tenth  Anniversary 

Open  house  to  celebrate  its  tenth  anni¬ 
versary  was  held  at  The  Composing  Room, 
Inc.,  325  West  37th  St.,  New  York  City, 
on  March  20.  The  firm  was  founded  ten 
years  ago  by  its  present  heads,  ^1  M.  Can¬ 
tor,  president  of  the  International  Trade 
Composition  Association,  and  Robert  L. 
Leslie,  founder  and  editor  of  PM,  the  mag¬ 
azine  for  art  directors  and  production 
people. 
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TO  OUR  GUESTS 

Because  of  the  flood  we  are  forced  to 
curtail  a  number  of  our  services,  which  we 
expect  to  return  to  normal  at  the  first 
pfl^/e  moment. 

Meanwhile,  please  help  us  conserve 
electricity.  Use  only  one  light  in  your  room 
at  a  time,  and  always  turn  that  one  off 
when  leaving  your  room. 

Since  elevator  service  must  be  curtailed, 
we  request  your  indulgence  if  the  service 
seems  s/ow. 

There  is  plenty  of  well  water  availcd^le 
for  bathing,  but  this  water  must  not  be  used 
for  drinking  purposes.  Room  service  and  our 
festaurants  have  an  ample  supply  of  distilled 
water  for  drinking. 

Our  laundry  is  now  ready  to  offer  our 
guests  48 -hour  service. 

My  sincere  thanks  for  your  cooperation 
with  our  staff  and  the  city  government. 

Cordially, 

MAX  SCHULMAN, 
Manager 

This  placard,  here  reproduced  in  consid¬ 
erable  reduction,  was  printed  in  Cincinnati 
at  the  height  of  the  Ohio  River  flood,  and 
is  full  of  human  interest.  It  was  set  by  the 
Cobb  Linotyping  Company  for  the  N^er- 
lands  Plaza  Hotel.  Though  produced  dur¬ 
ing  a  period  of  stress,  it  is  an  excellent 
example  of  typography.  Ludlow  Tempo 
Medium  and  Tempo  Medium  Italic  were 
combined  in  the  layout. 


S,  T,  A,  Lectures 

The  Society  of  Typographic  Arts,  Chi¬ 
cago,  is  conducting  a  series  of  Thursday 
evening  lectures  at  the  Fullerton  Hall,  Art 
Institute,  on  creative  work  in  the  gfraphic 
arts  field.  The  lectures  are  illustrated  with 
slides,  and  are  accompanied  by  exhibits  of 
original  drawings,  paintings,  photographs 
and  packages. 

The  Society  held  its  Third  Annual  Mem¬ 
bers’  Exhibition  during  March. 


Display  Type 
As  You  Want  It 

One  word  or  a  thousand. 
We  have  a  new  method 
of  selling  display  type 
that  will  pay  you  to  in¬ 
vestigate. 

Send  for  descriptive  cir¬ 
cular. 

Also  the  largest  and  finest 
line  of  hand-finished 
metal  rules  in  the  United 
States. 

Printers  Sanily  Service 

(F.  A.  Trittipo) 

719  South  Dearborn  Street 
Chicago,  Ill. 


Speed-Line 

—  Junior 
Router- 
Planer 

Type  R-1  shown  com¬ 
plete  with  Router  Bits 

$47.50 

Lo.b.  Rome 

A  real  machine  equal  to 
the  toughest  jobs  at  the 
regular  price  of  a  hand 
router. 

Nolan 

—  Machinery 
Corp. 
Rome,  N.  Y. 
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French  Prints  on  Exhibit 

Sixty-three  prints  chosen  as  representing 
the  best  work  of  forty-six  living  French 
artists  and  brought  to  the  United  States 
are  being  exhibited  at  the  Maison  Fran- 
caise,  French  Center  of  Columbia  Univer¬ 
sity,  at  411  West  117th  Street,  New  York 
City. 

Declared  to  be  “of  unusual  significance 
in  that  it  illustrates  modern  trends  and 
techniques  in  the  graphic  arts,”  the  col¬ 
lection  includes  dry  points,  etchings, 
aquatints,  lithogfraphs,  ^  woodcuts,  line  en¬ 
gravings,  and  mezzotints,  selected,  with 
the  exception  of  a  Jean  Chariot  woodcut 
and  colored  lithograph,  by  M.  ,Jules 
Lieure,  vice  president  of  the  Association 
of  French  Engravers. 


Lithographers  to  Convene 

The  Lithographers  National  Association 
Convention  at  White  Sulphur  Springs,  West 
Virgrinia,  May  11,  12  and  13,  will  continue 
the  program  idea  which  it  inaug^urated  last 
year,  when  a  number  of  speakers  not  par¬ 
ticularly  identified  with  the  lithographic 
industry  were  featured.  All  of  these  men 
were  well  qualified  to  speak  on  some  phase 
of  marketing  with  reference  to  the  service 
which  lithographers  sell.  This  year  the  con¬ 
vention  will  be  addressed  by  Mr.  George  E. 
Sokolsky,  writer  and  speaker  on  industrial 
topics;  C.  B.  Larrabee,  managing  editor 
of  Printers  Ink;  A.  C.  Nielsen,  president 
of  the  A.  C.  Nielsen  Company,  Chicago, 
and  Turner  Jones,  vice-president  of  Coca- 
Cola  Company. 


To  Talk  on-  Books 

Paul  A.  Bennett  of  the  Mergenthaler 
Linotype  Company  will  talk  at  Yale  Uni¬ 
versity  Library,  New  Haven,  Connecticut, 
the  evening  of  April  12,  at  a  meeting  spon¬ 
sored  by  the  Columbian  Club  of  Connecticut 
and  by  Yale  University  Library. 

The  talk  will  be  on  the  books  printed  by 
New  England  printers,  with  emphasis  on 
those  done  by  Connecticut  printers,  includ¬ 
ed  in  the  “Fifty  Books”  selected  annually 
from  1927  to  1936  by  the  American  Insti¬ 
tute  of  Graphic  Arts.  Fifty-five  lantern 
slides  will  be  used  to  illustrate  the  talk. 

The  New  England  books  (165  in  all) 
will  be  exhibited  at  Yale  University  Li¬ 
brary  the  evening  of  the  talk  and  for  two 
weeks  afterward. 


Releases  Attractive  Folder 

“Acceleration,”  an  attractive  folder  re¬ 
cently  released  by  The  Howard  Paper  Com¬ 
pany,  Urbana,  Ohio,  is  a  beautiful  piece  of 
printing  on  Howard  Bond.  ^  It  contains 
some  stimulating  advice  to  printers  as  well 
as  several  specimen  letterheads  as  examples 


of  what  can  be  accomplished  where  Howard 
Bond  IS  coordinated  with  effective  desiirn 
for  appearance  improvement.  * 

This  is  one  of  a  series  of  such  folders  the 
company  is  planning  to  release  this  year 
The  first  one  was  “Rehabilitation.”  Print 
ers  as  well  as  all  users  of  paper  wishing  to 
receive  these  Howard  Bond  pieces  should 
write  to  The  Howard  Paper  Company. 

Broadsides  Illustrate  Intertypet 

The  Intertype  Corporation  is  using 
large  broadsides,  24  x  36,  to  tell  the  story 
of  its  new  series  of  streamlined  machines. 
Big  pictures  of  the  various  models  are 
reproduced,  and  in  one  folder  thirty-five 
details  of  various  mechanisms  are  shown 
together  with  a  complete  list  of  the  “101 
features”  of  the  new  machines.  Close- 
ups  of  the  new-style  wide  base,  hinged 
front  covers,  two-letter  24-point  matrices 
and  many  other  features  are  brought  out 
prominently. 

Copies  of  these  broadsides  may  be  had 
from  any  Intertype  office. 


Printing  Equipment  Exposition 

Announcement  is  made  to  the  effect  that 
there  will  be  held  a  National  Printing  and 
Allied  Industries  Exposition  in  Chicago 
at  the  Coliseum,  June  12  to  20.  According 
to  Harry  A.  Cochrane,  president  of  the 
Trades  Expositions  Company,  82  West 
Washington  Street,  Chicago,  the  manag¬ 
ing  company,  the  Exposition  will  attract 
a  large  list  of  exhibitors  including  manu¬ 
facturers  of  printing  machinery  and  sup¬ 
plies.  This  will  be  the  first  national  show 
in  Chicago  since  1922. 


New  Intertype  Men 

Several  new  sales  representatives  have 
joined  the  Intertype  organization  during 
the  past  few  weeks.  J.  H.  Wade  will 
travel  in  Louisiana  and  Arkansas,  Amos 
Hoffman  in  parts  of  Pennsylvania  and 
New  York,  and  Herbert  Tanneberger  in 
Delaware,  Maryland,  and  parts  of  West 
Virginia.  W.  R.  Asdel  will  repre^t 
Intertype  in  Arizona  and  New  Mexico, 
while  E.  J.  Lansing  will  work  in  Minne¬ 
sota. 


Holy  Representing  Linotype 

Cliff  C.  Holy,  widely  known  in  the 
Middle  West  as  an  expert  Linotype  ma¬ 
chinist,  is  now  covering  part  of  Chicago, 
five  counties  in  Illinois  and  three  in  In¬ 
diana  as  a  member  of  the  Chicago  agency 
staff  of  the  Mergenthaler  Linotype  Com¬ 
pany.  The  Illinois  counties  are_  Lake, 
McHenry,  Kane,  Du  Page  and  Will,  and 
those  in  Indiana  are  Lake,  Porter  and 
La  Porte. 
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Joins  Forbes 

Edward  E.  Peterson  has  joined  the 
Forbes  Lithograph  Manufacturing  Com- 
oany  of  Boston,  as  Research  and  Marketing 
^rvice  Director.  During  the  last  six  years, 
when  in  charge  of  the  Research  and  Mar¬ 
keting  Division  of  the  U.  S.  Printing  and 
Li^oVaph  Company  and  Associates,  and 
in  the  course  of  his  earlier  connection  as 
Vice-President  of  the  Atlantic  Lithographic 
and  Printing  Company  of  New  York,  Mr. 
Peterson  worked  in  collaboration  with  nu¬ 
merous  national  advertisers  and  advertising 
agencies  in  the  deyelopment  of  coordinated 
campaigns  employing  various  media,  with 
particular  reference  to  point-of-sale  mer¬ 
chandising  material. 


Study  American  Methods 

X.  G.  Almasov,  manager  of  the  Poly- 
graphriga  Publicity  Trust  and  head  of  the 
Russian  Commission  to  study  American 
printing  methods,  together  with  his  asso¬ 
ciates,  E.  B.  Gotman,  E.  M.  Shterengof, 
and  W.  W.  Forichev,  are  now  in  the  United 
States.  Reginald  Orcutt,  vice-president  for 
overseas  of_  the  Mergcnthaler  Linotype 
Company,  is  personally  conducting  the 
commission  on  its  tour.  The  Russian  an¬ 
alysts  are  making  a  study  of  printing  plants, 
methods  of  printing,  coloring,  and  binding 
and  the  types  of  machinery  that  will  eventu¬ 
ally  be  utilized  in  the  equipment  of  the  most 
gigantic  printing  plant  in  the  world  at 
Perm  on  the  Volga  in  Russia.  It  will  have 
a  capacity  of  109  million  books,  or  a  book¬ 
shelf  reaching  from  Boston  to  Chicago. 


“Typographic  Handybook** 

Thormod  Monsen  &  Son,  Inc.,  typog¬ 
raphers  at  730  North  Franklin  Street,  Chi¬ 
cago,  have  recently  issued  an  excellently 
designed  type  specimen  book  which  it  calls 
"Typographic  Handybook.”  According  to 
the  company,  this  is  the  first  type  book 
"to  make  possible  a  direct  comparison  of 
similar  type  faces  designed  in  Monotype, 
Linotype,  foundry  and  foreign  type.”  The 
book  lists  over  4,000  type  faces  and  sizes. 


Doubletone  Drawing  Board 

The  Craftint  Manufacturing  Company, 
210  St.  Clair  Avenue,  N.  W.,  Cleveland, 
announces  Doubletone  Drawing  Board,  a 
material  upon  which  Ben-Day  effects  is 
easily  obtained  before  copy  is  sent  to  be 
photoengraved.  After  the  artist  makes  his 
sketches,  two  Ben-Day  screens  may  be  very 
easily  brought  out  in  the  drawings  by  means 
of  brushes  and  liquid  developers. 


ANOTHER  PRINTER  EQUIPS 
ALL  PRESSES  with  PAASCHE 
"NO  -  OFFSET"  PROCESS 

•  The  decision  of  Parker  Wonn.  Inc., 
Printer  of  “More  Business”  to  standardize 
on  the  Paasche  “No-Offset”  Process,  was 
based  upon  their  experience  with  this 
process  which  assured  them  quality  printing 
and  lower  costs  through  the  elimination  of 
ink  offset  and  smudging. 

A  few  of  the  exclusive  advantages  of  the 
Paasche  “No-Offset”  equipment  are: 
Patented  air  operated  head  with  indexed  air 
and  fluid  controls  provides  effective  sheet 
treatment  with  a  minimum  of  “No-Offset” 
solution. 

Patented  Air- Conditioner  which  has  proved 
its  superiority  by  removing  the  highest  per¬ 
centages  of  oil,  water,  and  other  foreign 
matter  from  the  airline. 

For  every  kind  or  size  of  press,  there  is  a 
Paasche  “No-Offset”  Unit  exactly  suited 
to  your  requirements.  Write  for  details. 


**No~Offtet**  DvMon 

1911  Diversey  Parkway  Chicago,  III. 
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Streit  Joins  Mergenthaler 

Walter  F.  Streit,  who  has  had  many 
years  of  practical  experience  as  a  com¬ 
positor,  operator  and  machinist,  is  now 
representing  the  Mergenthaler  Linotype 
Company  in  western  Michigan  and  in 
four  counties  in  northern  Indiana — 
Steuben,  Lagrange,  Elkhart  and  St. 
Joseph  counties. 

Mr.  Streit  served  in  various  capacities 
with  the  Central  Publishing  Company, 
the  William  B.  Burford  Printing  Com¬ 
pany,  and  the  Mail  Printing  Company,  all 
of  Indianapolis. 


Recent  Type  Faces 

Franklin  Gothic  in  a  full  range  of  sizes. 
C.  H.  Griffith,  vice-president  in  charge  of 
typographic  development  with  the  Mergen¬ 
thaler  organization  says  of  this  face:  “A 
growing  revival  of  it  has  been  gaining  mo¬ 
mentum  in  recent  months.  National  ad¬ 
vertisers  in  leading  magazines  have  been 
bearing  down  hard  with  it  in  many  of  their 
displays.” 

Following  are  brief  showings  of  the  18 
point  size  of  Linotype  Franklin  Gothic, 
Franklin  Gothic  Italic,  and  Franklin 
Gothic  Extra  Condensed. 


18  pt.  Textype  with  Italic  has  been 
added  to  the  Linotype  Textype  family, 
which  is  widely  used  as  a  newspaper  body 
type.  The  18  pt.  size,  a  showing  of  which 
appears  below,  can  be  used  for  heads  on 
society,  women’s  and  feature  pages  of  news¬ 
papers. 

HERE  is  a  showing 
of  the  18  point  size 
of  Linotype  Textype 
in  combination  with 
Italic.  Modern  man 


LUDLOW 

Karnak  Intermediate,  which  is  shown 
herewith,  is  a  new  weight  in  the  Ludlow 

TYPEFACE 

That  is  new 

Karnak  family,  in  between  the  Light  and 
the  Medium.  It  is  of  a  weight  well  suited 
for  setting  body  matter  of  advertisements 
and  broadsides.  Its  conservative  color 
makes  it  an  attractive  face  for  dignified 
display. 

Karnak  Intermediate  is  available  in 
matrix  form  in  sizes  from  6  to  72  point 
Specimen  sheets  are  available  on  request 
addressed  to  the  Ludlow  Typograph  Com¬ 
pany,  2032  Clybourn  Avenue,  Chicago. 


Slim  Black  Showing 

Continental  Typefounders  Association, 
Inc.,  228  East  44th  Street,  New  York, 
announces  that  it  has  for  distribution  a 
broadside  giving  a  complete  showing  of  the 
Slim  Black  typeface,  produced  by  the  well- 
known  French  foundry  of  Deberny  & 
Peignot. 


Showing  of  Flex 

Continental  Typefounders  Association, 
Inc.,  228  East  45th  Street,  New  York  City, 
has  for  distribution  a  showing  of  Georg 
Salter’s  new  Flex  type,  a  colorful  type  face 
with  three-dimensional  qualities. 


Talks  on  Color 

Prof.  Arthur  C.  Hardy  of  the  Massachu¬ 
setts  Institute  of  Technology,  addressed  the 
March  meeting  of  the  Chicago  Club  of 
Printing  House  Craftsmen  on  the  subject 
of  “Color.” 


Recent  Installations 

LUDLOWS  have  lately  been  installed 
by  the  International  Press,  Baltimore, 
Md. ;  Plough  Printing  &  Box  Company, 
Memphis,  Tennessee ;  Paramount  Pr«s, 
Brooklyn,  N.  Y. ;  Acme  Check  &  Print¬ 
ing  Company,  Chicago;  Schorsch  &  Com¬ 
pany,  New  York  City,  and  the  Red  Bank 
(N.  J.)  Standard. 


ELRODS  have  recently  been  installed 
by  the  Publishers  Printing  Company,  New 
York  City;  Plough  Printing  &  Box  Com¬ 
pany,  Memphis,  Tenn. ;  Service  Linotyp¬ 
ing  Company,  Toronto,  Canada,  and  the 
Laurel  (Miss.)  Leader-Call. 


Now  Is  The  Tim 
Now  Is  The  Tim 
Now  Is  The  Time  for  Al 


ms  Usethe 

icA  QUICKMAIL 

\  inquiry  COUPONS 

between  pages  40  and  41^ 
and  72  and  73 

IN  THIS  ISSUE 

ley  Save  You: 

le  *  Work  *  Postage  *  Forgetting  *  Mistakes 

. And  They  Keep  Your  Magazine  Intact 

The  Quickmail  System  is  the  Reader's  Service  Section  oi  the  magazine.  Each 
coupon  is  stamped-periorated  and  gummed,  and  plainly  numbered  to  tie  in 
wiA  the  number  in  each  ad  which  mentions  a  Quickmail  coupon.  It  is  a  self- 
addressed  mailing  label  returnable  directly  to  the  advertiser.  It  is  a  conven¬ 
ient  memo  reminder  to  remind  you  to  write. 

Works 

When  you  read  an  ad  which  is  important  to  you  . .  .  and  you  want  samples,  prices,  etc. 
mmediately  or  later,  just  detach  the  coupon  in  the  Readers’  Service  Section. 

nCm  Use  Quickmail  in  Variaus  Ways 

When  your  inquiry  is  for  special,  detailed  information,  necessitating  a  letter,  Quidanail 
is  equally  helpful  to  you.  It  reminds  you  to  write  and  tells  you  the  correct  name  and  ad¬ 
dress  of  the  manufacturer ;  the  name  and  character  of  his  products ;  whether  he  offers 
catalo^e  or  samples ;  it  gives  the  page  number  of  his  ad  and  the  date  and  name  of  th< 
Jigazine  in  which  you  saw  the  ad. 

When  you  prefer  to  mail  inquiries  in  envelopes,  stick  the  Coupon  on  the  envelope,  foi 
penience  and  accuracy  in  addressing.  Or  you  merely  stick  it  on  your  letter  head  anc 
pyour  name.  Or  to  even  save  that  slight  effort,  stick  it  on  your  business  card  and  give 
it  to  your  secretary  to  mail  in  an  envelope.  When  the  advertiser  receives  it,  he  has  ful' 
formation  of  what  you  want. 

idtmail  Prevents  the  Mutilation  of  Your  Magazine 

Ewy  copy  of  Graphic  Arts  Monthly  is  valuable  to  you  and  your  organization  for  ar 
atendcd  period,  for  repeated  reference  and  use.  Quickmail  keeps  it  intact,  and  prevents 
it  need  of  tearing  out  any  part  of  it. 

itkmaU  Is  at  Your  Service  Any  Time  .  .  .  Anywhere 

!io  matter  where  you  read  your  copy,  in  your  easy  chair  at  home,  at  the  club,  or  on  the 
nin,  you  detach  the  coupons  you  want . . .  and  mail  them  then  and  there  on  post  cards 
Or  you  put  them  in  your  pocket  and  send  them  off  when  you  return  to  your  office.  You 
3n’t  forget  and  possibly  forego  an  opportunity  to  improve  your  business. 
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PER  V^EEK 

Ask  about  the  AMERICAN  CASTING 
“OX  too.  Five  column— with  or  without 
melting  pot.  Sold  on  same  terms. 

American  Mig.  Concern 

O.  S.  131  at  MCRH-1  Kalamazoo,  Mich. 


For  the  elimination  of  offset,  picking 
sticking,  rubbing  off,  crystallization 
and  like  difficulties.  Used  and  en¬ 
dorsed  by  leaders  everywhere. 

Write  for  Particulars 

INEWORK  PRODUCTS  CO. 

715  So.  Dearborn  St.  Chicago 

74  Beekman  St.,  New  York 


•  HANDBOOK 
for  PRESSMEN 

by  FRED  W.  HOCH 

Price  $3.00 

Send  money  with  order 
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608  South  Dearborn  St.  CHICAGO 


.Sinclair  an^*^6Tentine  Cfa 

INKS 

FOR  ALL  PRINTING  PURPOSES 

11-21  St.  Clair  Place  New  York 

Branches  in  Principal  Cities 
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APPROXI  M  ATELY,  of 
America’s  foremost  trade 
eomposition  plants,  now  use 
one  or  more  Lino>Tabler 
Multiple  Broaches,  or  pat* 
ronize  neighboring  trade 
eompositors  who  do.  The 
reason  is  obvious. 


At  $240  tor  20*  Year  License. 
Lease,  covering  the  Multi* 
pie  Broach  complete,  no  ma¬ 
chine  owner  can  afford  not 
to  get  the  facts  as  to  the  ef¬ 
ficiency  of  Lino-Tabler,  then 
Join  the  PROGRESSIVEa^ 


1 

A  IT’ 

1 

Ruled 

Blank  Forms  and  Catalogue  Pages  7 

FASTEST,  SIMPLEST,  LEAST  EXPENSIVE  RULEFORM  EQUIPMENT 
CHICAGO  LINO-TABLER  COMPANY.  53  WEST  JACKSON  BOULEVARD.  CHICAGO 

Write  today  for  21  or  22  em  sample  dash  slus  broached  for  continous  down  rules.F[te 


HOTEL  DIRECTORY 


These  hotels  are  recommended  as  Graphic  Arts  Headquarters 


BUFFALO,  NEW  YORK 

HOTEL  LENOX 

140  North  St.,  near  Delaware 
Clarence  A.  Miner,  President 
Special  for  2  Rooms  and  Bath 

3  Persons — $5.00  4  Persons — $6.00 


CLEVELAND,  OHIO 

THE  CARTER  HOTEL 

Fay  M.  Thomas,  Manager 
Prospect  near  E.  Ninth 

600  rooms  Rates  from  $2.50 

DETROIT,  MICHIGAN 

HOTEL  TULLER 

Clifford  R.  Taylor,  Mng.  Dir. 

Facing  Grand  Circus  Park 


MINNEAPOLIS,  MINNESOTA 

ANDREWS  HOTEL 

Theo.  F.  Stelton,  Manager 
4th  and  Hennepin  Ave. 

325  rooms  From  $1.50 


PHILADELPHIA,  PENNSYLVANIA 

HOTEL  PHILADELPHIAN 

(formerly  Hotel  Pennsylvania) 
Daniel  Crawford,  Jr.,  Mgr. 

39  th  and  Chestnut  Streets 
600  rooms  R^tes  from  $2.50 


ST.  LOUIS,  MISSOURI 

HOTEL  MELBOURNE 

Rooms  with  Bath  Rates  from  $2.50 


SEATTLE,  WASHINGTON 

HOTEL  HUNGERFORD 

Earl  Hungerford,  Owner  and  Manager 
Fourth  and  Spring 


800  Rooms — With  Bath 


From  $2.00 


200  rooms 


$1.50  Up 


tolFIEftABVEBTISISf. 

The  rate  for  advertising  under  this  heading  is  $1.00  per  agate  line  per  insertion  on 
a  one  time  order;  75  cents  per  agate  line  per  insertion  on  a  twelve  time  contract. 
Average  five  words  to  the  line. 

CLOSING  DATE  FOR  COPY  IS  24TH  OF  THE  MONTH  PRECEDING  ISSUE. 


advertising— GOOD  WILL 


aiXprinters  have  customers 

who  Can  use  Bid-O-Mat  to  build  good-will. 
Shows  Culbertson  bids  and  scores.  Ready 
to  imprint.  Big  profit.  Samples  10c.  Puck 
Products,  295  Lafayette,  New  York  City. 


advertising— HOME  STUDY 


the  advertising-minded 

PRINTER  is  qualified  to  make  the  most 
Boney.  Many  have  graduated  from  this  long 
established  school.  Common  school  educa¬ 
tion  sufiicient.  Send  for  free  booklet  out¬ 
lining  home  study  course  and  requirements. 

page-davis  school  of  adver¬ 
tising,  3601  Michigan  Ave.,  Dept.  222A, 
Chicago. 


ADVERTISING  CALENDARS  AND 
FANS 


CALENDARS  and  FANS  for  the  Printer. 
Send  30c  for  samples  of  $2.50  per  100  cal¬ 
endars  with  pads  attached.  Fan  samples, 
50c.  HENRY  TIRRILL  &  COMPANY, 
Inc..  1708  Delmar  Blvd.,  St.  Louis,  Mo. 


ADVERTISING  MAKE-UP 


ART  AND  COPY  MAKE-UP 
For  Letterpress  and  Photo-Offset 
Circular  Special,  Drawn  and  en-  CA 

graved  up  to  20  in. 

Bukey  Co.,  45 — 4th  Ave.  New  York  City 


ADVERTISING  TYPES 


mtih/iGmmt 


CORVINUS  If  it's  youthful  charm, 

crispness  and  adroitness,  I'orvinus  is  the 
only  answer  to  the  problem.  Showings 
gladly  furnished  upon  written  request. 

THE  RAUEH  TYPE  FOIII^IIKY,  INC 

255  East  Forty-Fifth  Street,  New  York  City 


An  Asset  to  the  Graphic  Arts 
Professions- NationaJty  Used 
3 Grades -Light-Medium  and 
Heavy-J29  Per  Gal  Post  Paid 
S.S  RUBBER  CEMENT  <2 
3038  NO  HALSTED  ST. 

CHICAGO,  ILL. 


AIR  CONDITIONING 


HUMIDIFYING 

COOLING 

DEHUMIDIFYING 

Write  for  illus.  pamphlet  entitled  “Air  Con¬ 
ditioning  and  Humidity  Control.” 

B.  Offen  &  Co.,  608  S.  Dearborn  St.,  Chgo. 


ANNOUNCEMENTS 


WEDDINGS  THERMOGRAPHED 
with  Gold  Monogram  Designs  $2.75  per 
100.  American  Business  Card  Co..  142 
W.  24th  St.,  New  York  City. 


WEDDING  INVITATIONS— Announce¬ 
ment  Cards — Engraved  or  Raised  Printed. 
Send  50c  (coin  or  postage)  for  attractive 
outfit,  refunded  with  first  order.  Stauder 
Engraving  Co,,  Dept.  W-4,  4130  Belmont 
Ave.,  Chicago. 


ENGRAVED  Sympathy  Mourning  Paneled 
Cards-Folders.  Catholic  Memorial  Prayer 
Cards-Folders,  Colored  Bordered  Staty. 
Mourning  Staty.  Hae.,  363  Canal  St.,  N.  Y.  C. 


ART  SEALS 


ART  SEALS  and  Die  Cutting.  Assorted 
colors,  different  sizes. 

J.  Samuels 

209  W.  38th  St.,  New  York 


Daily  production  of  hundreds  of  accurate  Steel  Rule  Cutting  Dies  enables 
us  to  maintain  a  same  day  service  at  a  minimum  cost  to  you. 


Accurate  Steel  Rule  Die  Mfrs. 


22  West  21st  St. 


NEW  YORK  CITY 


Watkins  9-4845 
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FANCY  STEEL  RULE  DIES 

for 

PAPER,  CARDBOARD,  GREETING  CARDS,  ETC. 

Accuracy  and  Prompt  Delivery  Guaranteed. 

I.  FENSTER  &  SONS.  INC..  42  Bond  Street.  New  York.  N.  Y. 


ART  WORK  AND  CUTS 


ARTISTIC  TYPE 


NEWSP-APEB  -AND  PUBLICATION 

HALFTONES 

60,  80  OR  lOO  LIN€  SCREEN 
WRITE  EOR  ILLUSTRATED  PRICE  LIST  A' 

M4)RS41«LL 

N€W5PICTUn€S 

P.O.  BOX  173-INOIANAPOLIS,  IND. 


Quality  Photoengravings 

Zinc  Line  Cuts,  $1  for  10  sq.  in.  post-  V  ■ 
paid.  Low  prices,  zinc,  copper  halftones. 
24hr.  serv.  Nation-wide  clientele.  25  yrs.exp. 
ELECTROS,  3  sq.  in.,  50c;  halftones,  60c; 
MATS,  10  sq.  in.,  10c  each-discount  quan. 
ARTWORK,  LABEL  &  LETTERHEAD 
DESIGNING;  FREE  RATE  CARD. 
RITEWAY,  1457  Broadway,  N.  Y.  C. 


ORIGINAL  DESIGN  AND  CUTS 
Introductory  Combination  Offer 
Drawing — Modem  Lettering  }  9  gk  A  A 
1  Line  cut — Letterhead  size  >d|S  |l|| 
1  Line  cut — for  Business  Card  )  WelPw 
Above  in  2  colors — $8.00.  Penciled  sketch 
free — for  limited  time.  Order  now. 

REPRO  ART— 54  West  21st  St.,  N.  Y.  C. 


ARTISTIC  CUTTING  DIES 


FANCY  STEEL  RULE  DIES 

All  hard  steel.  For  Printers,  Box  Makers, 
Lithogp-aphers.  Greeting  Cards.  Prompt, 
efficient  service. 

WARREN  BROS.  INC. 

156  Pearl  St.  Boston,  Mass. 


FJUCT  STEEL  BUIE  DIES 


For  Displays,  GroeNng  Cards,  Paper 
Boxes  and  Gaskets.  Hardest  Rule. 
Dim  Cutting  •  Mounting  •  Finithing 
FmMtSmrmiem 

Lansky  Die  Cutting  Co. 

196  Greene  Street  New  York 


VOCR 


WITH 

Goniinenlal  Gypes 

228  £.  45f/i  Sfreef,  Hetv  IJock  6ily 

Set  in  Diane  and  Slim  Black,  Two  1937  Leaders 
(Send  for  Specimens) 


BELLOWS 


BELLOWS  .  .  . 

made  to  order  for  all  makes  of  Standard 
and  Special  CAMERAS.  United  Camera 
Co.,  Inc.,  1515  Belmont  Ave.,  Chicago,  Ill. 


BIRTHDAY  CARDS 


BIRTHDAY  AND  EVERYDAY  Greet¬ 
ing  Cards.  Complete  line.  Send  for  samples. 
A.  B.  Plateless  Company,  413  Broadway, 
New  York. 


The  Practice  of  Presswork 

By  Craig  R.  Spicher.  A  limited  num¬ 
ber  of  copies  as  a  special  service  at..|4.00 


Tips  on  Presswork 

By  G.  C.  Cooper.  A  real  help  for  the 

pressroom _ Price  11.00 

Send  check  or  monoy  order 
with  order 

GRAPHIC  ARTS  PUB.  CO. 

608  So.  Dearborn  St  Chicago 


■ 
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tBUY  DIRECT  •  NATIONAL  DISTRIBUTION 

'  60ft  CommiMion  to  tho  Trod* 

4  BUSINESS  CAROS  45c  PER  1M  NET 
500  Numbers.  Wedding  Invititions,  Paneled 
^  Cards,  Envs..  Commencements,  Birth  Anns., 
BrMow  ftm  Ordination.  Mourning  Cards,  Tassels,  etc. 
'  k  COMPLETE  UNE  OF  CHRISTMAS  CARO  BLANKS 
imortid  box  of  Xmas  Cvds  one  gauge  AT  CLOSEOUT  PRICES. 

iKmiEI  PAPER  PRODUCTS.  Inc.  26-32  W.  UtbSt.,  NiwYorh 


THE  MILWAUKEE 

BRONZER 

Takps  a  wide  ranjre  of  work  from 
amall  to  lar^e  presses  IncludinR 
offset  an(J  letterpress. 

Built  in  Sizes  17"  to  75" 
I’erformanor  (iuarantee<l 
Write  for  virires  sncl  details 

.  C.  ■.  HENSCHEL  MFG.  CO. 

U  225  W.  Minerai  St.  Milwaukte.  Wit.  Q 


PRINTING  ESTIMATING.  Complete 
course  in  printing  production — personally 
conducted  by  mail.  The  3  leather  bound  vol¬ 
umes  contain  forms,  charts  and  production 
records  invaluable  to  anyone  desiring  to  ad¬ 
vance  in  the  printing  industry.  Write  for 
complete  details  and  easy  method  of  paying 
as  you  learn.  Jack  Tarrant  School  of  Esti¬ 
mating,  1758  Civic  Opera  Bldg.,  Chicago. 


BRASS  DIE  ENGRAVERS 


BECKEB.  BROTHERS 
ENGRAVING  CO. 

DESIGNERS  AND  ENGRAVERS  OF  BRASS 
STAMPS  FOR  BOOK.  COVERS  SINCE  r885 

tOl  LAFAYETTE  STREET.  NEW  YORK  CITY 


GREETING  CARD  and  Commencement 
work.  Catalog  and  book  covers.  Notary 
and  Corporate  Seals.  L  &  W  ENGRAV¬ 
ING  CO.,  856  Rand  McNally  Bldg.,  Chgo. 


BRONZING  MACHINES 


LONTKE  BRONZING  and  Dusting  Ma¬ 
chines  (Flat  Bed^  Type)  built  in  sizes  from 
20  to  68  inches  wide,  connecting  with  Print¬ 
ing  and  Offset  Presses.  Apply  Karl  Pauli 
Corp.,  454  Broome  St.,  New  York,  N.  Y. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tying  machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


BUSINESS  ANNOUNCEMENTS 


BRASS  &  EMBOSSING  DIE 
ENGRAVERS 


BRASS  PRINTING  and  embossing  dies 
for  book  paper  and  catalog  covers.  Steel 
dies  for  all  purposes.  Hagan  Engraving 
Co.,  2  E.  Pratt  St.,  Baltimore,  Maryland. 


BRASS  RULE 


BRASS  RULE  mfrs.  Modern  Printing 
Plant  Furn.  &  Equip.  “Over  40  yrs.  mfg. 
for  the  Trade.”  H.  Alfred  Hansen,  610 
Atlantic  Av.,  Boston.  Tel.  Liberty  6254. 


Ask  for  Our  New  Catalog 

Business  and  Social  Paneled 
Announcements 

New  attractive  sizes  and  styles 

Cut  Cards  . $  .35  per  M. 

Weddings  . 75  per  100  sets 

UPTOWN  NOVELTY  CO.,  Inc. 

Announcement  Manufacturers 

1 50  East  129th  St.  New  York,  N.  Y. 


BUSINESS  CARDS 


45c  PER  M  —  Weddings  from 
75c  per  100  sets.  Spencer 
Paper  Co.,  Brooklyn,  N.  Y. 


BUSINESS  OPPORTUNITIES 


FOR  SALE — Job  printing  plant  in  Iowa. 
Local  and  mail  order  business.  Yearly  vol¬ 
ume  around  $6,000.  Excellent  opportunity 
for  expansion.  Box  672,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


UNO  by  Over  80%  Chieaoo  Printers 


RIEBE  QUOIN 


PAT  DEC.IS  02| 


The  HUMP  Made  Riebe 
Quoins  World  Famous 

The  “only”  Self-Loekint  and  Raster  Quoins,  made 
without  sprinss.  Engaged  on  pomt  syston  that  will 


without  springs.  Engaged  on  point  syston  that  will 
stay  put.  locked  against  iron.  Will  pay  for  itself  many 
times  over  in  one  year. 

RIEBE  QUOIM  OOMPANV.  122  North  Lamon  Avenue.  Ohleago.  Illinois 
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QUICK  SERVICE 

ETCHIN6S  *• 

WRITE  FOR  ILLUSTATED  PRICE  LIST 

IDANVILLE  ENGRAVING  CO.  DANVILLE.  ILL 


BUSINESS  OPPORTUNITIES 


MAIL  ORDER  business  is  printer’s  oppor¬ 
tunity.  Many  began  small  now  earn  thou¬ 
sands  yearly.  No  personal  contacts.  Bound¬ 
less  opportunities.  Have  had  over  30  years’ 
experience,  will  help  you  succeed.  Send  2Sc 
for  2  valuable  booklets.  G.  Breniser,  257 
S.  21st  St.,  Philadelphia,  Pennsylvania. 


CALENDARS 


GOES  1937  BASEBALL  CALENDAR 
Goes  Baseball  Calendar  contains  com¬ 
plete  1937  Major  League  schedules,  a  table 
of  Baseball  Highlights,  World  Series  Rec¬ 
ords,  Order  of  Finish  of  teams.  Batting 
Champions,  etc.,  back  to  1903.  Goes  Base¬ 
ball  Calendar  will  virtually  sell  on  sight. 
Every  baseball  fan  will  welcome  it  and  keep 
it.  Write  for  samples  and  prices  now. 
GOES  LITHOGRAPHING  COMPANY 
41  West  61st  Street,  Chicago 
53  B  Park  Place,  New  York 


WHOLESALE  CALENDARS  &  FANS 
FOR  PRINTERS.  The  snappiest  line  in 
America.  Large  assortment  and  sizes  at 
lowest  prices.  Do  your  own  imprinting. 
Send  25c  for  either  set  of  samples.  Ford 
Brothers,  1353  W.  Harrison  St.,  Chicago. 


WHOLESALE  Calendars  to  printers. 
Complete  line.  Do  your  own  imprinting. 
Wholesale  and  Retail  prices  furnished  with 
sample  sets.  FLEMING  CALENDAR 
CO.,  6540  Cottage  Grove  Ave.,  Chicago. 


CALENDARS— METAL 


SELL  Metal  Calendars — Advertising  spe¬ 
cialties  the  year  ’round  under  new  plan— 
lowest  prices,  big  profits — write  for  details 
— Stauder  Engraving  Co.,  4130  Belmont 
Ave.,  Dept.  G5,  Chicago. 


IIIIIIIIIIIIIIIIIIIH 


CALEIVDAR  AND  ALMANAC 

PLATES  R««dy-to-Print  Plate, f„, 
*  every  purpose— both  year- 

lies  and  sets  of  12  individual  montlu 
Send  25c  for  Big  24-Page  Catalog 
showing  over  200  sizes  and  styles— the 
25c  will  be  credited  on  your  first  order. 
Franklin  almanac  plates  for  economy* 
THE  FRANKLIN  COMPANY 

824  WEST  VAN  BUREN  ST.,  CHICAGO 


Fans — Calendars — Novelties 

New  attractive  designs.  Lowest  prices 
Calendars  $1.35  per  100  up,  pads  attached. 
Fans  $1.20  per  100. — Blank  or  imprinted. 
Arbee  Calendar  Co.,  4009  3rd  Av.,  N.  Y.  C. 


CALENDAR  PADS 


THE  SULLIVAN  PRINTING  WOm 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market; 
write  for  sample  books  and  prices. 


CALENDAR  PADS  with  attractive  capes 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Washington,  Iowa. 


CALENDAR  WRAPPERS 


PULL  THE  STRING  Mailing  Wrappers. 
Pull  the  String  and  Package  Flies  open. 
Great  Time  saver.  Mfd.  by  Pull  The  String 
Mailing  Wrapper  Co.,  18  E.  Kinzie,  Chgo. 


CARBON  PAPER 


FOR  CARBON  PAPER  WRITE 
ROCHESTER  RIBBON  &  CARBON 
CO.,  INC. 

98  Anderson  Ave.  Rochester,  New  York 


CARDS  (GOLF  SCORE) 


—  GOLF  SCORE  CARD  FORMS - 

FOUR  DESIGNS— READY  FOR  IM¬ 
PRINT.  Print  score  cards  for  your  local 
golf  club.  Also,  GOLF  GRAPH— R«dy 
for  Advertiser  Imprint.  Write  for  Circu¬ 
lars  and  Samples. 

THE  GRAPHIC  SCORE  BOOK  CO. 
P.  O.  Box  122  Park  Ridge,  Illinois 


30c  None 

per  Set  Better  in 

The  “Regular”  Gauge  Pin 

Sold  by  dealers  or  direct  by  manufacturer 

H.  H.  STRAIT 

9510  Milton  Ave.  OVERLAND,  MO. 
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The  Reliable  3  Disk  Cam  Wickersham 


Over  13,000,000  Sold 

This  quoin  will  not  loosen  or  slip;  conforms  to  uneven  sur¬ 
faces;  locks  instantly  by  one  turn  of  key.  When  limit  of 
expansion  is  reached,  and  another  reglet  or  slug  is  required, 
it  closes  automatically.  No  lost  time.  No  guessing  as  to  se- 
eurity.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Vnckersham  Quoin  Co. 
174  High  St.  (Fort  Hill  Square)  Boston,  Mass.  U.SJI. 


CARDS  (RELIGIOUS) 


religious  cards  and  Folders,  Steel 
Engraved.  Acknowledgment  Cards.  Funeral 
Car  Signs,  Deed  Envelopes,  Prayer  Books, 
Soiritual  Bouquets,  Auto  Car  Lists.  Solace 
iht  Co.,  Inc.,  202-206  E.  44  St.,  N.  Y.  C. 


CARD  CASES 


SELL  PRINTING  with  advertising  C^d 
Cases.  Delux  Leather  Grain  3c  with  your 
adv.  Trial,  25  for_  $1.  Samples  10c. 
Schramm,  113  S.  Louise  St.,  Glendale,  Cal. 


CHALK  OVERLAY  PROCESS 


LEADING  PRINTERS  and  publications 
now  use  Chalk  Relief  Overlays  for  all  half¬ 
tone  makeready.  Great  improvements  over 
slow  hand-cut  overlay  methods.  Low  cost, 
saves  time.  Improves  quality.  Apply  on 
company  letterhead  for  free  instruction  book 
and  prices.  A.  M.  Collins  Mfg.  Co.,  226 
Columbia  Ave.,  Philadelphia,  Pa. 


COMMENCEMENT  INVITATIONS 


COMMENCEMENT  INVITATIONS, 
ragraved  complete,  printed  complete,  or 
bhmk  stock  only.  Also  other  engraved  sta¬ 
tionery.  Samples  with  discount  to  printers. 
Siegrist  Engraving  Co.,  926  Oak  St.,  Kan¬ 
sas  City,  Mo. 


COMMERCIAL  STOCK  CUTS 


FREE:  TYPEPS  (Catalog  of  Stock  Cuts), 
Art  and  Commercial  designs  on  Copper 
Electros.  Use  firm  letterhead  when  re¬ 
questing.  Horace  P.  Brouillet  Syndicate, 
30  E.  Superior  St.,  Duluth,  Minn. 


A  CUT  FOR  EVERY  THOUGHT 
FREE  48  page  catalog.  Also  208  page 
catalog — SO  cents.  Commercial  Cut  Co., 
Inc.,  20  Vesey  Street,  New  York. 


COPYFITTING 


COPYFITTING  SIMPLIFIED  —  The 
Printers’  Calculat  figures  all  faces,  hand 
and  machine ;  any  width  ;  accurate  (charac¬ 
ter  method);  saves  time,  resetting;  $1. 
Sol  Siegelbaum,  1S07G  Popham  Ave., 
Bronx,  N.  Y. 


CORDS  AND  TASSELS 


G.  HELMUS  &  SON,  Inc.  Large  stock 
always^  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. 


CUTOUT  DIES,  DIE  CUTTING 


WM.  A.  FREEDMAN  Diecutters,  Hard 
Rule  used  exclusively.  Mounting,  Easels, 
Finishing.  657 — 6th  Ave.,  New  York  City. 


CUTTING  DIES 


COLUMBIA 

STEEL  RULE  DIE  CORP. 

Litho.  Greeting  Cards  and  Mountings. 
Printers  Hairline  Register.  Folding  Box 
Cartons.  Gaskets.  Designs  of  extreme 
Bends  with  rule  retempered.  Special  Rush 
work.  270  Lafayette  St.,  New  York. 


H.  V.  THAYER  STUDIO 
Makers  of  novelty  steel  rule  cutting  dies 
for  printing  presses,  die  cutting  and  chip¬ 
board  easel  mfg.  17  years*  experience  guar¬ 
antees  satisfaction.  1220  Maple  Ave.,  Los 
Angeles,  Calif. 


DECKLE  EDGING  MACHINES 


BENCH  TYPE  MACHINE,  moderately 
priced.  Send  for  circular.  Lester  &  Wasley 
Co.,  Box  4X,  Norwich,  Conn. 


THE  SPRINGFIELD  SHEAR 


_  For 

cutting  Mat 
Board.  Paper, 
J  Prints,  Leather, 

*  .  Celluloid,  Sheet 

Rubber,  Fibre,  Packing,  etc. 

Duplicating  Gauge  and  Foot  Clamp.  Mounted 
on  Cutting  Board  in  two  sizes:  28x40"  and 
23x40". 

A  superior  Hand  Shear  for  large  and  small 
work.  Information  and  prices  on  request. 

THE  SHAWVEB  CO. 

25-W.  Pleasant  St.,  Springfield,  Ohio 
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CUTALOG 
STOCK  CUTS 

Showing  thotiaands  of  ready 
made  cuts;  it  is  free;  write 
today. 

COBB  SHINN 

721  Union  8t. 

Indianapolis  Indiana 


DIES 


NOVELTY  STEEL  RULE  CUTTING  DIES 

Dies  for  Window  Displays,  Gaskets,  Greet¬ 
ing  Cards,  Paper  Boxes,  etc.  Prompt  Serv¬ 
ice.  128  Lafayette  St.,  New  York. 


EASELS 


CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  CORPORATION, 
66-68  Canal  St.,  Lyons,  New  York. 


EMPLOYMENT  AGENCY 


Graphic  Placement  Exchange 

Help  supplied  to  N.  Y.  PRINTERS 

161  W.  23rd  St.  CH  3-8620  NEW  YORK 


ENGRAVED  STATIONERY 


ARTISTIC — Creative — Original  steel  and 
copper  plate  engraved  stationery  for  com¬ 
mercial  uses.  Adept  Engraving  Co.,  38  Park 
Place,  New  York. 


ENVELOPES' 


CATALOGUE  ENVELOPES— Clasp  and 
string  and  button  attachments — all  special 
sizes  made  to  order — ^prompt  deliveries. 
Ray  win  Envelope  Co.,  38  West  21st  St., 
New  York.  Chelsea  2-5780-1. 


FOR  SALE 


Eaoh  machine  rebuilt  and  guaranteed. 

Detailed  Information  on  request. 

Miller  Simplex  Presses  20x26  size 
Kelly  Presses  Style  A  A  B,  pile  deliveries 
8x12  Peerless  Units 
Miller  High  Speed  Presses 
MIehle  Cylinder  Presses  (all  sizes) 
Oleveland-Baum  Folders 
Thomson  Presses  14x22— Style  C  and 
Laureate 

Oswego  Power  Cutter  38*'— 44" 
Linotypes — Model  5 — 8 — 14 
Ludlow— 50  fonts  of  mats 
Elrod  A  Monotype  Material  Caster 
28"  Rosback  Power  Perforator 
28"  Southworth  Power  Perforator 

ItORTHERN  MACHINE  WORKS 
Marshall  and  Jefferson  Streets 
Philadelphia,  Pa. 


COPPER  HALFTONE^ 

AVERAGE  PURPOSE  SCREEN  85LWi 

IcOLUMN  on  SMALUh^ilS 

3"x4-il«o  4"x6-$2Ts  OTUPD 

SIZES  IN  P RO PO RT ION. CASH  WlTU 
ORDER  _  A  TRIAL  WILL  CONVINCE 

JOHNSON  STUDIO  ENCRAVEDr 

311  Eau  Claire  St.  EAU  CLAIRE  WI5 


ENVELOPES 


DRIVER’S  LICENSE  Envelopes-Made 
to  fit  any  state.  Printed  or  plain.  Easy 
money  for  printers.  The  C.  S.  Mercer  Co., 
Plainfield,  Indiana. 


ENVELOPES  (Social  Security) 


SECURO-PAY  ENVELOPES.  The  most 
efficient  payroll  envelope  devised.  650,000 
sold  in  6  weeks  in  New  England  alone. 
Samples,  prices  and  discount  on  request 
GENERAL  ENVELOPE  COMPANY  of 
MASS.,  100  B.  Summer  St.,  Boston,  Mass. 


ENVELOPE  PRINTING  PRESS  (Auto) 


LIGHTNING  SPEED  Envelope  Press. 
Sizes  5  to  12 — 10,000  to  18,000  per  hour. 
Repeat  orders  from  The  Public  Printer. 
Post  Mfg.  Works,  671  Diversey  Pkwy.Chgo. 

EQUIPMENT  FOR  SALE 

kIC  Printing  Equip.  Co. 
IwIVIrIvllwd  705  S.  Doarborn, Chgo. 

KLUGE  &  Miller  Units,  all  sizes,  compl. 
rebuilt.  Miller  Universal  Saw  with  Router. 
48"  Seybold  Cutter.  Proof  Press  $29. 

OFFSET  PHOTOGRAPHIC,  photo  en 
graving,  electrotyping,  stereotyping  equip¬ 
ment,  complete  plant  or  any  part.  Miles 
Machinery  Co.,  18  E.  16th  St.,  New  York. 

PRICED  FOR  QUICK  SALE— SAW 
TRIMMERS  CASTING  Boxes,  Routers, 
Money-back  guarantee.  Terms.  Johnson 
Roller  Rack  Co.,  Dept.  E.,  Kalamazoo,  Mich. 

“Davidson”  Rotary  Perforator-Scorers 

PERFORATE  or  SCORE 

Do  oil  these  o|>eraiions  |j||^  \f 
orul  print  at  the  some  lime 

Simple,  quick  Co  attach  I”  .  . 

CvUadm 

.  w  —  Mill*'  Simplei  ac4  Mho 

laerCAM  Y«lir  Pr«nu  MiehU  Horaoottl 

KcUv  A-B  No.  I  and  Z  Babcocfc* 

Michlc  Veitical  Write  for  DeuiU  Can  be  uwd  ai  a  SIM 

DavidsoD  Perforator  Corp.,  7157  68th  Place,  Glendale,  N.  Y. 


The  Graphic  Arts  Monthly 


101 


c>Rirr  1UiniiirV4  buy  now  during  our 

SAVL  mUliLl!  ANNUAL  SPRING  SALE 


^  linotypes 

MONOTYPE 
EQUIPMENT 
mfpr.BS — ALL  SIZES 
2  COLOR  MIEHLES 

miller  simplex 
coxduplex  press 


MULTILITH,  11x14,  like  new  I 
C  &  P  11x15  AXrrOMATlCl 
CYLINDER  PRESS 
KELLYS— ALL  SIZES 
PROOF  PRESSES— ALL 
MAKES 

TYPE  CABINETS.  NEW 
AND  USED 


B  FOLDERS  Cw^3QjSBn(am 
G.R.  SWART 

FOLDER,  4-8-16-32  FOLDS 
44"  DAYTON  SEYBOLD 
POWER  CUTTER 
SAW  TRIMMERS 
DELPHOS  MOD.  A  PRESS 


WRITE  FOW  PARTICULARS  TODAY — DO  IT  NOW! 

the  turner  type  founders  go. 

CHICAGO  CLEVELAND  DETROIT 

633  PLYMOUTH  CT.  1723  E.  22ND  500  W.  CONGRESS 


EQUIPMENT  FOR  SALE 


MIEHLE  cylinders,  all  models,  re¬ 
built  and  guaranteed;  No.  7^  and  No.  11 
Babcocks;  One,  Two  and  Five-color  Cot¬ 
trell  Magazine  Rotaries;  Lever  Paper  Cut¬ 
ters;  34"  to  55"  Power  Cutters;  Stokes  & 
Smith  High  Speed  Rotary;  13x19  Standard 
Automatic  Job  Press,  bargain.  Proof 
Presses ;  Stereotype  Equipment  of  all  kinds ; 
8, 16,  and  24-page  Newspaper  Presses.  Off¬ 
set  Presses,  Transfer  Presses  (our  spe¬ 
cialty)  ;  33x36  F  &  L  Offset  Proving  Press. 
Send  for  bulletin  and  tell  us  your  require¬ 
ments.  Thos.  W.  Hall  Co.,  120  West  42nd 
St.,  New  York. 


ROTAPRINT,  suction  feed,  good  condi¬ 
tion.  Can  be  seen  in  operation  on  our  floor. 
Just  the  thing  with  which  a  printer  can 
economically  break  into  offset  game.  Used 
machinery  house  would  ask  $1,500,  our 
price  $750.  Reason  for  selling,  buying 
larger  equipment.  Will  be  glad  to  send 
samples  of  work.  Box  669,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


2-1/0  TWO  COLOR  MIEHLES  Dexter 
Suction  Feeders,  3  No.  4 — 4R  Miehles  Dex¬ 
ter  Suction  Feeders,  36x48  Harris  Offset, 
12x26  Platen  Web  Kidder.  Mason-Moore- 
Tracy,  Inc.,  28  East  4th  St.,  N.  Y.  City. 


MULTICOLOR  AND  M24 

Printing  Presses,  Air  feeders  and  continu¬ 
ous  feeders.  Sales,  Parts,  Service.  B.  Verner 
&  Co.,  298  Broadway,  New  York  City. 


EQUIPMENT  FOR  SALE 


Addressing  Machines 

Also  Duplicating,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  Supplies.  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Equipt.  Co.,  561  Sixth  Avenue,  New  York. 


REBUILT  HARRIS  Automatic  Presses. 
All  models  and  sizes,  single  and  two  colors 
available.  Presses  convertwi  for  specialties. 
Several  sizes.  Offset  Presses  on  hand. 
Konecky  Bros.,  Inc.,  21  E.  4th  St.,  N.  Y. 


36"  SHERIDAN  New  Model  Auto  Clamp 
Paper  Cutter,  Heidelberg  Press,  14x22 
Colts  Laureate,  Automatic  Card  Press. 
Chicago  Printers  Exchange,  121  W.  Harri¬ 
son  St.,  Chicago. 


WEBENDORFER  13x19  and  14x20  Offset 
presses,  guar,  rebuilt;  11x17  Rotoprint; 
No.  296  Multi-Lith. ;  comp,  plate  making 
equip.  E.  G.  Ryan,  727  S.  Dearborn,  Chgo. 


ENVELOPE  PRESS  prints  lOM  hour. 
No.  26  Lino.  Steel  Dies.  Steel  Cutting 
rule.  Complete  Type  Foundry,  4  casters. 
Printers  Supply,  35  S.  Gay,  Baltimore.  Md. 


HARRIS  Automatic  Offset  Press  S6L, 
22x34,  guaranteed  good  condition,  $3,000 
f.o.b.  our  floor.  Gile  Co.,  Minneapolis. 


FOR  SALE! — Miller  12x18  N.S.  Automatic 
Press.  A-1  Condition.  Sanitary  Container 
Company,  Oil  City,  Pa. 


SPECIALS 

14x22"  Laureate  Press — ^reconditioned  and 
guaranteed.  Includes  2  chases.  2  sets  rollers 
{1  set  newly  casted) ,  feed  stands,  tools,  etc. 
No.  4  Boston  J"  Cap.  Power  stitcher,  flat 
and  saddle  stitching,  fully  equipped  and 
guaranteed  like  new. 

J.  D.  HENNIGAN  CO. 

551-3  Fulton  St.  Chicago,  III. 


FOR  SALE 

Harris  Offset  Presses,  S7L.  size  36  x  48; 
S5L.  size  22  z  34;  SSL.  size  28  x  42;  S6L, 
size  28  X  34;  S4L,  size  22  x  30.  Potter  Off¬ 
set  Presses,  size  38  x  52.  34  x  44  and  34  z 
46.  Properly  rebuilt  and  guaranteed  in 
first  class  condition. 

ZARKIN  MACHINE  CO.,  INC. 

335  East  27th  Street  New  York,  N.  Y. 
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Our  Guaranteed  Rebuilt  Mac 


WE  OFFER  A  HNE  LARGE  STOCK 


SINGLE  COLOR  MIEHLES 

16x68  With  Feeders  or  Rouse  Lifts. 


1- 

2— 46x65  With  Feeders  or  Rouse  Lifts. 

2 — 46x62  With  Rouse  Lift  or  Feeder. 
1—43x56  With  Upham  Color  Attachment. 
I — 39x53  With  or  Without  Feeders. 

1 —  35x50  With  Dexter  Feeders. 

2 —  29x46  With  or  Without  Feeders. 


TWO  COLOR  MIEHLB 

Bed  Sizes 

1 —  52x65  With  Cross  or  Dexter  Feedir. 

2— 45x62  With  Cross  or  Dexter  Ftcdv. 

PONY  MIEHLE 

2 — 22x36  Pony  MIehle. 


PLATENS 


CPFriSI  1—27x40  Millei 

□rLtllUl  including  new  iJ 


—10x15  CAP  New 
Series. 

— 12x18  CAP  New 
Series. 

— 12x18  Craftsman 
Kluge. 

— I4'/2X22  cap. 
— l4'/ax22  CAP 
and  Rice  Feeder. 
2 — 14x22  Laureates. 


Write,  Phone  or  Wire  Us  Your 
No.  27  and 


2 

llirW 


bi 


■BPtti 


HOOD-FALdi 


Chicago  Office 
608  S.  DEARBORN  ST. 
Tel.  Harrison  5643 


as 


EQUIPMENT  FOR  SALE 


COMPLETE  LANSTON  MONO  SET 
for  sale.  Priced  reasonably.  Complete  with 
keyboard,  caster  and  compressor,  type  mats 
and  rule  caster.  Details  will  be  sent  upon 
inquiry  from  interested  parties.  Equipment 
is  now  working  in  a  running  plant.  Box 
668,  Graphic  Arts  Monthly,  608  S.  Dear¬ 
born  St.,  Chicago. 


FOR  SALE— SACRIFICE.  1  Monotype 
Composing  Machine;  2  Monotype  and  Rule 
Casters;  1 — 90  em  Scale,  style  D. ;  110 
fonts  Display  Mats ;  40  Rule  Mats ;  Com- 
pjosition  and  Border  Mats  and  Molds,  Jus¬ 
tifying  Scales,  etc.  Assoc.  Bankr.  Stock. 


EQUIPMENT  FOR  SALE 


PONY  MIEHLE— 22x34,  Hand-feed,  first 
class,  running.  19x24  Liberty  Baum  Folder 
with  Dexter  Feeder,  really  new,  10,000  an 
hour.  Bargain.  Fadem  Bros.,  1239  Lucas 
Ave.,  St.  Louis,  Mo. 


W 


Dl  AkITC  BOUGHT— SOLD 
ri.A\r4  I  9  LIQUIDATED 

Midwest  Printers'  Machinery  Works,  17 
N.  Desplaines  St.,  Chicago,  Ill. 


WE  BUY  AND  SELL  Printing  Machin¬ 
ery.  Machines  rebuilt  and  guaranteed. 
Plants  bought  and  sold.  Davis  &  Kravet, 
185  High  St..  Boston.  Teh  Hancock  4237. 


Liquid,  Inc.,  1121  S.  Los  Angeles  St., 
Los  Angeles,  Calif. 


HEIDELBERG  PRESS.  lOxlS,  serial  No. 
10330,  with  1  H.P.  220  volt,  60  cycle  motor. 
Used  less  than  a  year.  Cheap  for  cash  or 
will  trade  for  Rosback  Pony  Rotary  Per¬ 
forator  with  stamp  heads.  Kenosha  News, 
Kenosha,  Wisconsin. 


1  LATE  MODEL  HICKOK  3  beam  rul¬ 
ing  machine,  1  heavy  duty  Seybold  bench 
embosser,  1  Hickok  all  steel  table  shears  at 
a  bargain.  Frank  Poneman,  33  N.  Erie 
St.,  Toledo.  Ohio. 


MAGAZINES,  molds,  fonts,  spacebands, 
liners,  etc.,  new  and  used,  bought,  sold, 
traded.  Montgomery  &  Bacon.  Towanda,  Pa. 


<<B1UirDTrBlI”  Radius  Slip-Proof 

itllllallllfAll  Gauge  Pins  On$ 


MORGAN  EXPANSION  ROLLER 
TRUCK  00. 

P.  O.  Box  216  Hollywood.  OtIK. 
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irease  Prodnction  and  Profits 


lY  PRICED  FOR  PROMPT  DELIVERY 


automatics 

ii|>)  Special  Kelly, 
u  vartlcalt. 

Miehle  Automatic  unit,  swing  back 
f,  26i4l  sheet, 
f  Aijof  Simplex  27x40. 
jSE  Whitlock  Pony  Auto.,  25x38  sheet. 

lAntomatic,  machine  fully  rebuilt, 
I  ind  other  major  improvements. 

ts  or  Use  QUICKMAIL  Coupon 
You  Want. 

RPORATION 

I  Boston  Office 

IT  144  OLD  COLONY  BLDG. 
1  South  Boston,  Mass. 

Tel.  Sou.  3000 


FOLDERS 


3 — Model  “B"  Cleveland. 

I — Model  389  Baum  19x25  Automatic. 

MISCELLANEOUS 

Power  Paper  Cutters. 

Model  CBM  Intertype. 

Model  8  Linotypes. 

Monotype — Complete  dept.— equip. 

36"  Henschel — Flat 
Bronzer. 

28"  Portland  Multi- 
pie  Punch. 

No.  4  Boston  Wire 
Stitchers. 

Patent  Base  and 
Hooks. 


EQUIPMENT  FOR  SALE 


Ordered  to  Sell 

G.  R.  Swart  Folder  12x16  to  36x45.  Multi- 
liA  size  11x14 — practically  new,  complete 
accessories,  almost  500  plates  and  complete 
chemical  equipment.  Has  had  less  than  two 
months  usage.  Rouse  Band  Saw,  Hill 
Curtis  TrimOsaw,  37"  Seybold  wood  block 
die  press,  late  style  toggle  type  wood  block. 
Write  the  Craftsman  Finance  Company, 
Dept.  3,  Standard  Bldg.,  Cleveland,  Ohio. 


MDL.  14  LINOTYPE  in  good  condition 
and  extra  full  length  magazines.  Cash. 
Box  673,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago. 


SLUGS  9c  lb.  Spaces  20c.  Cases  40c  up. 
Stands  $2.  Many  bargains.  Bradshaw, 
3214-G  Huron,  Chicago. 


ABC  REBUILT 

Diamond  Power  Cutter,  34  inch 
Linotype  Model  8 
Cleveland  Folder,  Model  B 
Kluge  Craftsman 
Miller  High  Speed 

ABC  MACHINERY  WORKS 

566  Randolph  St.,  Chicago 


EQUIPMENT  FOR  SALE 


EVERYTHING  IN  PRINTERS  EQUIP¬ 
MENT  Machinery  and  Supplies,  Bought 
and  Sold. 

PRINTERS  BARGAIN  HOUSE 
134  West  26th  St.,  New  York 


WE  BUY  AND  SELL  Printing  Machin¬ 
ery.  All  machines  rebuilt  in  our  own  shops 
and  guaranteed.  Plants  moved.  Rathbun  & 
Bird  Co.,  85  Grand  St.,  New  York,  N.  Y. 


42  EM  LINOTYPE,  model  14,  39,000 
serial,  single  keyboard,  monomelt,  4  molds, 
perfect  condition.  Box  670,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


A  BARGAIN — Miller  Saw  and  Casting 
Box.  Terms  if  desired.  F.  Garrison,  1107 
4th  Ave.,  Asbury  Park,  N.  J. 


KeUy  "B"  Special 
Pony  Miehle  with  Feeder 

Morrison  Heavy  Duty  Stitcher 

(V4"  to  IV2"  Capacity) 

The  M.  L.  Abrams  Co. 

1639  Superior  Ave.  Cleveland,  O. 
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DESIRABLE  EQUIPMENT 


SO*'  Rosbaok  Rotary  Perforator 
2— One  and  two-color  Auto¬ 
matic  Seal  and  Label 
Presses 

S— Cleveland  Folders — B-E-O 
IS— Linotypes 

1—  Smythe  24**  Qluer 

2 —  Model  B  Kelly  Presses 

I — 14 1/2X22  0  A  P  Auto.  Unit 


2 — 50  John  Thomson  Presses 
I — 10x15  CAP  Automatic 
Cylinder 

10 — Miller  Units,  10x15 — 12x18 

1 —  11x17  Miller  Masterspeed 

2 —  10x15  Heidelberg  Presses 
I — Complete  Ludlow  Outfit 

10 — Stitchers,  Boston.  Nation¬ 
al,  Latham 


EVERY  MACHINE  REBUIIT 
AND  GUARANTEED  " 

r — Model  21  Display  Llnotyp* 
- 

Models  3  A  10 

15 — 8x12 — 10x15—12x18  C  « 
P  Presses 

I — Miller  Simplex,  late  model 
1—4/4  MIehle  Unlu_Sue- 
tion  Feeder 


ALSO  LARGE  STOCK:  PAPER  CUTTERS — ^WIRE  STITCHERS — PERFORATORS- 
EMBOSSING  MACHINES — RULING  MACHINES — PAPER  DRILLS — CCMPLETE 
BOOKBINDERS  MACHINERY. 

EASY  TERMS— 5  % 

HOFFMANN  MACHINERY  &  ENGRAVING  CO.  •  NEW*^^rcj% 


EQUIPMENT  FOR  SALE 


2—56"  MIEHLE  PERFECTORS 
2—20x30"  THOMSON  CUTTERS  & 
GREASERS 

1—28x40"  THOMSON  SEMI¬ 
AUTOMATIC  CUTTER  &  GREASER 
A.  W.  ROBERTSON,  461  Eighth  Ave. 
New  York 


ALL  SIZES  cylinder  presses,  )ob  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotypes,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE.  Inc. 
30  West  24th  Street,  New  York  City 


FANS 


FANS — Blank  or  Imprinted.  Samples  50c. 
Robert  Maltz,  Towanda,  Pa. 


FOLDING  MACHINES 


FOLDING  MACHINES,  all  makes,  re¬ 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


GOLD  AND  METALLIC  INKS 


MAROHN  METALLIC  INKS  will  not 
rub  off — can  be  used  on  almost  any  grade  of 
paper.  Write  for  samples.  Marohn  Chemical 
Co.,  1628  N.  Franklin  PI.,  Milwaukee. 


GRINDING  SERVICE 


PAPER  KNIVES  ground,  saws  filed.  City 
delivery  service.  Special  atten.  to  out  of 
town  trade.  Return  charges  allowed.  The 
Kellett  Co.,  Inc.,  525  S.  Dearborn  St.,  Chgo. 


Big  SaU  of  Photo -Engraving, 
Electrotyging  and  Stereotyping 
Machinery. 

Write  for  list 

MILES  MACHINERY  CO. 

18  E.  16th  St.  New  York 


GRIPPERS 


CASPER  GRIPPERS  banish  strings  and 
mbber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  347  Bangor  Bldg.,  Cleveland, 0. 


GUMMED  TAPE 


SPECIAL  OFFER— 10  Rolls  l/j"  35  lb. 
500  feet  to  roll  Gummed  Tape  and  Printing 
complete  $4.50.  Samples  on  request.  Weiner 
Label  Co.,  Oradell,  N.  J. 


HAND  ENGRAVED  RUBBER 
PRINTING  PLATES 


GUM  PROCESS  RUBBER  Printing 
Plates  for  high  grade  color  printing.  Will 
print  direct  on  any  kind  of  material.  We 
also  engrave  soft  rubber,  for  printing  car¬ 
tons — bags — boxes — etc.,  and  for  continu¬ 
ous  wrapping  paper  rolls.  RUBBER  ART 
ENGRAVING  CO.,  Artists  and  Engrav¬ 
ers,  633  N,  Water  St,,  Milwaukee,  Wis. 

9 


HELP  WANTED 


SHOP  SUPT.  take  full  charge  production. 
Med.  size  shop  handling  quality  ptg.  piano, 
letterwork.  Give  full  exp.  and  ref.  Gile  Co., 
Minneapolis. 


A1  STEEL  RULE  novelty  and  box  die- 
maker.  Thoroughly  experienced.  H.  V. 
Thayer  Studio,  1220  Maple  Ave.,  Los 
Angeles,  Calif. 


ENGRAVED  AUTOMOBILE 
EMBLEM  CARDS 

Carried  In  ttoek  Mt  4-  nr  S^up 
Packard,  blue;  Chevrolet,  blue;  Nash,  blaek; 
Buick,  red  and  silver;  Pontiac,  red  and  gold: 


and  gold);  Ford  V-8,  blue;  Ford— -Old  Ford 
Emblem,  blue;  Federal  Motor  Truoki,  red. 
Samplmt  and  prie»$  gent  upon  regaest 

GLOBE  ENGRAVING  COMPANY 
105-7  FULTON  8T.  NEW  YORK.  N.  Y. 
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(ARE  BARGAINS  IN  MODERN  PRINTING  PRESSES 

.  gff  Premier  Presses  43x52#  with  late  S— GU  Premier  Presses  43x52  Hand  Fed# 

Dexter  Suction  Feeders  and  Push  with  Push  Button  Control  A.C.  Motor 
Button  Control  A.C.  Motor  Equipment.  Equipment. 

i_(20  Premier  Press  36x48#  Hand  Fed  1 — GI  Premier  Press  33x45#  Hand  Fed  with 
with  Push  Button  Control  A.C.  Motor  Push  Button  Control  A.C.  Motor  Equip- 

Bquipment.  ment. 

The$e  presses  are  note  located  in  a  large  color  printing  plant  in  Nete  York 
City  and  are  especially  adapted  for  the  finest  kind  of  color  and  regular 
printing.  Instalment  payments  on  C.I.T.  plan. 

WRITE  FOR  FULL  DETAILS 

PAYNE  &  WALSH  CORP.,  82  Beekman  St.,  New  York,  N.  Y. 


HOSE  , 


hose  for  MIEHLE  VERTICALS 
Rubber  prices  have  advanced  but  you  can  | 
still  buy  8  ft.  small  hose  for  $1.00  postpaid, 
or  complete  set  hose  for  vertical  including 
12  ft.  small  hose  for  $2.50  postpaid. 

Cash  with  order  only. 

JACK  BEALL  VERTICAL  SERVICE 
70S  S.  Dearborn  St.  Chicago,  III. 


JOB  PRINTERS’  MAT  SERVICE 


I2.S0  MONTHLY  gives^  you  40-50  sub¬ 
jects  m  mat  form.  Advertising,  sports,  sea¬ 
sonal,  decorative  etc.  Proofs  free.  Special  I 
25  subjects  of  varied  nature  $1.  Printers 
Mat  Co.,  150  W.  Lamed,  Detroit,  Mich. 


KELLY  SERVICE 


GUST  C.  HOLM,  Specialists  in  rebuilding, 
repairing,  servicing,  moving  Kelly  auto- 
lutic  presses.  Genuine  Kelly  parts  car¬ 
ried  in  stock.  727  S.  Dearborn  St.,  Chgo. 


LABELS 


'  •  ron  TH*  TRADC 

niTHFUL  tCRVICI  rOB  OVER  40YEAIU 


iLABGLSi 


MONOTYPE  COMPOSITION 

6  POINT  5  POINT  POINT  4  PT.  LIOHTLINE 

Lighthnf  LIGHTLINE  for  letter,  gothic,  the 
StH  r  looks  like  heads  notes,  smallest  cut 
anJe  engraving  LabelsCoupons  ^ 

KUNS  With  _______ 

5-4v$  -4  Pt  .  SPt.Monsen  5  Pt.  Monsen  5  R.  Monsen 


4  PL  Modern 
Roaen.  Ideel 


LEADS  AND  SLUGS 


SPECIALIZING  in  Elrod  ONE  POINT 
Leads  32c  a  lb.  F.O.B.  N.  Y.  5  and  10  lb. 
pkgs.  Catalog  on  request.  April  Typesetting 
Co.,  270  Lafayette  St.,  New  York  City  . 

LINE  CUTS 

SAVE  MONEY  ON  ENGRAVINGS— 
buy  direct  from  plant — line  work  10  sq.  in. 
85c  blocked — ^halftones  5  sq.  in.  zinc  $1.00, 
copper  $1.75.  Postage  prepaid — day  and 
night  plant.  ATLAS  PHOTO  ENGRAV- 
ING  CO.,  560  Seventh  Ave.,  N.  Y.  C. 


GUARANTEED  Photo  Engravings.  Fast 
24  hr.  service.  Line  cuts  up  to  10  sq.  in. 
$1  unblocked,  $1.25  blocked.  Postpaid.  Ad¬ 
vertising  Agency  quality  etch.  Francis  Photo 
Ei^r’g  Co.,  306  W.  34th  St.,  New  York. 


MATRIX  ENGRAVERS 


MATRICES  specially  engraved  for  use  on 
all  makes  of  typesetting  and  type  making 
machines,  including  type  faces,  ornaments, 
trade  marks,  etc.  We  carry  no  stock.  Send 
proof  or  sketch  for  quotation.  Wiebking 
Engraving  Co.,  1133  Newport  Ave.,  Chgo. 


BARGAINS  in 
REBUILT  MACHINES 

Miehle  Automatic  Units  with  Dexter 
Suction  Feeders,  including  Pony, 
No.  4  and  No.  00  sizes. 

Duplex  and  Goss  Comet  Flatbed  Web 
Perfecting  Presses. 

Sheridan  Automatic  Case  Maker. 
Dexter  Folders  and  Feeders  including 
Wire- Stitcher-Folder  Unit. 

Large  stock  other  items. 

Let  us  knote  your  requirements 

DODSON  PRINTERS  SUPPLY  CO. 
229-235  Pryor  St.,  S.  W.  Atlanta,  Ga. 
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^*20  Y ears  Practical  Experience** 

Thoroughly  Rebuilt 

LINOTYPES 

INTERTYPES 

and 

MONOTYPES 

(FULLY  GUARANTEED) 

Model  5  Linotypes 
Model  8  Linotypes 
Model  1 4  Linotypes 
Model  25  Linotype 
Model  26  Linotype 
Model  A  Intertype 
Model  B  Intertype 
Model  C  Intertypes 
Model  C.S.M.  Intertypes 

MAGAZINES  (New  and  Used) 
Rebuilt  Gas  and  Electric  Pots 
Rebuilt  Margach  Feeders  and 
Monomelts 

Rebuilt  Saws,  Proof  Presses 
New  and  Used  Cabinets 

• 

Everything  for  the  Composing  Room 
All  Neto  Parts  Stocked 
Large  Supply  of  Fonts-— Latest  Faces 

• 

CONFIDENTIAL  APPRAISALS 

PLANTS  BOUGHT  AND  SOLD 

• 

linotype  Maintenance  Co. 

Canal  6-0241 

237  Lafayette  St.  New  York 


MENU  COVERS 


MENU  COVERS 

Mfgr.  of  complete  line  of  Menu  Covers. 
Send  for  circular  and  Price  List. 
SANITARY  MENU  COVER  CO. 
910  W.  Van  Buren  St.  CHICAGO 


MISCELLANEOUS 
See  pages  111  and  112 


LINOTYPES 

INTERTYPES 


REBUILT  PRINTING  MACHINEET  ~ 

Monomelts,  Proof  Presses,  Magarines  Maia. 
Racks,  Etc.  Composing  Room  Equipment 
Paper  Cutters— Punch  Presses— Stiteher^t* 
Job  Presses 

Parts  For  All  Typesetting  Machines 
“Rebuilding  of  Molds  Our  Specialty” 

LINOTYPE  SUPPLY  CO. 

86  WALKER  ST.  NEW  YORK 

Tel.  CAnal  6-0916—0917  ^ 


MIEHLE  VERTICAL  &  HORI- 
ZONTAL  SERVICE 


REPAIRING,  Overhauling,  Rebuilding, 
Installations,  Our  14  years’  knowledge  oi 
the  Miehle  Vertical  is  your  insurance  oi 
efficient  workmanship.  Freeland  &  Mclver 
Specialists,  121  Fulton  St.,  N.  Y.  Beekman 
3-1870. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


PINNOW  &  CRAIG  Printing  Machinery 
Co.,  Printers  Machinists.  Rebuilt  Presses, 
Cutters,  Miller  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298 
Broadway,  New  York  City. 


NUMBERING  MACHINES 


WE  BUY  used  press  numbering  machines 
subject  to  appraisal.  Repairs  $1.50  plus 
parts ;  rebuilt  machines  $6.50  up.  Printers 
Numbering  Machines  Co.,  100  West  21st 
St.,  New  York,  N.  Y. 


NUMBERING  MACHINES  REPAIRED 


NUMBERING  MACHINES  and  Coun¬ 
ters,  all  makes,  overhauled,  repaired,  satis¬ 
faction  guaranteed.  $1.50  minimum.  Munzey 
Machine  Co.,  500  E.  Pico  St.,  Los  Angeles. 


SAFETY 

GAS  HEATERS 
ELECTRIC  HEATERS 
ELECTRIC  NEUTRALIZERS 
AUTOMATIC  CUT-OFFS 

Write  for  circular. 

Advise  make  and  sise  of  press, 

STATIC  ELIMINATOR  CO. 

239  CENTRE  ST.  NEW  YORK 
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Bargains  for  Printers 

0000  Miehle  and  Number  1  Miehles 
with  Upham  Two  Color  Attachment. 
Late  Model  30  x  41  Premier  with  Dexter 
Suction  Feeder  attached.  44-inch  Sey- 
bold  20th  Century  Cutter,  38-inch  Os¬ 
wego  Cutter.  Two  Model  B  Kelly 
Presses.  Two  Miehle  Verticals. 

All  Rebuilt  and  Guaranteed 

A.  F.  BAKER  MACHINE  COMPANY 

142  Oliver  St.  Boston,  Mau. 


PADDING  PRESSES 


NEW  Perfect  Pads  now  easy.  Abolish 
i^cshift  weights,  save  space,  speed  deliv¬ 
eries.  Practical  jogging  and  clamping  de¬ 
sign.  Holds  3M  8j4xll  sheets — up  to  7500 
smaller  size.  Shipping  weight,  13  lbs.  Price 
M.8S  cash  with  order,  F.O.B.  New  Ro¬ 
chelle,  N.  Y.  Jog-O-Pad  Co. 


PATENT  ATTORNEY 


Patents  Trade  Marks  Copyrights 

EARL  D.  RADER 

PATENT  ATTORNEY 
Specializing  In  the  Graphic  Arts  Industries 
420  Lexington  Ave. 


Mohawk  4-407S 


New  York 


PHOTO  GELATINE  PROCESS 


Photo  Gelatine  Process  Installed 

For  full  information  write  J.  MARTIN, 
112-18  208th  St.,  St.  Albans,  N.  Y. 


PHOTO  LITH.  &  ENGRAVERS 
EQUIPMENT 


MANUFACTURERS  of: 

Negative  Collodion — Stripping  Collodion — 
Rubber  Stripping  Solution — Cold  Top  En¬ 
amel — Type  Wash. 

COMPLETE  EQUIPMENT  and  SUPPLIES  for: 

Photo  Lithographers — Photo  Engravers — 
Printers — Electrotypers — Artists.  We  buy 
and  sell  new  and  ti«pd  enni*^mpnt. 

E.  H.  WALKER  SUPPLY  CO. 

Printcraft  Building — Washington,  D.  C. 


Are  you  looking  for  a  piece  of  equip¬ 
ment?  Ask  for  It  under  the  heading 
of  WANTED  in  these  pages. 


FLEX-O-TfiTE 

the  ideal 

Transparent  Cellulose  Acetate 

paper  for  proofing 

In  the  photoengraving  and  lithographing 
plant  it  protects  the  negatives  from 
scratching  when  placed  between  the  nega¬ 
tive  and  the  metal  in  the  vacuum  printing 
frame. 

Rolls  packed  in  cutter  boxes  100  ft.  long 
20  in.  wide. 

E.  J.  KANTER  &  CO. 

404  North  Wells  St.  Chicago,  III. 


PRESSROOM  EQUIPMENT 


PRINT  COLOR  WORK  WITHOUT 
plates.  Reduce  engrav.  costs.  Sell  extra  im¬ 
pressions.  Complete  instructions  $1.  Kero- 
Color  Process,  Box  622,  Phoenix,  Ariz. 


PRACTICALLY  no  make-ready,  if  you  use 
the  UNIVERSAL  BLANKET,  for  cylin¬ 
ders  and  platens.  Lowest  prices.  National 
Specialty  Co.,  160  N.  Ashland  Ave.,  Chgo. 


STATIC  TINSEL,  Copper  Center,  $1.30 
for  12  yard  roll.  Chicago  Printers  Exchange, 
121  W.  Harrison  St.,  Chicago. 


PRINTERS’  ART  SERVICE 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  assortment  of  free  samples.  Baida 
Art  Service,  Dept.  8,  Oshkosh,  Wis. 


PRINTERS’  MACHINISTS 


PRINTERS’  and  Bookbinders’  Machinists. 
Specialists  in  repairing,  rebuilding  and  mov¬ 
ing.  Second  hand  equip,  bought  and  sold. 
Eastern  Machine  Co.,  395  Atlantic,  Boston. 


PRINTERS’  SUPPLIES 


NEW  CENTURY  INK  FOUNTAIN 
CO. — Parts  for  all  make  Fountains.  We 
buy.  Sell  and  Trade  Fountains.  Write  us 
your  wants.  1119  S.  St.  Louis  Ave.,  Chgo. 


QUAD  RULE 


USE  Quad  Rule  for  all  your  rule  forms-j- 
save  time  of  cutting  rule.  Send  for  speci¬ 
men.  Universal  Printers  Supply,  820 
Market  St.,  Camden,  N.  J. 
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PRINTING  AND  BINDING  EQUIPM^ 

Every  Machine  Rebuilt  and  Guaranteed 


LInetypM,  14,  I,  I  and  I  Harris  Offiat  Praatat  Ruling  Maehinaa 

PreaT  Praaaaa,  ail  makaa  Relnart  RotoprInU  SUmpara  —  EmbotNri 

Sawt.  Millar  A  Nalaon  Daxtw,  Brown.  Hall  Ppldara  SUndIng  Praaaaa 

Outtara.  ai",  M",  84**,  82",  Olevaland  A  Baum  Foldara  Bookbindara  Rolls 

80*  and  It*  Ohrlstansen  Bang  Btitohar  Stitohars  —  Sewing  ■at<>hii 

Mlahia  8/0,  No.  I  and  No.  4  R<^ok  Gang  Stitohar  Broniars  —  Qluars 

Babooeks.  No.  48.  No.  41.  No.  Perforators  and  Punehas  Tipping  Machines 

8  and  No.  10  Casting  Boxaa  Oablnau,  Stones 

Drum  Oylindars  Malting  Pots  Chaaes  and  Qalleya 

Wb..  EASYTERMS_5% 

ALLIED  PRINTING  &  BINDING  MACHINERY,  INC 

1975  EAST  65Hi  ST.,  CLEVELAND,  OHIO.  CABLE  -  ALPRINT 


Ruling  Maohinaa 
SUmpara  —  Embotaari 
SUndIng  Praaaaa 
Bookbinders  Rolls 

svssj-'ssa 

Tipping  Machines 
Oablnau,  SUnas 
Chases  and  Qalleya 
INCLUDES  INTEREST 
AND  FINANCE 


ROI  TOUGH  AND  CHIPLESS 

RED  COMPOSITION 

8  X  12  each . . .  83  l/3c 

10  X  15  each  $1.50  12  x  18  each  $2.00 

Agents  Wanted 

FAULTLESS  ROLLER  COMPANY 
103  Palmetto  St.  Montgomery,  Ala. 


ROLLERS 


RUBBER  PLATE  EQUIPMENT 


H.H.H.  ELECTRO-HYDRAULIC  Vul- 
canlzer  and  our  proven  methods  insure  pre¬ 
cision  rubber  plates.  H.  H.  Heinrich,  Inc., 
200  Varick  St.,  New  York. 


RULE 


AYLOR-MADE  RULE6and  12  point 
column  rule,  tapered,  will  not  work 
up  in  press.  Send  today  for  17  strips 
24-inch  or  20  strips  20-inch  6  pt.; 
10  strips  24-inch  or  12  strips  20-inch 
12  pt.  $3.50  with  order  or  C.  O.  D. 
Leads  and  slugs  at  16c  in  50  lb.  lots. 
•  Catalog  of  560  facts  of  "Taylor-Made” 
hand- finished  rules  sent  on  request. 

W.  E.  TAYLOR  CO.,  209  W.38th  SL  N.Y. 


SALESBOOKS 


ATTENTION  PRINTERS! 

lOOsalesbooks  with  your  own  imprint  $3.40 
You  can  meet  any  m 
I  ■  11  I  competition.  Com-  I 

* W  piete  line.  Write 

Harrison  Salesbook,  Inc. 

290  Broadway,  Boston,  Mass. 


TAKE  ORDERS  for  Salesbooks,  Cafe 
Checks,  etc.  Extensive  superior  line ;  quick 
sCTvice.  Easy  plan ,  fine  samples.  Liberal 
discounts  to  responsible  printers.  Adams 
Bros.  Factory,  Topeka,  Kans. 


SALESMEN  WANTED 


SALESMEN — Now  calling  on  Printing 
Trade.  Remunerative  side-line  that  is  new, 
sound  and  necessary.  Every  Print  Shop  a 
prospect.  Information  on  request.  H.  P.  B. 
SYND.,  30  E.  Sup.  St.,  Duluth,  Minn. 


SALESMEN — Three  new  necessities  for 
printers.  Box  No.  532,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


SCHOOLS 


LEARN  LINOTYPE — Home  study  or  at 
school.  World’s  best  system.  Free  cata¬ 
logue.  Easy  Terms.  Milo  Bennett  School, 
Maumee,  O. 


SOAP 


PUMICE  SOAP.  Medium,  coarse,  very 
fine.  Guaranteed  quality  and  price.  Write 
for  samples.  Anchor  Core  Economy  Soap 
Co.,  329  S.  Wood  St.,  Chicago. 


£xtta  w/f/t  flint 

SnDDLEBRCK,  STflPLERSl 


FOB  YOUB  BDIDCBT 
IOB8 


DinOVniMa.  I.A 


Ums  folkwiag  lag  laagBi 
ataplaa. 

1/4'  n/iv’  I/a* 

YeaoMiaadaa 
thna  ««v  daalaw 


IsQ 


EXCLUSIVE^ 

acmefeatureb 

12'REACH.Iaenu- 
M  Mog#  ofuMlulntM 

4  different  leg 

LENGTH  STAPLES 
wHthout  ■•chanicil 
chang* 

TABLES  iDlai- 
infUnoT 
i(^  HdiibbKkIO 
flat  wofk 
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April 


STEEL  TYPE 
CABINETS 

Mad*  far  Um  af  Vaur 
Own  Caaaa 

SI  7.50 

F.O.B.Chicw. 

RIsid.DusIFraaf.  Spaea 
Savan  Flaial^  <Mva  Otaan. 

L.  A.  BEECHER 

ISSO  Divaraaif  Parkway 
Chic^a»  lUlnals 


STAPLES 


14*  STANDARD  for  Boston,  etc.,  5  boxes 
(25,000)  $2.95;  10  bxs.  $5.45  postpaid. 
Gn^tccd.  Write  for  other  prices.  Econ- 
oay  Supply,  5245  Lakeview,  Detroit. 
^ANDARD  frozen,  5  boxes  (25M) 
$3.00;  10  boxes  $5.50  cash.  Money-back 
jaarantee.  Postpaid.  F.  W.  Glover  &  Son, 

Lancaster,  Mass. _ 

GUARANTEED  54"  cohered  for  Boston, 
Star,  Bostitch,  etc.,  5  boxes  $3.50;  10 
boxes  $6.25  prepaid.  Staples  for  all  ma¬ 
chines.  Armstrong  West,  Statesboro,  Ga. 


STEEL  RULE  CUTTING  DIES 


WM.  PAPKE  &  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty  manu- 
iicturers.  Write  us.  434  Elm  Street,  Cin¬ 
cinnati,  Ohio. 


_ STOCK  CUTS _ 

KEW  CATALOG  10c — just  off  the  press. 
M  pages  modern  cuts  for  every  purpose. 
25c  each  in  doz.  lots.  F.  W.  Riess,  501 
hich  St.,  Philadelphia. 


TYPE 


TYPE  &  MATERIALS 

ELROD  OAST — I  pt.  leads  at  40c 
Leeds,  Slugs,  Furniture  In  2  pt.,  6  pt. 
and  12  pt.  solid  at  14c  (50  lbs.  or  nrtore) 
12  pt.,  18  pt.,  24  pt.  and  36  pt.  hollow 
at  ISO  (50  lbs.  or  more) 

ELROD  OAST — Rule  at  20o  per  lb. 

Send  for  Rule  Ohart 
COPPERPLATE  QOTHIO  TYPE 

Identifying  .Nicks  for  each  size 
4  sizes  each  6  and  12  pt.,  at  55o  per  font 
^  Special:  Any  4  fonts,  $2.00 
Quads  and  Spaces,  6  to  36  pL,  10  lbs.  or 
more,  at  35o  per  lb. 

Abore  prices  are  cash  with  order,  P.O.B. 
Ghio^o. 

Continual  rise  in  metal  costs — ^Save  money. 

ORDER  NOW 


HALL  TYPE  FOUNDERS 

P.  0.  BOX  5313  OHIOAQO,  ILL. 


Odd  Lot  Bargains 

sold  despite  price,  under  our 
established  money-back 
guarantee 


W.  N.  U.  5-col.  Casting  Box  with  elec¬ 
tric  pre-heater.  Used  one  week.  Cost 
$100.  Our  special,  $55. 

Tesch  Saw  Sharpener,  $22. 
Nygren-Dahly  “Peerless”  Paper  Drill, 
used  as  demonstrator,  AC  60-cycle  elec¬ 
trical  equipment,  $190. 

Johnson  Cylinder  Roller  Rack,  $15. 
Challenge  Gordon  Press,  14x22,  $190. 
Model  5  Linotype,  serial  over  8000,  AC 
motor,  standard  equipment,  $650. 

Chandler  &  Price  8x12  Press,  $145. 
Special  prices  on  a  dozen  NEW  STEEL 
IMPOSING  SURFACES  of  assorted 
sizes.  Some  of  these  surfaces  are  sec¬ 
onds,  but  for  all  practical  purposes  they 
are  recommended  as  being  entirely  use¬ 
ful.  In  fact,  most  of  them  cannot  be 
told  from  absolute  first  quality  in  every 
way. 

New  Steel  Galley  Cabinet  with  25 — 
12x18"  beaded  steel  galleys,  $22.50. 
One  Rosback  Pony  6  Foot  Power  Punch 
with  5  heads  and  a  dozen  dies,  $85. 


Type  &  Press  of  Illinois 

632  Sherman  Street 
Chicago 


Sans  Serif  No.  329 or  Sans  Serif  No.  330 
6  Pt.  12A-25a  .60  10  Pt.  12A-25a  $1.30 

8  Pt.  12A-25a  .80  12  Pt.  r2A-25a  $1.65 

1  Fontofeachsize329or330  (4  Fonts)  $4.00 
14  Pt.  10A-20a$1.75  18  Pt.  6A-12a  $1.80 
24Pt.5A-8a$1.85  1  Ft.ofea.  (3Fts.)  $5.00 
HAASE  TYPE  FOUNDRY 
2815  N.  Racine  Are.  Chicago,  Illinois 
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RIGID  HEAVY  »-* 


27A 

$1.65 

55a 

$1.90 

25A 

2.20 

45a 

2.60 

18A 

2.35 

35a 

2.90 

15A 

2.40 

30a 

3.00 

lOA 

2.80 

20a 

3.30 

7A 

3.10 

14a 

3.80 

6A 

4.00 

12a 

4.65 

5A 

5.75 

5a 

5.30 

20%  cash  discount  prior  to  April  30th 
A  genuine  foundry  type  offered  by  your 
dealer  or 

NEW  JERSEY  TYPE 
FOUNDERS 

295  Lafayette  St.,  New  York  City 


TYPE  . 


WE  USE  REQ.  FOUNDRY  TYPE  METAL 

t  FTS.  6  PT.  (X)PP.  PLATE,  1-2-3-4,  $2.00 
4  FTS.  12  PT.  COPP.  PLATE  GOTH.,  $2.50 
OVER  100  TYPE  FACES 
6  PT.,  COMPLETE  FONT,  25A-50a,  $1.25 
8  PT.,  COMPLETE  FONT,  25A-50a.  $1.65 
10  PT.,  COMPLETE  FONT,  25A-50a.  $2.60 
12  PT.,  COMPLETE  PONT.  25A-50a.  $3.30 
14  to  72  PT. — PRICES  ON  REQUEST 
TYPE  CATALOG  FREE,  DEPT.  9 
RULEX  TYPE  CO.,  549  S.  WELLS.  CHGO. 


QUAKER  CITY  TYPE  FOUNDRY. 
Manufacturers  of  highest  grade  type.  Also 
brass  rules,  borders,  decorative  materials, 
quad  rules,  spaces  and  quads,  etc.  212 
Chancellor  St.,  Philadelphia,  Pa. 


HARD  METAL  TYPE,  Printers’  supplies. 
MONOTYPE  TRADE  CO.,  Duluth,  Minn. 


nr 


41^ 


/o 


»— ►  READY 

Your  copy  of  our  new  condensed 
specimen  booklet  of  guaranteed 
foundry  type,  showing  different 
Styles  with  Sizes  and  Prices. 

*  Mailed  upon  request. 

Noon  TYPf 
«|F@UinPiY* 

412  FIRST  AVENUE,  PITTSBURGH,  Pi 


TYPE  MOLDS 


MOLDS  for  typemaking  machines,  all 
kinds,  made  or  repaired.  Phil  Nuembcrger 
Type  Founders  Engineer,  655  S.  Wells  St.’, 
Chicago. 


UNUSUAL  BARGAIN  OFFERS! 


1000  Litho.  Advg.  Cards  3J^x4J^ _ $1,50 

1000  Linen  Finish  Cards  3Jix5 _ _  l.So 

1000  Panelled  Cards  3x4 . . 1.50 

1000  Parchment  Envelopes  3^x354 . SO 

1000  Envelopes  White  65^x954 _ _ _  2.00 

100  Sheets  Knitex  Board  14x28 .  1,50 

Save  40%  or  more  on  many  Paper  Needs. 
Bulletin  Freel  Liberal  Samples  2Sc. 
Fantus,  440  N.  Wells  St.,  Chicago. 


THINK  OF  IT! 

IHIRTV-OnEo^ii;iS1n%VSls 

nvniuiBiEinnnvqunniiiyvMiKED 

H*r«  ar*  af*w«tyl«sthalw(n  haliE  yew  produce  better 
printing.  Wo  will  eupply  baby  or  |unler  fenh  at  prkei 
lietod  heroin.  Range  of  tizoe  in  each  lorios  U  olfeihewn. 

AIRPORT  GOTHIC L°&4nEUI  RIRPORT 

TOURIST  ♦€)(egon[c^™« 

0ondg  'Celt  i-^^STYMIE  MEDIUM  COND. 
STYMIE  LIGHT  ♦  BOLD‘?i  ♦ 
MEDIUM;^ ^2 ♦Extra  Bold^%< » 

OBr  Type  ii  mode  from  lleiu.  Hard  Foundry  HiM 

BABY  FONTS  JUNIOR  FONTS 

SIZE  Cape  lower  caaa  Comp  Caps  lowoteiH  Cmip 

6pt,  lOA  .35  17a  .40  .75  20A  .65  34a  .70  1.3S 

8pt.  lOA  .45  17a  .50  .95  20A  .85  34a  .80  1.6S 

10  pt.  8A  .55  16a  .60  1.15  16A  1.05  32a  1.00  2.06 

12  pt.  8A  .65  16a  .70  1.35  16A  1.25  32a  1.30  2.SS 

14  pt.  7A  .75  14a  .80  1.55  14A  1.45  28a  1.40  2.86 

18  pt.  4A  .80  8a  .80  1.60  8A  1.35  16a  1. SO  3.06 

24  pt.  3A1.00  8a  .80  1.80  . 

ALL  SHIPMENTS  PREPAID  WHEN  CASH  COMES  WITH  TM 
ORDER.  OTHERWISE  SHIPMENTS  ARE  C.  O.  D.  OINI  MW 


PRINTERS’  fWACHINERY  &  SUPPLY  CO.  Ik. 

59<533  W.  CongraM  SL  DETROIT,  MICHIGAN 


\  «•§ 


The  Graphic  Arts  Monthly 


USE  OUR 

HO  SCRATCH  BLACK 

For  your  fine  Halftone  Jobs 

tpiti  not  scratch  or  smear  going  through 
torfolders.  $1.00  per  pound. 
rWIm  $2.00  or  more.  Prepaid.  10c  per  lb. 
hi^er  beyond  5th  Zone. 

VAVRA-FREY  INK  CO. 

312  N.  Laflin  8t.  Chicago,  III. 


WANTED 


WANTED  Experienced  Lithograph  Plate 
Maker.  Must  be  all  around  man.  Small, 
open  shop.  Steady.  Box  671,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


WANTED — Four  Post  Embossing  Ma¬ 
chine.  Small  size.  Give  complete  descrip¬ 
tion  and  price.  Gum  Products  Press  612  E. 
Clybourn  St.,  Milwaukee,  Wisconsin. 


miller  simplex  —  20x26.  In  late 
model  and  good  shape.  Will  pay  cash  for 
quick  sale.  Fadem  Bros.,  1239  Lucas  Ave., 
St.  I^uis,  Mo. 


WANTED — Any  kind  of  printing  machin¬ 
ery.  Will  pay  highest  prices.  Box  564, 
Graphic  Arts  Monthly,  608  S.  Dearborn 
St.,  Chicago. 


WE  BUY  FOR  CASH!  Paper  Merchan¬ 
dise  and  Novelties  in  many  lines.  Any  quan¬ 
tity.  Fantus,  440  N.  Wells  St.,  Chicago. 


WANTED  FOR  CASH  a  medium  sized 
paper  cutter.  Joseph  Mirsky,  506  Monroe 
St.,  Toledo,  Ohio. 


HIGHEST  prices  paid  for  shops  or  equip. 
Bradshaw,  3214-A  Huron,  Chicago. 


ROUTER,  Beveler,  Saw  Table,  Box  550, 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chgo. 


WIRE 


In  Coils  or  on  Spools 

SPECIFY 

PRENTISS 

STITCHING  WIRE 

Sold  By  Leading  Dealers  Everywhere 


WIRE  for  stitching — Uniform  gauge — 
proper  ternper — Quality  guaranteed.  The 
Seneca  Wire  &  Mfg.  Co.,  Fostoria,  Ohio. 


For  cleaning  Type  Forms,  Rollers  and 
Presses.  Has  been  on  market  30  years, 
and  has  proven  its  worth. 

DURYEA  PRODUCTS  COMPANY 
117  Liberty  Street  New  York  City 


WIRE  STITCHER  SERVICE 

REPAIRING,  Rebuilding  all  makes  Stitch¬ 
ers.  20  years’  experience  in  this  line.  Spe¬ 
cial  applications  and  parts  for  all  model 
Latham  Stitchers.  We  buy  and  sell  rebuilt 
stitchers.  W.  R.  PABICH  MFG.  CO., 
2855  N.  Rockwell  St.,  Chicago,  Ill. 


V1fl«1«1  Send  only  10c  postage  for 
m  r-i*.  Big  9x12",  2-coIor  Wood 
“■  _  Type  Catalog !  1 1  Shows  over 
200  large  display  lines,  novelties,  cuts,  etc. 


WOOD  TYPE 


WOOD  TYPE  MFG.  CO 

»  BEEKMAN  ST.  'n.  y. 


ACME 


PRINTERS — Buy  your  wood  type  direct 
from  manufacturer.  Full  line  Gothics,  etc. 
Write  for  LIBERAL  DISCOUNTS  and 
CATALOG. 

GLOBE  WOOD  TYPE  CO. 

2704  N.  Front  St.,  Philadelphia,  Pa. 


Empire  Wood  Type  Mfg.  &  Eng.  Co. 

Specialty  of  Vulc’d.  fibre  type,  cuts,  etc. 
Tel.  Be  3-8954,  New  York. 


MISCELLANEOUS 


REDUCE  MAKEREADY  time,  wear  on 
forms,  strain  on  press,  produce,  better  .wbrk 
with  Acme  Fabric  or  Acme  Cork  Packing 
Blankets.  Guaranteed  for  service ;  .will  not 
mat,  stretch  or  creep.  W.  M.  Shuitz,  117 
N.  Wells  St.,  Chicago.  , 


JOURNALISM  in  20  Lessons  only' $1  pre¬ 
paid.  Associated  Management,  5120R, 
Oakland  St.,  Philadelphia,  Pa. 


LDIERS-n"»°> 

For  Linotype  and  Intertype 

SEND  FOR  CATALOG 

REID  BROTHERS  CO.,  INC. 

BEVERLY,  MASS. 


The  Graphic  Arts  Monthly 


WE  REBUILD 

MILLER  SAWS 

And  Modernize  Them 

with  ball-bearing  spindle  and 
V-belt  drive. 

V-Way  Table  Tracks. 
Send  for  full  details. 

WALLIN  MFG.  CO. 

I  11212  Harney,  Omaha,  Neb. 


MISCELLANEOUS 


KEEP  YOUR  PLANT  BUSY  I  We  fur¬ 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  5120R, 
Oakland  St.,  Philadelphia,  Pa.  Advertising 
Course  also  $1. 


GOING  INTO  OFFSET?  Write  for 
Monthly  Bargain  List  Cameras,  Lenses, 
Screens,  Printing  Frames,  etc.  Can  save 
you  50%  on  many  items.  W.  L.  MOORE, 
4829  Woodward  Ave.,  Detroit. 


BUCKEYE  COVER  PAPER,  French 
Gray  Antique  Finish,  15  reams  20x26 — 50 
lb.  New  stock,  never  been  opened,  10c  per 
lb.  Lilly  Ptg.  Co.,  Cedar  Rapids,  Iowa. 


SELL  Social  Security  Record  Books.  200% 
profit.  Some  salesmen  sell  over  100  books 
daily.  Sample  and  instructions  15c  post¬ 
paid.  Send  stamps.  Herpubco,  Dillon,  S.  C. 


TOO  LATE  TO  CLASSIFY 


ADVERTISING  LAYOUT 


NEW,  complete,  fully  illustrated  Horne 
Study  Course.  Expert  instruction.  Mil¬ 
waukee  Advertising  Institute,  125  E.  Wells 
St.,  Milwaukee,  Wis. 


EQUIPMENT  FOR  SALE 


FOR  SALEl — 1  Deckling  Machine  for  card¬ 
board,  deckling  two  ends  at  a  time,  taking 
cards  five  inches  to  twenty-two  inches.  Also, 
1  Modern  Die  Stamping  Press,  for  steel  die 
and  plate  stamping,  size  2^x4,  arranged 
for  belt  drive.  For  further  information  ap¬ 
ply,  A.  Sussman  &  Co.,  257  Diamond  St., 
Philadelphia,  Pa. 


BROWN  FOLDING  MACHINE,  sheet 
capacity  25x38.  Machine  in  good  service¬ 
able  condition.  Price,  F.O.B.  Birmingham, 
$175.  Roberts  &  Son,  Birmingham,  Ala. 


WIRE  STITCHER— No.  1  20th  Century 
Monitor  in  good  usable  condition.  Price, 
F.O.B.  Birmingham,  $50.  Roberts  &  Son, 
Birmingham,  Alabama. 


EveryUdng  for  the  Priniet 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printers  Machinery  Works 

609  Lalco  St.  Chicaoo 

Telephone  Monroe  1814 


The  Blue  Book 

Addressing  Service 

When  you  plan  to  send  out  your  next 
direct  mail  piece,  use  the  Blue  Book 
addressing  service,  which  is  the  most 
accurate  in  the  graphic  arts. 

Our  lists  are  corrected  and  additions 
made  daily_  from  information  obtained 
by  our  facilities  developed  through  25 
years  constant  contact  with  the  field. 
The  cost  to  you  ^  is  far  less  than  com¬ 
piling  and  maintaining  lists  of  your  own. 

We  are  able  to  address  your  mail  to  any 
selected  branch  of  the  graphic  arts. 


It  will  pay  to  iiirestigate  this  serricc 
which  becanse  of  its  accuracy  eliminatei 
the  cost  of  waste  in  mailings. 


The  Printing  Trades 
Blue  Books 

“The  standard  directories 
for  the  printing  trades.** 

A.  F.  LEWIS  &  CO.,  Publisher* 

2232  Transportation  Bldg. 
CHICAGO,  ILLINOIS 


The  territory  contained  in  the  New  York 
and  Eastern  Blue  Books  is  serviced  by 
A.  F.  Lewis  &  Co.  of  New  York,  Inc. 
330  West  42nd  St.,  New  York  City. 


CROMWELL  T  YMP  AN 


GOES  ROUND  THE  WORLD 


jOSLO^'FlNTTRYKK" 

CROMWEIL 
TYHPAN 


ine  Printing”  is  our  way  of  say¬ 
ing  it— -but  no  matter  how  you  say  it, 
the  fundamentals  are  the  same  the 
world  ’round.  Wise  printers  everywhere 
know  the  importance  of  a  strong,  relia¬ 
ble  tympan  to  insure  makeready  protec- i. 
tioD.  That’s  why  Cromwell  Special  Pre-  * 
pared  Tympan  has  been  the  choice  of  ’’ 
leading  printers  throughout  the  world 
over  half  a  century. 

Cromwell  Tympan,  with  its  hard,  uni¬ 
form  surface,  its  high  tensile  strength, 
its  absolute  resistance  to  oil  and  mois¬ 
ture,  offers  the  perfect  makeready  pro¬ 
tection.  That’s  why  it  is  unconditionally 
guaranteed.  Try  a  sheet  on  your  next 
tough  job.  Send  Quickmail  Coupon 
No.  22  today  for  a  free,  working  sam¬ 
ple,  giving  size  and  make  of  your  press. 
Cromwell  Tympan  is  sold  by  leading 
paper  houses  everywhere — in  rolls  or 
cut  and  scored  to  fit  all  high  speed 
presses. 


THE  CROMWELL  PAPER  CO. 


Upper  left:  Karl  Johansgate,  principal 
thoroughfare  in  Oslo,  Norway.  Lower 
right:  Completing  the  makeready  with 
Cromwell  Tympan  in  an  Oslo  pressroom. 


CROMWELL 


SPECIAL 

'l^rmpan 


PREPARED 

Paper 


4801-29  S.  WHIPPLE  ST. 
CHICAGO,  ’  ILL. 


4715  PEARSON  PLACE 
LONG  ISLAND  CITY,  N.  Y. 


1937 

AUTOMATIC 

BAUM 


ACCURACY  Plus 
PRODUCTION  Plus 
PROFIT  Plus 
VERSATILITY  Plus 


.  .  .  every  sheet ...  1  st  to  millionth 
folded  straight  as  a  die. 

. . .  15,000  to  50,000  folded 
tures  an  hour. 

.  .  .  your  folding  becomes  almost 
profit. 

...  1 ,  2,  3,  4  or  5  folds  in  1  operatioi 
.  .  .  Bible  stock  to  heaviest  papsr. 


ACT  QUICK  .  .  .  LOW  INTRODUCTORY  PRICE  AND  TERMS 

STILL  AVAILABLE  | 

ONLY  $85  DOWN  AND  $1  A  DAY  \ 

($30  a  month) 

IT  CAN  EARN  $30  TO  $60  A  DAY  FOR  YOU 

Act  quick  . . .  demand  exceeding  supply  . . .  orders  filled  in  tuni 

i 

For  further  information  use  QUICKMAIL  Coupon  No.  31 

BUSSEU  ERNEST  BAUM  ; 

615  Chestnut  Street  Philadelphia,  Pl 


